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KIRISH  
 

�2�µ�]�E�H�N�L�V�W�R�Q�G�D���D�P�D�O�J�D���R�V�K�L�U�L�O�D�\�R�W�J�D�Q���L�T�W�L�V�R�G�L�\�� �L�V�O�R�K�R�W�O�D�U�Q�L�Q�J���K�R-
zirgi bosqichida iqtisodiyotni yanada liberallashtirish, bozor mexanizm-
�O�D�U�L�Q�L�� �W�R�µ�O�L�T�� �M�R�U�L�\�� �H�W�L�V�K�� �Y�D�� �V�R�J�µ�O�R�P�� �U�D�T�R�E�D�W�� �P�X�K�L�W�L�Q�L�� �V�K�D�N�O�O�D�Q�W�L�U�L�V�K��
ustuvor vazifalardan biriga aylandi. Zero, bozor iqtisodiyotining bar-
�T�D�U�R�U���U�L�Y�R�M�O�D�Q�L�V�K�L�����L�T�W�L�V�R�G�L�\���R�µ�V�L�V�K���V�X�U�¶�D�W�O�D�Uining tezlashuvi hamda aholi 
farovonligining oshishi �N�R�µ�S�� �M�L�K�D�W�G�D�Q�� �U�D�T�Rbatning qanchalik samarali 
�L�V�K�O�D�V�K�L�J�D���E�R�J�µ�O�L�T�G�L�U�����0�R�Q�R�S�R�O�L�\�D�O�D�U�Q�L�Q�J���V�D�T�O�D�Q�L�E���T�R�O�L�V�K�L���E�Rzor mexa-
nizm�O�D�U�L�Q�L�Q�J�� �E�X�]�L�O�L�V�K�L�J�D���� �Q�D�U�[�O�D�U�Q�L�Q�J�� �V�X�Q�¶�L�\�� �U�D�Y�L�V�K�G�D�� �V�K�D�N�O�O�Dnishiga, 
mahsulot va xizmatlar sifati pasayishiga va innovatsion faollikning 
sustlashishiga olib kelishi mumkin. 

�6�R�µ�Q�J�J�L�� �\�L�O�O�D�U�G�D mamlakatimizda amalga oshirilayotgan tizimli 
islohotlarning amaliy natijalari ham raqobat muhitini tubdan yaxshilash-
�J�D���[�L�]�P�D�W���T�L�O�P�R�T�G�D�����;�X�V�X�V�D�Q�����³�5�D�T�R�E�D�W���W�R�µ�J�µ�U�L�V�L�G�D�´�J�L���\�D�Q�J�L���W�D�K�U�L�U�G�D�J�L��
Qonunning qabul qilinishi, ustun mavqe va ustun muzokara kuchini 
aniqlashning aniq mezonlari, tabiiy monopoliyalar faoliyatini tartibga 
solishning shaffof mexanizmlari va iqtisodiyotda teng sharoitlar 
yaratishning mustahkam huquqiy asosiga aylandi. Davlatning bozordagi 
ishtirokini qisqartirish, eksklyuziv huquqlarni bekor qilish, bozorga 
�N�L�U�L�V�K���W�R�µ�V�L�T�O�D�U�L�Q�L���N�D�P�D�\�W�L�U�L�V�K���E�R�µ�\�L�F�K�D���N�R�µ�U�L�O�D�\�R�W�J�D�Q���F�K�R�U�D�O�D�U��iqtisodiy 
�R�µ�V�L�V�K�Q�L �T�R�µ�O�O�D�E-quvvatlamoqda. 

�0�D�]�N�X�U���R�µ�T�X�Y���T�R�µ�O�O�D�Q�P�D���X�V�K�E�X���M�D�U�D�\�R�Q�O�D�U�Q�L�Q�J���Q�D�]�D�U�L�\���Y�D���D�P�D�O�L�\��
�P�D�]�P�X�Q�L�Q�L���K�D�U���W�R�P�R�Q�O�D�P�D���F�K�X�T�X�U���W�D�K�O�L�O���T�L�O�L�V�K�J�D���\�R�µ�Q�D�O�W�L�U�L�O�J�D�Q���E�R�µ�O�L�E����
unda raqobat nazariyasining tarixiy shakllanish jarayoni va evol-
yutsiyasi, bozor tuzilmalari hamda ularning zamonaviy talqini batafsil 
�\�R�U�L�W�L�O�D�G�L�����6�K�X�Q�L�Q�J�G�H�N�����U�D�T�R�E�D�W���P�R�G�H�O�O�D�U�L�Q�L�Q�J���R�µ�]�L�J�D���[�R�V���[�X�V�X�V�L�\�D�W�O�D�U�L����
ustun mavqe va ustun muzokara kuchini aniqlashning iqtisodiy-huquqiy 
mezonlari, raqobatga qarshi cheklovlarning kelib chiqish sabablari va 
ularning iqtisodiy oqibatlari �D�W�U�R�I�O�L�F�K�D�� �W�D�K�O�L�O�� �T�L�O�L�Q�D�G�L���� �4�R�µ�O�O�D�Q�P�D�G�D�� �0����
Porter tomonidan ishlab chiqilgan raqobat ustunligi konsepsiyasi, 
�L�T�W�L�V�R�G�L�\�R�W�� �W�D�U�P�R�T�O�D�U�L�Q�L�� �E�D�K�R�O�D�V�K�G�D�� �T�R�µ�O�O�D�Q�L�O�D�G�L�J�D�Q�� �³�%�H�V�K�� �N�X�F�K�´��
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�P�R�G�H�O�L�Q�L�Q�J�� �T�R�µ�O�O�D�V�K�� �P�H�[�D�Q�L�]�P�O�D�U�L�� �L�O�P�L�\�� �Y�D�� �D�P�D�O�L�\�� �P�L�V�R�O�O�D�U�� �D�V�R�V�L�G�D��
�N�R�µ�U�V�D�W�L�E���E�H�U�L�O�Ddi.  

�8�V�K�E�X���R�µ�T�X�Y���T�R�µ�O�O�D�Q�P�D���W�D�O�D�E�D�O�D�U�J�D�����W�D�G�T�L�T�R�W�F�K�L�O�D�U�J�D�����D�P�D�O�L�\�R�W�F�K�L��
mutaxassislarga hamda tadbirkorlik sohasi vakillariga raqobat siyosati 
�Y�D�� �V�W�U�D�W�H�J�L�\�D�O�D�U�L�Q�L�� �N�R�P�S�O�H�N�V�� �R�µ�U�J�D�Q�L�V�K���� �W�R�Y�D�U�� �Y�D�� �P�R�O�L�\�D�� �E�R�]�R�U�O�D�U�L�Q�L��
tizimli tahlil qilish, iqtisodiy jarayonlarning ichki mexanizmlarini ang-
�O�D�V�K���Y�D���D�V�R�V�O�L���E�R�V�K�T�D�U�X�Y���T�D�U�R�U�O�D�U�L�Q�L���L�V�K�O�D�E���F�K�L�T�L�V�K���X�F�K�X�Q���]�D�U�X�U���E�R�µ�O�J�D�Q��
�Q�D�]�D�U�L�\���E�L�O�L�P�O�D�U���Y�D���D�P�D�O�L�\���N�R�µ�Q�L�N�P�D�O�D�U�Q�L���V�K�D�N�O�O�D�Q�W�L�U�L�V�K�J�D���[�L�]�P�D�W���T�L�O�D�G�L����
�6�K�X�Q�L�Q�J�G�H�N���� �T�R�µ�O�O�D�Q�P�D�� �U�D�T�R�E�D�W�� �V�L�\�R�V�D�W�L���� �D�Q�W�L�P�R�Q�R�S�R�O�� �P�H�[�D�Q�L�]�P�O�D�U����
korporativ boshqaruv standartlari va xususiy sektorning raqobatbardosh-
ligini oshirishga qaratilgan chora-tadbirlar haqida keng qamrovli 
tasavvur beradi.  
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I. RAQOBAT NAZARIYASINING EVOLYUTSIYASI  
 

1.1.  Raqobatning tuzilishi 
 
�2�‹�]�E�H�N�L�V�W�R�Q���5�H�V�S�X�E�O�L�N�D�V�L�Q�L�Q�J���³�5�D�T�R�E�D�W���W�R�µ�J�µ�U�L�V�L�G�D�´�J�L���2�µ�5�4-850-

sonli Qonunining 4-�P�R�G�G�D�V�L�G�D���U�D�T�R�E�D�W�J�D���T�X�\�L�G�D�J�L�F�K�D���W�D�¶�U�L�I���E�H�U�L�O�J�D�Q�� 
Raqobat �± �[�R�‹�M�D�O�L�N���\�X�U�L�W�X�Y�F�K�L���V�X�E�\�H�N�W�O�D�U�Q�L�Q�J�����U�D�T�R�E�D�W�F�K�L�O�D�U�Q�L�Q�J����

�P�X�V�R�E�D�T�D�O�D�V�K�X�Y�L���E�R�‹�O�L�E�����E�X�Q�G�D���X�O�D�U�Q�L�Q�J���P�X�V�W�D�T�L�O���K�D�U�D�N�D�W�O�D�U�L���Xlardan har 
birining tovar yoki moliya bozoridagi tovar muomalasining umumiy 
shart-�V�K�D�U�R�L�W�O�D�U�L�J�D���E�L�U���W�R�P�R�Q�O�D�P�D���W�D�U�W�L�E�G�D���W�D�Œ�V�L�U���N�R�‹�U�V�D�W�L�V�K���L�P�N�R�Q�L�\�D�W�L�Q�L��
istisno etadi yoki cheklaydi. 

�6�K�X�Q�L�Q�J�G�H�N���� �2�‹�]�E�H�N�L�V�W�R�Q�� �5�H�V�S�X�E�O�L�N�D�V�L�� �9�D�]�L�U�O�D�U�� �0�D�K�N�D�P�D�V�L�Q�L�Q�J��
2024-yil 1-maydagi 256-sonli qarorida raqobat muhitini tahlil qilishda 
�X�V�W�X�Q���P�D�Y�T�H���Y�D���X�V�W�X�Q���P�X�]�R�N�D�U�D���N�X�F�K�O�D�U�L�J�D���E�R�µ�O�L�Q�L�V�K�L���E�H�O�J�L�O�D�Q�J�D�Q�� 

Ustun mavqe 
Tovar �\�R�N�L�� �P�R�O�L�\�D�� �E�R�]�R�U�L�G�D�J�L�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�Q�L�Q�J��

�\�R�[�X�G�� �V�K�D�[�V�O�D�U�� �J�X�U�X�K�L�Q�L�Q�J�� �X�Q�J�D�� �R�‹�]�� �I�D�R�O�L�\�D�W�L�Q�L��raqobatlashuvchi 
�[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�O�D�U�J�D�� �E�R�J�‹�O�L�T�� �E�R�‹�O�P�D�J�D�Q�� �K�R�O�G�D�� �D�P�D�O�J�D��
�R�V�K�L�U�L�V�K�� �Y�D�� �U�D�T�R�E�D�W�Q�L�Q�J�� �K�R�O�D�W�L�J�D�� �K�D�O�� �T�L�O�X�Y�F�K�L�� �W�D�Œ�V�L�U�� �N�R�‹�U�V�D�W�L�V�K���� �W�H�J�L�V�K�O�L��
�E�R�]�R�U�J�D�� �E�R�V�K�T�D�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�O�D�U�Q�L�Q�J�� �N�L�U�L�V�K�L�Q�L�� �T�L�\�L�Q�O�D�V�K-
tirish yoxud ushbu boshqa subyektlarning iqtisodiy faoliyat erkinligini 
boshqacha tarzda cheklash imkoniyatini beradigan holati ustun 
mavqedir ���³�5�D�T�R�E�D�W���W�R�µ�J�µ�U�L�V�L�G�D�´�J�L��Qonun, 2023). 

Tovar yoki moliya bozorida quyidagilar ustun �P�D�Y�T�H�� �G�H�E�� �H�Œ�W�L�U�R�I��
etiladi: 

�D�J�D�U�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�Qing yoki shaxslar guruhining 
�U�D�T�R�E�D�W�F�K�L�O�D�U�L���P�D�Y�M�X�G���E�R�‹�O�P�D�V�D�� 

�D�J�D�U�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�Q�L�Q�J�� �\�R�[�X�G�� �V�K�D�[�V�O�D�U�� �J�X�U�X�K�L�Q�L�Q�J��
bozordagi ulushi 40 foizni va undan ortiqni tashkil etsa; 

�D�J�D�U�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�� �\�R�N�L�� �V�K�D�[�V�O�D�U�� �J�X�U�X�K�L�� �W�D�E�L�L�\��
monopoliya su�E�\�H�N�W�L���G�H�E���H�Œ�W�L�U�R�I���H�W�L�O�V�D�� 

�D�J�D�U�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�J�D�� �\�R�N�L�� �V�K�D�[�V�O�D�U�� �J�X�U�X�K�L�J�D��
muayyan tovarlarni ishlab chiqarish yoki realizatsiya qilish yoxud olish 
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uchun qonunchilikda belgilangan tartibda mutlaq va (yoki) eksklyuziv 
�K�X�T�X�T���E�H�U�L�O�J�D�Q���E�R�‹�O�V�D�� 

Oxirgi kalendar yilda tovarlarni realizatsiya qilishdan olingan 
�W�X�V�K�X�P�L�� �E�D�]�D�Y�L�\�� �K�L�V�R�E�O�D�V�K�� �P�L�T�G�R�U�L�Q�L�Q�J�� �R�‹�W�W�L�]�� �P�L�Q�J�� �E�D�U�D�Y�D�U�L�G�D�Q��
�N�D�P�U�R�T�Q�L���W�D�V�K�N�L�O���H�W�X�Y�F�K�L���[�R�‹�M�D�O�L�N���\�X�U�L�W�X�Y�F�K�L���V�X�E�\�H�N�W�Q�L�Q�J���\�R�N�L���V�K�D�[�V�O�D�U��
guruhining (bundan tabiiy monopoliya subyektlari, mahsulotlarining 
�Q�D�U�[�O�D�U�L�� �G�D�Y�O�D�W�� �W�R�P�R�Q�L�G�D�Q�� �W�D�U�W�L�E�J�D�� �V�R�O�L�Q�D�G�L�J�D�Q�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L��
subyektlar mustasno) tovar yoki moliya bozoridagi holati ustun mavqe 
�G�H�E���H�Œ�W�L�U�R�I���H�W�L�O�P�D�\�G�L�� 

�;�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�Q�L�Q�J�� �\�R�N�L�� �V�K�D�[�V�O�D�U�� �J�X�U�X�K�L�Q�L�Q�J�� �W�R�Y�D�U��
yoki moliya bozoridagi ustun mav�T�H�\�L���H�Œ�W�L�U�R�I���H�W�L�O�J�D�Q���N�X�Q�G�D�Q���H�Œ�W�L�E�R�U�D�Q��
uch kunlik muddatda vakolatli davlat organi bu haqda ularga xabarnoma 
�\�X�E�R�U�D�G�L�����P�D�]�N�X�U���[�R�‹�M�D�O�L�N���\�X�U�L�W�X�Y�F�K�L���V�X�E�\�H�N�W�Q�L�Q�J���\�R�N�L���V�K�D�[�V�O�D�U���J�X�U�X�K�L-
ning tovarlariga nisbatan narxlar davlat tomonidan tartibga solingan 
taqdirda esa bu haqda narxni tartibga soluvchi organga ham xabar 
beradi. 

2024-�\�L�O�� �\�D�N�X�Q�O�D�U�L�J�D�� �N�R�µ�U�D, tovar yoki moliya bozorida ustun 
�P�D�Y�T�H�\�L�� �H�¶�W�L�U�R�I�� �H�W�L�O�J�D�Q�� ������ �W�D�� �[�R�µ�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�O�D�U�� �P�D�Y�M�X�G��
�E�R�µ�O�L�E�����X�O�D�U�G�D�Q���������W�D�V�L�����������I�R�L�]�����G�D�Y�O�D�W���L�V�K�W�L�U�R�N�L�G�D�J�L���N�R�U�[�R�Q�D�Oar, 28 tasi 
esa (29 foiz) xususiy korxonalardir. 

Ustun muzokara kuchi 
�8�V�W�X�Q�� �P�D�Y�T�H�J�D�� �H�J�D�� �E�R�‹�O�P�D�J�D�Q�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�� �\�R�N�L��

shaxslar guruhi tomonidan bitim shartlarini, tovarlar realizatsiya qilina-
digan hududni va narxni belgilashga bir �W�R�P�R�Q�O�D�P�D�� �W�D�Œ�V�L�U�� �N�R�‹�U�V�D�W�L�V�K��
�L�P�N�R�Q�L�\�D�W�L�Q�L�Q�J�� �P�D�Y�M�X�G�O�L�J�L�� �X�V�W�X�Q�� �P�X�]�R�N�D�U�D�� �N�X�F�K�L�� �G�H�E�� �H�Œ�W�L�U�R�I�� �H�W�L�O�D�G�L����
Shuningdek, Tovar yoki moliya bozorida quyidagi shartlarning biri yoki 
�E�L�U�� �Q�H�F�K�W�D�V�L�� �E�D�M�D�U�L�O�J�D�Q�G�D�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�� �\�R�[�X�G�� �V�K�D�[�V�O�D�U��
�J�X�U�X�K�L�� �R�‹�]�� �N�R�Q�W�U�D�J�H�Qtlariga nisbatan ustun muzokara kuchiga ega deb 
�H�Œ�W�L�U�R�I���H�W�L�O�D�G�L�� 

kontragentlar bilan shartnoma tuzishda shartnoma shartlariga bir 
�W�R�P�R�Q�O�D�P�D���W�D�Œ�V�L�U���R�‹�W�N�D�]�L�V�K���L�P�N�R�Q�L�\�D�W�L���P�D�Y�M�X�G���E�R�‹�O�J�D�Q�G�D�� 

tovarlar realizatsiya qilinadigan hududni belgilashga bir tomonla-
ma t�D�Œ�V�L�U���N�R�‹�U�V�D�W�L�V�K���L�P�N�R�Q�L�\�D�W�L���P�D�Y�M�X�G���E�R�‹�O�J�D�Q�G�D�� 
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�Q�D�U�[�Q�L�� �E�H�O�J�L�O�D�V�K�G�D�� �E�L�U�� �W�R�P�R�Q�O�D�P�D�� �W�D�Œ�V�L�U�� �N�R�‹�U�V�D�W�L�V�K�� �L�P�N�R�Q�L�\�D�W�L��
�P�D�Y�M�X�G���E�R�‹�O�J�D�Q�G�D�� 

�4�R�O�D�Y�H�U�V�D���� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�Q�L�Q�J�� �\�R�[�X�G�� �V�K�D�[�V�O�D�U��
�J�X�U�X�K�L�Q�L�Q�J���X�V�W�X�Q���P�D�Y�T�H�\�L�Q�L���\�R�N�L���X�V�W�X�Q���P�X�]�R�N�D�U�D���N�X�F�K�L�Q�L���H�Œ�W�L�U�R�I���H�W�L�V�K��
mon�R�S�R�O�L�\�D�J�D�� �T�D�U�V�K�L�� �R�U�J�D�Q�� �U�D�K�E�D�U�L�Q�L�Q�J�� �E�X�\�U�X�J�‹�L�� �E�L�O�D�Q�� �U�D�V�P�L�\�O�D�V�K-
tiriladi. 

�6�K�X�Q�L�Q�J�G�H�N���� �5�D�T�R�E�D�W�� �T�R�µ�P�L�W�D�V�L�� �W�R�P�R�Q�L�G�D�Q�� ��������-�\�L�O�G�D�� �³�5�D�T�R�E�D�W��
�W�R�µ�J�µ�U�L�V�L�G�D�´�J�L��Qonunning 14-�P�R�G�G�D�V�L�J�D���D�V�R�V�D�Q�����³�,�Q�W�H�U�W�H�U�P�L�Q�D�O�´���0�&�+�-��
�4�.���W�H�P�L�U�\�R�µ�O���O�L�Q�L�\�D�V�L�Q�L �L�M�D�U�D�J�D���E�H�U�L�V�K���[�L�]�P�D�W�L���E�R�µ�\�L�F�K�D���Y�D �³�2�O�W�L�D�U�L�T���J�D�]��
�W�R�µ�O�G�L�U�L�V�K�´���0�&�+�-���V�X�\�X�O�W�L�U�L�O�J�D�Q���J�D�]���P�D�K�V�X�O�R�W�L�Q�L���V�D�T�O�D�V�K���[�L�]�P�D�W�L���E�R�µ�\�L�F�K�D��
�X�V�W�X�Q���P�X�]�R�N�D�U�D���N�X�F�K�L�J�D���H�J�D���G�H�E���H�¶�W�L�U�R�I���H�W�L�O�G�L�� 

Shu bilan birga, iqtisodiy adabiyotlarda raqobat tushunchasi bozor 
�W�X�]�L�O�P�D�V�L�� �E�L�O�D�Q�� �F�K�D�P�E�D�U�F�K�D�V�� �E�R�J�µ�O�L�T�� �E�R�µ�O�L�E���� �E�X�� �E�R�U�D�G�D�� �R�G�D�W�G�D�� �W�R�µ�U�W�W�D��
�D�V�R�V�L�\�� �E�R�]�R�U�� �V�K�D�N�O�L�� �D�M�U�D�W�L�E�� �N�R�µ�U�V�D�W�L�O�D�G�L���� �P�X�N�D�P�P�D�O�� �U�D�T�R�E�D�W���� �P�R�Q�R-
polistik raqobat, oligopoliya va monopoliya. 

Mukammal raqobat (Perfect competition) sharoitida bozorda 
�M�X�G�D�� �N�R�µ�S�� �V�R�Q�O�L�� �V�R�W�X�Y�F�K�L�O�D�U�� �Y�D�� �[�D�U�L�G�R�U�O�D�U�� �P�D�Y�M�X�G�� �E�R�µ�O�L�E���� �P�D�K�V�X�O�R�W�O�D�U��
�R�µ�]�D�U�R���E�L�U���[�L�O��(gomogen), bozorga kirish-�F�K�L�T�L�V�K���W�R�µ�V�L�T�O�D�U�L���\�R�µ�T���Y�D���K�D�U��
�E�L�U�� �[�R�µ�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�� �E�R�]�R�U�� �Q�D�U�[�L�J�D�� �W�D�¶�V�L�U�� �H�W�D�� �R�O�P�D�\�G�L���� �6�K�X��
sababli bunday holatda narx umumiy talab va taklif asosida shakllanadi 
hamda har bir ishtirokchi narxni qabul qiluvchi sifatida faoliyat yuritadi. 
�0�D�]�N�X�U���P�R�G�H�O���U�H�D�O���L�T�W�L�V�R�G�L�\�R�W�G�D���N�R�µ�S���X�F�K�U�D�P�D�V�D-da, iqtisodiy tahlilda 
asosiy nazariy mezon sifatida xizmat qiladi. 

Monopolistik raqobat (Monopolistic competition)da bozorda 
�N�R�µ�S�O�D�E�� �I�L�U�P�D�O�D�U�� �I�D�R�O�L�\�D�W�� �\�X�U�L�W�D�G�L���� �E�L�U�R�T�� �X�O�D�U�Q�L�Q�J�� �P�D�K�V�X�O�R�W�O�D�U�L�� �R�µ�]�D�U�R��
�G�L�I�I�H�U�H�Q�V�L�D�O�O�D�V�K�J�D�Q�� �E�R�µ�O�L�E���� �L�V�W�H�¶�P�R�O�F�K�L�O�D�U�� �X�F�K�X�Q�� �P�D�¶�O�X�P�� �I�D�U�T�O�D�U�J�D�� �H�J�D����
�$�\�Q�D�Q�� �P�D�Q�D�� �V�K�X�� �P�D�K�V�X�O�R�W�� �I�D�U�T�O�D�Q�L�V�K�L�� �I�L�U�P�D�O�D�U�J�D�� �R�µ�]�� �V�H�J�P�H�Q�W�L�G�D��
nisbatan mustaqil narx belgilash imkonini beradi. Bozorga kirish 
�W�R�µ�V�L�T�O�D�U�L�� �S�D�V�W�O�L�J�L�� �H�V�D�� �X�V�K�E�X�� �E�R�]�R�U�� �V�K�D�N�O�L�Q�L�Q�J�� �G�L�Q�D�P�L�N�O�L�J�L�Q�L�� �W�D�¶�P�L�Q�O�D�E����
yangi ishtirokchilarning kirib kelishi va mavjud firmalarning doimiy 
�U�D�T�R�E�D�W���V�K�D�U�R�L�W�L�G�D���I�D�R�O�L�\�D�W���\�X�U�L�W�L�V�K�L�J�D���V�D�E�D�E���E�R�µ�O�D�G�L�� 

Oligopoliya sharoitida bozorda bir nechta yirik firmalar ustun 
�P�D�Y�T�H�J�D�� �H�J�D�� �E�R�µ�O�L�E���� �N�L�U�L�V�K�� �W�R�µ�V�L�T�O�D�U�L�� �\�X�T�R�U�L�� �E�R�µ�O�J�D�Q�L�� �V�D�E�D�E�O�L�� �\�D�Q�J�L��
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raqobatchilarning bozorga kirishi murakkab hisoblanadi. Ushbu bozor 
turining asosiy xususiyati shundaki, har bir yirik firma qaror qabul 
qilayotganda raqobatchilarining ehtimoliy xatti-harakatlarini inobatga 
�R�O�D�G�L�����F�K�X�Q�N�L���E�L�U���V�X�E�\�H�N�W�Q�L�Q�J���Q�D�U�[�Q�L���R�µ�]�J�D�U�W�L�U�L�V�K�L���\�R�N�L���L�V�K�O�D�E���F�K�L�T�D�U�L�V�K��
�K�D�M�P�L�Q�L�� �N�R�µ�S�D�\�W�L�U�L�V�K�L��(yoki kamaytirishi) butun bozor muvozanatiga 
�V�H�]�L�O�D�U�O�L���W�D�¶�V�L�U���N�R�µ�U�V�D�W�D�G�L�� 

Monopoliya esa bozorda yagona sotuvchining mavjudligi bilan 
�[�D�U�D�N�W�H�U�O�D�Q�D�G�L���� �0�D�K�V�X�O�R�W�Q�L�Q�J�� �\�D�T�L�Q�� �R�µ�U�L�Q�E�R�V�D�U�O�D�U�L�� �E�R�µ�O�P�D�J�D�Q�L�� �X�F�K�X�Q��
�P�R�Q�R�S�R�O�L�V�W���Q�D�U�[�Q�L���P�X�V�W�D�T�L�O���E�H�O�J�L�O�D�V�K���L�P�N�R�Q�L�\�D�W�L�J�D���H�J�D���E�R�µ�O�D�G�L�����%�X�Q�G�D�\��
�K�R�O�D�W�����R�G�D�W�G�D�����E�R�]�R�U�J�D���N�L�U�L�V�K���W�R�µ�V�L�T�O�D�U�L�Q�L�Q�J���\�X�T�R�U�L�O�L�J�L�����W�D�E�L�L�\���P�R�Q�R�Soliya 
xususiyatlari yoki davlat tomonidan berilgan eksklyuziv huquqlar 
�Q�D�W�L�M�D�V�L�G�D���Y�X�M�X�G�J�D���N�H�O�D�G�L�����1�D�W�L�M�D�G�D���L�V�W�H�¶�P�R�O�F�K�L�O�D�U�Q�L�Q�J���W�D�Q�O�R�Y���L�P�N�R�Q�L�\�D�W-
lari cheklanadi va narxlar raqobatli bozor sharoitlariga nisbatan yuqo-
riroq shakllanishi mumkin. 

 

1.12. Maykl Porterning raqobat konsepsiyasi 
 

Maykl Porterning raqobat konsepsiyasi iqtisodiyot tarmoqlarini 
�W�D�K�O�L�O���T�L�O�L�V�K�G�D���H�Q�J���I�X�Q�G�D�P�H�Q�W�D�O���Y�D���N�H�Q�J���T�R�µ�O�O�D�Q�L�O�D�G�L�J�D�Q���Q�D�]�D�U�L�\�D�O�D�U�G�D�Q��
biri hisoblanadi. Besh kuch modeli (Five Forces Model) tarmoqdagi 
raqobatning chuqur tuzilmasini baholash, korxonaning strategik po-
zitsiyasini aniqlash va uning uzoq muddatli rentabellik imkoniyatlarini 
�W�D�K�O�L�O���T�L�O�L�V�K�G�D���N�H�Q�J���T�R�µ�O�O�D�Q�L�O�D�G�L�����0���3�R�U�W�H�U���X�V�K�E�X���E�H�V�K���N�X�F�K���I�D�T�D�W���U�D�T�R-
batchilar emas, balki butun tarmoqn�L�Q�J���U�H�Q�W�D�E�H�O�O�L�J�L�J�D���W�D�¶�V�L�U���R�µ�W�N�D�]�X�Y�F�K�L��
�D�V�R�V�L�\���R�P�L�O�O�D�U���H�N�D�Q�L�Q�L���W�D�¶�N�L�G�O�D�\�G�L�����8�V�K�E�X���P�R�G�H�O���D�V�R�V�L�G�D���K�D�U���E�L�U���N�R�U�[�R�Q�D��
�P�D�]�N�X�U���N�X�F�K�O�D�U�Q�L���W�D�K�O�L�O���T�L�O�J�D�Q���K�R�O�G�D���R�µ�]���S�R�]�L�W�V�L�\�D�V�L�Q�L���P�X�V�W�D�K�N�D�P�O�D�V�K�J�D��
qaratilgan strategiyani ishlab chiqishi mumkin. 

Mode�O�Q�L�Q�J�� �P�D�U�N�D�]�L�G�D�� �W�D�U�P�R�T�G�D�J�L�� �P�D�Y�M�X�G�� �U�D�T�R�E�D�W�F�K�L�O�D�U�� �R�µ�U�W�D�V�L-
dagi raqobat darajasi turadi. Ushbu kuch narxlarni pasaytirish, faol 
reklama olib borish, mahsulotlarni farqlash yoki sotuv va taqsimot ka-
nal�O�D�U�L�Q�L���N�H�Q�J�D�\�W�L�U�L�V�K���R�U�T�D�O�L���Q�D�P�R�\�R�Q���E�R�µ�O�D�G�L�����7�D�U�P�R�T�Q�L�Q�J���R�µ�V�L�V�K���V�X�U�¶�D�W�L��
past, raqobatchilar �V�R�Q�L�� �N�R�µ�S���� �X�O�D�U�Q�L�Q�J�� �E�R�]�R�U�� �X�O�X�V�K�L�� �E�L�U-biriga yaqin, 
�P�D�K�V�X�O�R�W�O�D�U�� �V�W�D�Q�G�D�U�W�� �Y�D�� �F�K�L�T�L�V�K�� �[�D�U�D�M�D�W�O�D�U�L�� �\�X�T�R�U�L�� �E�R�µ�O�J�D�Q�� �V�K�D�U�R�L�W�O�D�U�G�D��
raqobat kuchayadi, natijada tarmoq rentabelligi pasayadi. Ayniqsa, 



9 

bozordan chiqib ketish xarajatlari yuqori tarmoqlarda kompaniyalar 
�]�D�U�D�U�L�J�D�� �T�D�U�D�P�D�\�� �E�R�]�R�U�G�D�� �T�R�O�L�V�K�J�D�� �P�D�M�E�X�U�� �E�R�µ�O�D�G�L���� �E�X�� �H�V�D�� �U�D�T�R�E�D�W��
bosimini yanada oshiradi. 

Tarmoqdagi raqobat kuchiga �W�D�¶�V�L�U���T�L�O�X�Y�F�K�L���L�N�N�L�Q�F�K�L���R�P�L�O���± yangi 
ishtirokchilarning kirish tahdidi hisoblanadi. Bozorga yangi kompa-
niyalar kirishi narxlarning pasayishiga, reklama va marketing 
xarajatlarining ortishiga, mavjud firmalarning bozor ulushi qisqarishiga 
olib keladi. Shu sababli amaldagi kompaniyalar uchun bozorga kirish 
�W�R�µ�V�L�T�O�D�U�L���T�D�Q�F�K�D�O�L�N���\�X�T�R�U�L���E�R�µ�O�V�D�����X�V�K�E�X���W�D�K�G�L�G���V�K�X�Q�F�K�D�O�L�N���S�D�V�W���E�R�µ�O�D�G�L����
�.�L�U�L�V�K�� �W�R�µ�V�L�T�O�D�U�L�J�D�� �P�D�V�V�K�W�D�E�� �V�D�P�D�U�D�V�L���� �\�X�T�R�U�L�� �E�R�V�K�O�D�Q�J�µ�L�F�K�� �[�D�U�D�M�D�W�O�D�U����
bozorga kirish uchun zarur litsenziyalar, patentlar, texnologik ustunlik 
kiradi. Masalan, �\�L�U�L�N���L�V�K�O�D�E���F�K�L�T�D�U�L�V�K���E�L�O�D�Q���V�K�X�J�µ�X�O�O�D�Q�X�Y�F�K�L���N�R�P�S�D�Q�L�\�D��
�S�D�V�W�� �R�µ�]�J�D�U�X�Y�F�K�D�Q�� �[�D�U�D�M�D�W�O�D�U�J�D�� �H�J�D�� �E�R�µ�O�L�E���� �\�D�Q�J�L�� �N�L�U�X�Y�F�K�L�O�D�U�� �X�Q�L�Q�J��
�[�D�U�D�M�D�W���G�D�U�D�M�D�V�L�J�D���\�H�W�L�V�K�L���T�L�\�L�Q���E�R�µ�O�L�V�K�L���P�X�P�N�L�Q�����6�K�X���N�D�E�L���R�P�L�O�O�D�U���\�D�Q�J�L��
subyektlarning bozorga kirishini murakkablashtiradi. 

Uchinchi kuch �± �R�µ�U�L�Q�E�R�V�D�U�� �P�D�K�V�X�O�R�W�O�D�U�� ���V�X�E�V�W�L�W�X�W�O�D�U���� �W�D�K�G�L�G�L����
Iqtisodiy adabiyotlarda substitutlar bir xil ehtiyojni qondiruvchi, ammo 
boshqa turdagi mahsulot yoki xizmatlar sifatida talqin qilinadi. Agar 
�L�V�W�H�¶�P�R�O�F�K�L�� �X�F�K�X�Q�� �P�D�K�V�X�O�R�W�Q�L�� �R�µ�]�J�D�U�W�L�U�L�V�K�� �R�V�R�Q�� �E�R�µ�O�V�D�� �\�R�N�L �R�µ�U�L�Q�E�R�V�D�U��
mahsulot narx-�V�L�I�D�W�� �Q�L�V�E�D�W�L�J�D�� �N�R�µ�U�D�� �T�X�O�D�\�� �E�R�µ�O�V�D���� �E�X�� �W�D�K�G�L�G�� �Nuchli 
�K�L�V�R�E�O�D�Q�D�G�L�����2�µ�U�L�Q�E�R�V�D�U���P�D�K�V�X�O�R�W�O�D�U���P�D�Y�M�X�G �E�R�µ�O�J�D�Q��hollarda kompani-
yalar narxni yuqori darajada ushlab tura olmaydi va mahsulotni takomil-
�O�D�V�K�W�L�U�L�V�K�J�D�� �P�D�M�E�X�U�� �E�R�µ�O�D�G�L���� �0�D�V�D�O�D�Q�����W�H�P�L�U�\�R�µ�O�� �[�L�]�P�D�W�O�D�U�L�Q�L�Q�J�� �R�µ�U�Q�L�Q�L��
aviaqatnovlar yoki avtobuslar qisman bosishi mumkin.  

�7�R�µ�U�W�L�Q�F�K�L�� �R�P�L�O���± xaridorlarning muzokara kuchi. Xaridorlar 
�N�X�F�K�O�L�� �S�R�]�L�W�V�L�\�D�J�D�� �H�J�D�� �E�R�µ�O�J�D�Q��hollarda ular ishlab chiqaruvchilardan 
narxlarni pasaytirishni, mahsulot sifatini yaxshilashni yoki �T�R�µ�V�K�L�P�F�K�D��
�[�L�]�P�D�W�O�D�U�� �N�R�µ�U�V�D�W�L�V�K�Q�L�� �W�D�O�D�E�� �T�L�O�L�V�K�L�� �P�X�P�N�L�Q���� �;�D�U�L�G�R�U�O�D�U�� �T�X�\�L�G�D�J�L��
�K�R�O�D�W�O�D�U�G�D�� �N�X�F�K�O�L�� �W�D�¶�V�L�U�J�D�� �H�J�D�� �E�R�µ�O�D�G�L: ular katta hajmda xarid qilsa, 
bozorda bir nechta alternativ yet�N�D�]�L�E�� �E�H�U�X�Y�F�K�L�O�D�U�� �P�D�Y�M�X�G�� �E�R�µ�O�V�D�� 
mahsulot standartlash�J�D�Q�� �E�R�µ�O�V�D�� �[�D�U�L�G�R�U�Q�L�Q�J�� �R�µ�]�� �H�K�W�L�\�R�M�L�Q�L�� �P�X�V�W�D�T�L�O��
�U�D�Y�L�V�K�G�D���T�R�Q�G�L�U�L�V�K�����\�D�¶�Q�L���R�U�T�D�J�D���L�Q�W�H�J�U�D�W�V�L�\�D�����L�P�N�R�Q�L�\�D�W�L���P�D�Y�M�X�G���E�R�µ�O�V�D����
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�0�D�V�D�O�D�Q�����X�O�J�X�U�M�L���[�D�U�L�G�R�U�O�D�U���\�R�N�L���\�L�U�L�N���N�R�U�S�R�U�D�W�L�Y���P�L�M�R�]�O�D�U���N�R�µ�S�L�Q�F�K�D���Q�D�U�[��
�Y�D���V�K�D�U�W�O�D�U�Q�L���T�D�\�W�D���N�R�µ�U�L�E���F�K�L�T�L�V�K�Q�L���W�D�O�D�E���T�L�O�D���R�O�D�G�L�� 

Beshinchi kuch �± yetkazib beruvchilarning muzokara kuchi. 
�<�H�W�N�D�]�L�E���E�H�U�X�Y�F�K�L�O�D�U���N�X�F�K�O�L���S�R�]�L�W�V�L�\�D�G�D���E�R�µ�O�J�D�Q���K�R�O�O�D�U�G�D���X�O�D�U���[�R�P�D�V�K�\�R��
�Q�D�U�[�O�D�U�L�Q�L���R�V�K�L�U�L�V�K�����\�H�W�N�D�]�L�E���E�H�U�L�V�K���V�K�D�U�W�O�D�U�L�Q�L���R�µ�]�J�D�U�W�L�U�L�V�K���\�R�N�L���P�D�K�V�X�O�R�W��
hajmi va sifatini cheklash orqali korxonalarga bosi�P���R�µ�W�N�D�]�L�V�K�L���P�X�P�N�L�Q����
Yetkazib beruvchilar soni kam, resurslar noyob yoki xaridorning boshqa 
�\�H�W�N�D�]�L�E���E�H�U�X�Y�F�K�L�J�D���R�µ�W�L�V�K���[�D�U�D�M�D�W�O�D�U�L���\�X�T�R�U�L���E�R�µ�O�V�D�����X�O�D�U�Q�L�Q�J���P�X�]�R�N�D�U�D��
kuchi yanada ortadi. Shuningdek, agar yetkazib beruvchi ilgari faqat 
taqdim etib kelgan xoma�V�K�\�R�Q�L���R�µ�]�L���L�V�K�O�D�E���F�K�L�T�D�U�L�V�K�Q�L���E�R�V�K�O�D�V�K���L�P�N�R-
�Q�L�\�D�W�L�J�D���H�J�D���E�R�µ�O�V�D�����\�D�¶�Q�L�����W�D�¶�P�L�Q�R�W���]�D�Q�M�L�U�L�G�D���E�L�U���S�R�J�µ�R�Q�D���R�U�T�D�J�D���T�D�\�W�L�E��
faoliyatini kengaytira olsa), bu ham uning bozordagi ustunligini oshi-
radi. Masalan, ayrim kimyoviy modda va energiya resurslari bozorla-
rining oligopolistik tuzilishi ishlab chiqaruvchilarning yetkazib beruv-
�F�K�L�O�D�U�J�D���\�X�T�R�U�L���G�D�U�D�M�D�G�D���E�R�J�µ�O�L�T���E�R�µ�O�L�E���T�R�O�L�V�K�L�J�D���R�O�L�E���N�H�O�D�G�L�� 

M.�3�R�U�W�H�U�� �P�R�G�H�O�L�� �V�K�X�Q�L�� �N�R�µ�U�V�D�W�D�G�L�N�L���� �N�R�P�S�D�Q�L�\�D�� �I�D�T�D�W�� �E�H�Y�R�V�L�W�D��
raqobatchilar bilan emas, balki tarmoq tuzilmasini tashkil etuvchi barcha 
�R�P�L�O�O�D�U���E�L�O�D�Q���W�R�µ�T�Q�D�V�K�D�G�L�����8�O�D�U�Q�L�Q�J���K�D�U���E�L�U�L���N�R�U�[�R�Q�D�Q�L�Q�J���U�H�Q�W�D�E�H�O�O�L�J�L�J�D��
�W�D�¶�V�L�U���N�R�µ�U�V�D�W�D�G�L�����6�K�X���V�D�E�D�E�O�L���E�H�V�K���N�X�F�K�Q�L�Q�J���K�D�U���E�L�U�L���P�X�Q�W�D�]�D�P���U�D�Y�L�V�K�G�D��
�E�D�K�R�O�D�Q�L�E�� �E�R�U�L�O�L�V�K�L�� �]�D�U�X�U���� �7�D�K�O�L�O�� �Q�D�W�L�M�D�O�D�U�L�� �D�V�R�V�L�G�D�� �N�R�U�[�R�Q�D�� �R�µ�]�L�Q�L�Q�J��
strategik ustunliklarini aniqlaydi va ushbu bosimlarni kamaytirishga 
qaratilgan qarorlar qabul qiladi. 

M.Porterning konsepsiyasi, shuningdek, korxonalarning raqobat 
ustunligini shakllantirishga doir uchta asosiy umumiy strategiyani 
�D�M�U�D�W�L�E���N�R�µ�U�V�D�W�D�G�L�����[�D�U�D�M�D�W�O�D�U���E�R�µ�\�L�F�K�D��yetakchilik, differensiallashuv va 
fokuslashuv���� �;�D�U�D�M�D�W�O�D�U�� �E�R�µ�\�L�F�K�D��yetakchilik strategiyasida korxona 
ishlab chiqarish xarajatlarini maksimal darajada kamaytirib, bozorga 
�S�D�V�W�� �Q�D�U�[�G�D�� �N�L�U�L�V�K�� �R�U�T�D�O�L�� �U�D�T�R�E�D�W�� �X�V�W�X�Q�O�L�J�L�Q�L�� �T�R�µ�O�J�D�� �N�L�U�L�W�D�G�L����Differen-
siallashuv strategiyasida esa korxona mahsulotni sifat, dizayn, servis 
yoki innovatsion yechimlar orqali boshqa mahsulotlardan farqlaydi va 
�V�K�X���R�U�T�D�O�L���\�X�T�R�U�L���Q�D�U�[���E�H�O�J�L�O�D�V�K���L�P�N�R�Q�L�\�D�W�L�J�D���H�J�D���E�R�µ�O�D�G�L����Fokuslashuv 
strategiyasi �P�X�D�\�\�D�Q���E�R�]�R�U���V�H�J�P�H�Q�W�L�J�D���\�R�µ�Q�D�O�W�L�U�L�O�J�D�Q���E�R�µlib, firma tor 
segmentda kuchli pozitsiyani egallashga harakat qiladi. 
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�8�V�K�E�X�� �V�W�U�D�W�H�J�L�\�D�O�D�U�Q�L�� �W�R�µ�J�µ�U�L�� �W�D�Q�O�D�V�K�� �Y�D�� �D�P�D�O�J�D�� �R�V�K�L�U�L�V�K�� �N�R�U�[�R�Q�D�J�D��
tarmoqdagi raqobat bosimini kamaytirish, rentabellikni oshirish va uzoq 
muddatli barqaror pozitsiyani shakllantirish imkonini beradi. Shu sababli 
M.Porter modeli nafaqat tarmoqni tahlil qilish, balki korxonalarning amaliy 
�E�R�V�K�T�D�U�X�Y�L���Y�D���V�W�U�D�W�H�J�L�N���U�H�M�D�O�D�V�K�W�L�U�L�V�K�L�G�D���K�D�P���N�H�Q�J���T�R�µ�O�O�Dniladi. 

 
1.3. Monopolistik raqobat modeli 

 
Monopolistik raqobat �± �E�X�� �N�R�‹�S�J�L�Q�D�� �V�R�W�X�Y�F�K�L�O�D�U�� �R�‹�[�V�K�D�V�K�� �E�R�‹�O�J�D�Q����

�D�P�P�R���E�L�U���[�L�O���E�R�‹�O�P�D�J�D�Q���W�R�Y�D�U�O�D�U�Q�L���W�D�N�O�L�I���T�L�O�X�Y�F�K�L���E�R�]�R�U���W�X�U�L���K�L�V�R�E�O�D�Q�D�G�L����
�1�R�P�O�D�Q�L�V�K�L�J�D�� �N�R�µ�U�D�� �P�R�Q�R�S�R�O�L�\�D�J�D�� �\�D�T�L�Q�� �E�R�µ�O�L�E�� �W�X�\�X�O�V�D-da, mazmun 
jihatidan monopolistik raqobat monopoliya bozoridan keskin farqlanadi. 
Ushb�X�� �E�R�]�R�U�� �V�K�D�N�O�L�� �W�D�V�K�T�L�� �N�R�µ�U�L�Q�L�V�K�G�D�� �V�R�I�� �U�D�T�R�E�D�W�� �X�Q�V�X�U�O�D�U�L�Q�L�� �H�V�O�D�W�J�D�Q��
�E�R�µ�O�V�D-da, amalda nomukammal raqobatlashgan bozorlar toifasiga kiradi. 

�0�R�Q�R�S�R�O�L�V�W�L�N���U�D�T�R�E�D�W���V�K�D�U�R�L�W�L�G�D���I�L�U�P�D�O�D�U���V�R�Q�L���Q�L�V�E�D�W�D�Q���N�R�µ�S���E�R�µ�O�L�E����
bozorga yangi subyektlarning kirishi yoki mavjud firmalarning 
bozordan chiqib ketishida katta cheklovlar mavjud emas. Shu bilan 
birga, ushbu bozor turi mukammal raqobatdan farq qiladi. Buning asosiy 
sababi shundaki, monopolistik raqobatlashgan bozorda mahsulotlar 
�W�D�E�D�T�D�O�D�V�K�W�L�U�L�O�J�D�Q�� �E�R�µ�O�D�G�L���� �<�D�¶�Q�L�� bir xil ehtiyojni qondiruvchi mahsu-
�O�R�W�O�D�U���K�D�U���E�L�U���I�L�U�P�D���W�R�P�R�Q�L�G�D�Q���R�µ�]�L�J�D���[�R�V���V�K�D�N�O�G�D���L�V�K�O�D�E���F�K�L�T�D�U�L�O�D�G�L���Y�D��
�W�D�N�O�L�I���H�W�L�O�D�G�L�����0�D�K�V�X�O�R�W�O�D�U�Q�L�Q�J���V�L�I�D�W�L�����W�D�V�K�T�L���N�R�µ�U�L�Q�L�V�K�L�����[�L�]�P�D�W���N�R�µ�U�V�D�W�L�V�K��
darajasi, ishlab chiqarish uslubi, foydalanilgan materiallar yoki brendga 
oid xususiyatlar firmalar orasida sezilarli farqlarni yuzaga keltiradi. 

1933-yilda amerikalik iqtisodchi Edward Hastings Chamberlin 
�R�µ�]�L�Q�L�Q�J���³�0�R�Q�R�S�R�O�L�V�W�L�N�� �U�D�T�R�E�D�W�� �Q�D�]�D�U�L�\�D�V�L�´ nomli asarida bozor 
�W�X�]�L�O�P�D�O�D�U�L�Q�L�Q�J�� �\�D�Q�J�L�� �N�R�µ�U�L�Q�L�V�K�L���²  monopolistik raqobat konsepsiyasi 
�E�R�µ�\�L�F�K�D�� �V�R�µ�]�� �\�X�U�L�W�J�D�Q���� �&�K�D�P�E�H�U�O�L�Q�Q�L�Q�J�� �W�D�¶�N�L�G�O�D�V�K�L�F�K�D���� �L�T�W�L�V�R�G�L�\�R�W��
tarmoqlarida mavjud bozorlarning aksariyati sof raqobat va monopoliya 
�R�µ�U�W�D�V�L�G�D���I�D�R�O�L�\�D�W���\�X�U�L�W�D�G�L. 

Keyinchalik 1977-yilda Avinash K. Dixit va Joseph E. Stiglitz 
tomonidan chop etilgan mashhur ilmiy maqola monopolistik raqobat 
�P�R�G�H�O�L�Q�L���]�D�P�R�Q�D�Y�L�\���P�D�W�H�P�D�W�L�N���N�R�µ�U�L�Q�L�V�K�J�D���N�H�O�W�L�U�G�L�����8�V�K�E�X���\�R�Q�G�D�V�K�X�Y��
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iqtisodiyot nazariyasida Dixit�±Stiglitz modeli nomi bilan tanildi va 
�E�X�J�X�Q�J�L���N�X�Q�G�D���L�V�W�H�¶�P�R�O�F�K�L���W�D�Q�O�R�Y�L�����P�D�K�V�X�O�R�W���G�L�I�Ierensiallanishi hamda 
firmalar xatti-�K�D�U�D�N�D�W�L�Q�L���W�D�K�O�L�O���T�L�O�L�V�K�G�D���N�H�Q�J���T�R�µ�O�O�D�Q�D�G�L�� 

Monopolistik raqobatning konseptual asoslari keyinchalik boshqa 
tadqiqotchilar tomonidan ham rivojlantirildi. Xususan, Maykl Porter-
ning strategik boshqaruvga oid nazariyasida har qanday mahsulot 
ka�P�L�G�D�� �E�L�U�� �J�X�U�X�K�� �L�V�W�H�¶�P�R�O�F�K�L�O�D�U�� �W�R�P�R�Q�L�G�D�Q�� �³�R�µ�]�L�J�D�� �[�R�V�´�� �V�L�I�D�W�O�D�U�� �E�L�O�Dn 
�T�D�E�X�O���T�L�O�L�Q�L�V�K�L���W�D�¶�N�L�G�O�D�Q�D�G�L�� 

Shuningdek, monopolistik raqobatning asosiy afzalliklaridan biri 
�E�R�]�R�U�J�D�� �N�L�U�L�V�K�� �W�R�µ�V�L�T�O�D�U�L�Q�L�Q�J�� �S�D�V�W�O�L�J�L�� �E�R�µ�O�L�E���� �E�X�� �\�D�Q�J�L�� �I�L�U�P�D�O�D�U�� �I�D�R�O�L�\�D�W��
boshlashi uchun qul�D�\�� �V�K�D�U�R�L�W�� �\�D�U�D�W�D�G�L���� �,�V�W�H�¶�P�R�O�F�K�L�O�D�U�J�D�� �N�H�Q�J�� �W�X�U�G�D�J�L��
mahsulot va xizmatlar taklif etiladi, bu esa ular uchun mos mahsulot va 
xizmatni tanlash imkonini kengaytiradi. Bundan tashqari, firmalar narx 
belgilash va marketing strategiyalarini mustaqil shakllantira oladi, 
natijada bozorda mahsulot sifati odatda muayyan darajada barqaror 
saqlanadi. 

Biroq monopolistik raqobatning ayrim cheklovlari ham mavjud. 
�5�D�T�R�E�D�W�F�K�L�O�D�U�� �V�R�Q�L�Q�L�Q�J�� �N�R�µ�S�O�L�J�L�� �I�L�U�P�D�O�D�U�Q�L�Q�J�� �L�V�K�O�D�E�� �F�K�L�T�D�U�L�V�K�� �T�X�Y�Y�D-
�W�L�G�D�Q���W�R�µ�O�L�T���I�R�\�G�D�O�D�Q�L�V�K���L�P�N�R�Q�L�\�D�W�L�Q�L���N�D�P�D�\tiradi. Shuningdek, marke-
�W�L�Q�J���� �T�D�G�R�T�O�D�V�K�� �Y�D�� �U�H�N�O�D�P�D�� �E�L�O�D�Q�� �E�R�J�µ�O�L�T�� �[�D�U�D�M�D�W�O�D�U�Q�L�Q�J�� �\�X�T�R�U�L�O�L�J�L��
�N�R�µ�S�O�D�E���I�L�U�P�D�O�D�U�G�D���X�P�X�P�L�\���V�D�P�D�U�D�G�R�U�O�L�N�Q�L���S�D�V�D�\�W�L�U�L�V�K�L���P�X�P�N�L�Q�����,�V�W�H�¶-
mol�F�K�L�O�D�U���X�F�K�X�Q���H�V�D���P�D�K�V�X�O�R�W���Y�D���[�L�]�P�D�W�O�D�U�Q�L�Q�J���K�D�G�G�D�Q���W�D�V�K�T�D�U�L���N�R�µ�S�O�L�J�L��
tanlovni murakkablashtiradi va qaror qabul qilish jarayonini uzaytiradi. 
�%�D�¶�]�D�Q�� �U�H�N�O�D�P�D�� �R�U�T�D�O�L�� �Q�R�W�R�µ�J�µ�U�L�� �\�R�N�L�� �\�H�W�D�U�O�L�F�K�D�� �D�Q�L�T�� �E�R�µ�O�P�D�J�D�Q��
�P�D�¶�O�X�P�R�W�O�D�U���E�H�U�L�O�L�V�K�L���H�K�W�L�P�R�O�L���K�D�P���P�D�Y�M�X�G�� 

Shu bilan birga, monopolistik raqobat modeli iqtisodiyotda keng 
uchraydigan bozor shak�O�O�D�U�L�G�D�Q�� �E�L�U�L�� �E�R�µ�O�L�E���� �N�R�U�[�R�Q�D�O�D�U�� �R�µ�]�� �P�D�K�V�X�O�R�W-
larini differensiallash orqali bozor ulushi uchun raqobatlashadi. Bu 
�E�R�]�R�U���W�X�U�L���W�R�µ�O�L�T���V�D�P�D�U�D�G�R�U�O�L�N�Q�L���W�D�¶�P�L�Q�O�D�P�D�V�D-�G�D�����L�V�W�H�¶�P�R�O�F�K�L�O�D�U���X�F�K�X�Q��
tanlov imkoniyatini kengaytiradi hamda korxonalarni xizmat sifati, 
innovatsiya va marketing yondashuvlarini yaxshilashga undaydi. Shu 
bois monopolistik raqobat nafaqat nazariy jihatdan, balki amaliy tahlil 
va strategik boshqaruv jarayonlarida ham muhim ahamiyat kasb etadi. 
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1.4. Oligopolistik raqobat modeli 
 
Oligopoliya holatida ikki va undan ortiq yirik firmalar umumiy 

bozor hajmining katta qismini nazorat qiladi hamda narx va ishlab 
�F�K�L�T�D�U�L�V�K�� �K�D�M�P�O�D�U�L�Q�L�� �E�H�O�J�L�O�D�V�K�G�D�� �V�H�]�L�O�D�U�O�L�� �W�D�¶�V�L�U�� �N�X�F�K�L�J�D�� �H�J�D�� �E�R�µ�O�D�G�L����
�%�X�Q�G�D���I�L�U�P�D�O�D�U���R�µ�]�D�U�R���V�W�U�D�W�H�J�L�N���E�R�J�µ�O�L�T���E�R�µ�O�L�E�����K�D�U���E�L�U���I�L�U�P�D�Q�L�Q�J���E�Rzor-
dagi harakati qolgan ishtirokchilarning xatti-�K�D�U�D�N�D�W�L�J�D�� �E�H�Y�R�V�L�W�D�� �W�D�¶�V�L�U��
�N�R�µ�U�V�D�W�D�G�L���� �2�O�L�J�R�S�R�O�L�\�D�Q�L�Q�J���D�V�R�V�L�\�� �E�H�O�J�L�O�D�U�L�G�D�Q���E�L�U�L���V�K�X�Q�G�D�N�L���� �E�L�U�R�U-bir 
�I�L�U�P�D�� �E�R�]�R�U�Q�L�� �W�R�µ�O�L�T�� �Q�D�]�R�U�D�W�� �T�L�O�D�� �R�O�P�D�\�G�L���� �E�L�U�R�T�� �K�D�U�� �E�L�U�� �I�L�U�P�D�� �Q�D�U�[��
shakllanishi va bozor dinamikasida muh�L�P�� �U�R�O���R�µ�\�Q�D�\�G�L�� Oligopolistik 
bozor tuzilmasida ishlab chiqaruvchilar narxlarni bilvosita yoki bevosita 
�E�R�V�K�T�D�U�L�V�K���� �W�D�N�O�L�I�Q�L�� �F�K�H�N�O�D�V�K�� �Y�D�� �R�µ�]�D�U�R�� �N�H�O�L�V�K�L�O�J�D�Q�� �V�W�U�D�W�H�J�L�\�D�O�D�U�� �R�U�T�D�O�L��
�\�X�T�R�U�L�� �G�D�U�R�P�D�G�� �R�O�L�V�K�� �L�P�N�R�Q�L�J�D�� �H�J�D�� �E�R�µ�O�D�G�L���� �%�X�Q�G�D�\�� �K�D�P�N�R�U�O�L�N�� �N�D�U�W�H�O��
�N�R�µ�U�L�Q�L�V�Kida yoki norasmiy kelishuvlar orqali amalga oshishi mumkin. 

�0�D�Y�M�X�G���W�D�G�T�L�T�R�W�O�D�U�J�D���N�R�µ�U�D, OPEK, AQShning �D�Y�L�D�W�V�L�\�D�����S�R�µ�O�D�W���Y�D��
neft sanoati, telekommunikatsiya sektori hamda chakana savdo 
tarmoqlari oligopoliyaga �P�L�V�R�O�� �E�R�µ�O�D�� �R�O�D�G�L. Bunday bozorlarning 
�V�K�D�N�O�O�D�Q�L�V�K�L�� �N�R�µ�S�L�Q�F�K�D�� �\�X�T�R�U�L�� �N�L�U�L�V�K�� �W�R�µ�V�L�T�O�D�U�L�� �E�L�O�D�Q�� �L�]�R�K�O�D�Q�D�G�L����Ishlab 
chiqarish hajmlarining yuqoriligi, k�D�W�W�D�� �E�R�V�K�O�D�Q�J�µ�L�F�K�� �V�D�U�P�R�\�D�� �W�D�O�D�E�L����
�P�D�[�V�X�V�� �U�X�[�V�D�W�Q�R�P�D�O�D�U���� �W�H�[�Q�R�O�R�J�L�N�� �X�V�W�X�Q�O�L�N�O�D�U���� �W�D�¶�P�L�Q�R�W�� �Y�D�� �\�H�W�N�D�]�L�E��
berish tarmoqlarining oldindan shakllangani hamda mashhur brend-
larning mavjudligi kabi omillar yangi firmalarning oligopolistik 
bozorlarga kirishni qiyinlashtiradi. 

Oligopoliyaning iqtisodiy oqibatlari ijobiy va �V�D�O�E�L�\�� �E�R�µ�O�L�V�K�L��
�P�X�P�N�L�Q�����5�D�T�R�E�D�W�Q�L�Q�J���F�K�H�N�O�D�Q�L�V�K�L���Q�D�W�L�M�D�V�L�G�D���L�V�W�H�¶�P�R�O�F�K�L�O�D�U���X�F�K�X�Q���Q�D�U�[-
lar yuqoriroq shakllanishi, bozor innovatsiyalarining sekinlashishi va 
tanlovning qisqarishi ehtimoli mavjud. Shu bilan birga, oligopoliyaning 
�E�D�U�T�D�U�R�U���W�X�]�L�O�P�D���E�R�µ�O�L�V�K�L�Q�L���W�D�¶�P�L�Q�O�R�Y�F�K�L���R�P�L�O�O�D�U���P�D�Y�M�X�G�����\�L�U�L�N���I�L�U�P�D�O�D�U��
�N�R�µ�S�L�Q�F�K�D�� �K�D�P�N�R�U�O�L�N�� �Q�D�W�L�M�D�V�L�G�D�� �R�O�D�G�L�J�D�Q�� �I�R�\�G�D�Q�L�� �U�D�T�R�E�D�W�� �Q�D�W�L�M�D�V�L�G�D�J�L��
�[�D�U�D�M�D�W�O�D�U�G�D�Q�� �X�V�W�X�Q�� �T�R�µ�\�D�G�L�� �Y�D�� �V�K�X�Q�L�Q�J�� �X�F�K�X�Q�� �U�D�T�R�E�D�W�Q�L�� �F�K�H�N�O�R�Y�F�K�L��
strategik kelishuvlarga intiladi.  

�%�D�¶�]�L�� �K�R�O�O�D�U�G�D�� �I�L�U�P�D�O�D�U�� �R�µ�]�D�U�R�� �Q�D�U�[�� �K�D�T�L�G�D�� �W�R�µ�J�µ�U�L�G�D�Q �W�R�µ�J�µ�U�L��
�N�H�O�L�V�K�P�D�\�G�L�����E�L�U�R�T���E�R�]�R�U�G�D�J�L���\�L�U�L�N���I�L�U�P�D�Q�L�Q�J���Q�D�U�[���V�L�\�R�V�D�W�L�Q�L���N�X�]�D�W�L�E�����R�µ�]��
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narxlarini ham shunga mos ravishda belgilaydi. Bu holat narxlarning 
bilvosita va yashirin tarzda bir xi�O���E�R�µ�O�L�E���E�R�U�L�V�K�L�J�D���V�D�E�D�E���E�R�µ�O�D�G�L�� 

�2�O�L�J�R�S�R�O�L�\�D�Q�L�Q�J�� �V�K�D�N�O�O�D�Q�L�V�K�L�� �Y�D�� �E�D�U�T�D�U�R�U�O�L�J�L�J�D�� �W�D�¶�V�L�U�� �T�L�O�X�Y�F�K�L��
omillar qatoriga kapital �P�D�E�O�D�J�µ�O�D�U�L �E�R�µ�\�L�F�K�D�� �\�X�T�R�U�L�� �W�D�O�D�E�O�D�U���� �K�X�T�X�T�L�\��
imtiyozlar ���P�D�V�D�O�D�Q�����U�D�G�L�R�F�K�D�V�W�R�W�D�O�D�U�G�D�Q���I�R�\�G�D�O�D�Q�L�V�K���K�X�T�X�T�L�����W�H�P�L�U�\�R�µ�O��
infratuzilmasiga egalik), tarmoq samarasi (network effect) kiradi. Global 
�W�H�[�Q�R�O�R�J�L�N���Y�D���V�D�Y�G�R���R�µ�]�J�D�U�L�V�K�O�D�U�L���H�V�D���D�\�U�L�P���D�Q�¶�D�Q�D�Y�L�\���R�O�L�J�R�S�R�O�L�\�D�O�D�U�Q�L��
�]�D�L�I�O�D�V�K�W�L�U�L�V�K�L�� �P�X�P�N�L�Q���� �0�D�V�D�O�D�Q���� �S�R�µ�O�D�W�� �V�D�Q�R�D�W�L�G�D�� �P�L�Q�L�±mill zavodla-
�U�L�Q�L�Q�J�� �S�D�\�G�R�� �E�R�µ�O�L�V�K�L�� �\�R�N�L�� �R�I�L�V�� �G�D�V�W�X�U�O�D�U�L�� �E�R�]�R�U�L�G�D�� �*�R�R�J�O�H�� �'�R�F�V�¶�Q�L�Q�J��
�0�L�F�U�R�V�R�I�W���2�I�I�L�F�H�¶�J�D���U�D�T�L�E���V�L�I�D�W�Lda kirib kelishi oligopoliyaning dinamik 
�[�X�V�X�V�L�\�D�W�J�D���H�J�D���H�N�D�Q�L�Q�L���N�R�µ�U�V�D�W�D�G�L�� 

Davlat siyosati oligopoliyalarning shakllanishi va rivojlanishiga 
�L�N�N�L�� �\�R�µ�Q�D�O�L�V�K�G�D�� �W�D�¶�V�L�U�� �N�R�µ�U�V�D�W�D�G�L���� �%�L�U�� �W�R�P�R�Q�G�D�Q���� �K�X�N�X�P�D�W�� �Q�D�U�[�O�D�U�Q�L��
�V�X�Q�¶�L�\���E�L�U�[�L�O�O�D�V�K�W�L�U�L�V�K�����N�H�O�L�V�K�L�O�J�D�Q���Q�D�U�[���E�H�Ogilash yoki kartel tuzish kabi 
noqonuniy harakatlarga qarshi kurashadi. Boshqa tomondan esa, ener-
getika, telekommunikatsiya yoki transport kabi ayrim strategik tarmoq-
�O�D�U�G�D���G�D�Y�O�D�W�Q�L�Q�J���T�R�µ�O�O�D�E-quvvatlovchi siyosati natijasida oligopoliyalar 
vujudga kelishi yoki yanada kuchayishi mumkin. 

�0�D�¶�O�X�P�R�W�� �X�F�K�X�Q�� �2�±�]�E�H�N�L�V�W�R�Q�� �5�H�V�S�X�E�O�L�N�D�V�L�Q�L�Q�J�� �³�5�D�T�R�E�D�W��
�W�R�µ�J�µ�U�L�V�L�G�D�´�J�L�� �2�µ�5�4-850-sonli Qonunining 19-moddasida  tovar yoki 
moliya bozorida ikki va undan ortiq tarafning raqobatni cheklashga yoki 
�L�V�W�H�²�P�R�O�F�K�L�O�D�U�Q�L�Q�J�� �K�X�T�X�T�O�D�U�L�� �Y�D�� �T�R�Q�X�Q�L�\�� �P�D�Q�I�D�D�W�O�D�U�L�J�D�� �]�D�U�D�U�� �\�H�W�N�D�]�L-
�O�L�V�K�L�J�D���R�O�L�E���N�H�O�D�G�L�J�D�Q���\�R�[�X�G���R�O�L�E���N�H�O�L�V�K�L���P�X�P�N�L�Q���E�R�±�O�J�D�Q�����E�L�W�W�D���\�R�N�L���E�L�U��
nechta hujjatda aks ettirilgan yozma shakldagi shartlashuvi, shuning-
dek, �R�J�±�]�D�N�L�� �V�K�D�N�O�G�D�J�L�� �V�K�D�U�W�O�D�V�K�X�Y�L�� �U�D�T�R�E�D�W�J�D��qarshi kelishuvligi 
belgilangan. 

Shuningdek, oligopolistik bozorlarning fundamental muammo-
�O�D�U�L�G�D�Q�� �E�L�U�L�� �³�P�D�K�E�X�V�� �G�L�O�H�P�P�D�V�L�´�G�L�U���� �$�J�D�U�� �I�L�U�P�D�O�D�U�� �W�D�N�O�L�I�Q�L�� �F�K�H�N�O�D�V�K��
�R�U�T�D�O�L�� �\�X�T�R�U�L�� �Q�D�U�[�O�D�U�Q�L�� �V�D�T�O�D�E�� �T�R�O�L�V�K�� �E�R�µ�\�L�F�K�D�� �N�H�O�L�V�K�L�E�� �R�O�L�Q�J�D�Q�� �K�D�U�D-
katlarni amalga oshirsa, har bir firma ushbu kelishuvni buzib, narxni 
biroz pasaytirish evaziga bozor ulushini kengaytirishga intilishi mum-
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kin. Natijada kartel kelishuvi buziladi va narx urushi boshlanishi ehti-
moli oshadi. Ushbu holat kartellarni beqaror tuzilma sifatida baholashga 
asos yaratadi. 

 

1.5. Monopsoniya holatida raqobat modeli 
 

�0�R�Q�R�S�V�R�Q�L�\�D�� �K�R�O�D�W�L�G�D�� �I�D�T�D�W�J�L�Q�D�� �E�L�W�W�D�� �[�D�U�L�G�R�U�� �P�D�Y�M�X�G�� �E�R�µ�O�J�D�Q��
�E�R�]�R�U�� �W�X�]�L�O�P�D�V�L�� �P�D�Y�M�X�G�� �E�R�µ�O�D�G�L���� �8�V�K�E�X�� �K�R�O�D�W�G�D�� �\�D�J�R�Q�D�� �[�D�U�L�G�R�U�� �W�R�Y�D�U��
yoki xizmatlarning narxi va xarid hajmini belgilashda sezilarli �W�D�¶�V�L�U�J�D��
�H�J�D�� �E�R�µ�O�D�G�L���� �0�R�Q�R�S�V�R�Q�L�\�D�� �K�R�O�D�W�L�Q�L�Q�J��monopoliya holati bilan farqi 
shundaki, monopoliyada yagona sotuvchi narxni nazorat qilsa, monop-
soniyada yagona xaridor bozordagi talabni nazorat qiladi.  

�6�K�X���V�D�E�D�E�O�L���P�R�Q�R�S�R�O�L�\�D�G�D���Q�D�U�[�O�D�U���N�R�µ�W�D�U�L�O�L�V�K�J�D���P�R�\�L�O���E�R�µ�O�V�D�����P�R-
nopsoniyada aksincha, narxlar pasayish bosimi �R�V�W�L�G�D���E�R�µ�O�D�G�L�����0�R�Q�R�S-
�V�R�Q�L�V�W���[�D�U�L�G�R�U���R�µ�]�L�Q�L�Q�J���E�R�]�R�U�J�D���E�R�µ�O�J�D�Q���X�V�W�X�Q��mavqeyi orqali past narx-
larni taklif etishi, ishlab chiqaruvchilarning narx tariflarini cheklashi. 

Monopsoniyani tushunishda uning ustun mavqega ega yagona 
xaridor sifatidagi roli ahamiyatli hisoblanadi�����%�X�Q�G�D�\���[�D�U�L�G�R�U���N�R�µ�S�L�Q�F�K�D��
�K�X�G�X�G�G�D�J�L�� �H�Q�J�� �\�L�U�L�N�� �\�R�N�L�� �\�D�J�R�Q�D�� �L�V�K�� �E�H�U�X�Y�F�K�L�� �E�R�µ�O�D�G�L�� �Y�D�� �V�K�X�� �V�D�E�D�E�O�L��
mehnat bozorida ish haqi darajasini mustaqil belgilay oladi. Monop-
sonist korxonalar yetkazib beruvchilar bilan muzokara jarayonida ham 
ustun mavq�H�J�D�� �H�J�D�� �E�R�µ�O�L�E���� �[�D�U�L�G�� �Q�D�U�[�L���� �P�L�T�G�R�U�L�� �Y�D�� �V�K�D�U�W�O�D�U�L�Q�L�� �R�µ�]��
manfaatiga mos ravishda belgilay oladi. Bunday holatlar turli tarmoq-
larda kuzatiladi. Masalan, vino sanoatida Ernest & Julio Gallo kompa-
niyasining uzum yetkazib beruvchilarga nisbatan kuchli bozor t�D�¶�V�L�U�L��
�\�R�N�L���F�K�H�N�N�D���K�X�G�X�G�O�D�U�G�D���T�L�V�K�O�R�T���[�R�µ�M�D�O�L�J�L���P�D�K�V�X�O�R�W�O�D�U�L�Q�L���I�D�T�D�W���E�L�W�W�D���T�D�\�W�D��
�L�V�K�O�R�Y�F�K�L���N�R�U�[�R�Q�D�Q�L�Q�J���[�D�U�L�G���T�L�O�L�V�K�L���P�R�Q�R�S�V�R�Q�L�\�D�J�D���P�L�V�R�O���E�R�µ�O�D���R�O�D�G�L�� 

Monopsoniyaga xos asosiy belgi �± bozorda yagona xaridorning 
�P�D�Y�M�X�G�O�L�J�L�� �Y�D�� �V�R�W�X�Y�F�K�L�O�D�U�Q�L�Q�J�� �R�µ�]�D�U�R�� �P�X�]�R�N�D�U�D��kuchining juda past 
�E�R�µ�O�L�V�K�L�G�L�U���� �<�H�W�N�D�]�L�E�� �E�H�U�X�Y�F�K�L�O�D�U�� �V�R�Q�L�� �N�R�µ�S�� �E�R�µ�O�V�D�� �K�D�P���� �X�O�D�U�� �X�V�W�X�Q��
mavqega ega yagona xaridor bilan samarali muzokara olib bora olmaydi. 
�6�K�X�Q�L�Q�J�� �X�F�K�X�Q�� �L�V�K�O�D�E�� �F�K�L�T�D�U�X�Y�F�K�L�O�D�U�� �N�R�µ�S�L�Q�F�K�D�� �S�D�V�W�� �Q�D�U�[�O�D�U�J�D�� �U�R�]�L��
�E�R�µ�O�L�V�K�J�D���P�D�M�E�X�U���E�R�µ�O�D�G�L�����E�X���H�V�D��samaradorlikni pasaytiradi. Monopso-
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niya sharoitida xaridor talab hajmini kamaytirib, raqobatlashgan bozor-
ga nisbatan ancha kam miqdorda mahsulot xarid qilishi mumkin. Nati-
jada ishlab chiqaruvchilar xarajatlarni qoplash maqsadida ish haqlarini 
pasaytirish, tannarxni qisqartirish yoki ishlab chiqarishni kamaytirishga 
�P�D�M�E�X�U���E�R�µ�O�L�V�K�O�D�U�L���P�X�P�N�L�Q�� 

Shuningdek, m�R�Q�R�S�V�R�Q�L�\�D�� �W�X�U�O�L�� �R�P�L�O�O�D�U�� �W�D�¶�V�L�U�L�G�D�� �V�K�D�N�O�O�D�Q�L�V�K�L��
mumkin. Geografik jihatdan ajralgan hududlar, transport xarajatlarining 
yuqoriligi yoki �P�D�K�V�X�O�R�W�J�D�� �E�R�µ�O�J�D�Q�� �W�D�O�D�E�Q�L�Q�J�� �F�K�H�N�O�D�Q�J�D�Q�O�L�J�L�� �E�R�]�R�U�G�D��
�\�D�J�R�Q�D�� �[�D�U�L�G�R�U�Q�L�Q�J�� �S�D�\�G�R�� �E�R�µ�O�L�V�K�L�J�D�� �R�O�L�E�� �N�H�O�D�G�L���� �4�R�O�D�Y�H�U�V�D���� �\�D�Q�J�L��
�[�D�U�L�G�R�U�O�D�U�� �X�F�K�X�Q�� �P�D�Y�M�X�G�� �E�R�µ�O�J�D�Q�� �\�X�T�R�U�L�� �N�L�U�L�V�K�� �W�R�µ�V�L�T�O�D�U�L���� �N�D�W�W�D�� �P�L�T-
�G�R�U�G�D�J�L�� �E�R�V�K�O�D�Q�J�µ�L�F�K�� �N�D�S�L�W�D�O�� �W�D�O�D�E�L���� �T�D�W�¶�L�\�� �K�X�T�X�T�L�\�� �P�H�¶�\�R�U�O�D�U�� �Y�D��
bozorning yiriklashuvi (konsolidatsiyasi) natijasida shakllangan yirik 
xaridorlar ham monopsoniya holatini yuzaga keltirishi mumkin.  

Monopsoniya holati mehnat bozorlarida ham keng uchraydi. 
Yagona yirik zavod joylashgan kichik shaharlarda aholining asosiy ish 
�E�H�U�X�Y�F�K�L�V�L�� �V�K�X�� �N�R�U�[�R�Q�D�� �E�R�µ�O�L�E���� �X�� �S�D�V�W�� �L�V�K�� �K�D�T�L�� �\�R�N�L�� �Q�R�T�X�O�D�\�� �P�H�K�Q�D�W��
sharoitlarini taklif qilsa-�G�D���� �R�G�D�P�O�D�U�� �L�V�K�O�D�V�K�J�D�� �P�D�M�E�X�U�� �E�R�µ�O�D�G�L���� �6�K�X��
sababli mehnat bozori erkin raqobatlashgan bozor kabi ishlamaydi va ish 
haqlari uzoq muddat davomida �V�H�N�L�Q���R�µ�V�D�G�L���� �%�D�¶�]�L texnologik kompa-
niyalar �R�µ�U�W�D�V�L�G�D�� �P�H�K�Q�D�W�� �Q�D�U�[�L�Q�L�� �S�D�V�W�� �G�D�U�D�M�D�G�D�� �X�V�K�O�D�E�� �W�X�U�L�V�K�� �E�R�µ�\�L�F�K�D��
�N�H�O�L�V�K�X�Y�O�D�U���\�X�]���E�H�U�L�V�K�L���K�D�P���E�X�Q�L�Q�J���]�D�P�R�Q�D�Y�L�\���N�R�µ�U�L�Q�L�V�K�O�D�U�L�G�D�Q���E�L�U�L�G�L�U�� 

Iqtisodchi va siyosatchilar tomonidan monopsoniya faoliyatiga 
nisbatan tanqidlarning kuchayishi bejiz emas. Chunki monopsoniya 
�G�D�U�R�P�D�G�O�D�U�� �W�H�Q�J�V�L�]�O�L�J�L�Q�L�Q�J�� �N�X�F�K�D�\�L�V�K�L���� �L�V�K�� �K�D�T�O�D�U�L�Q�L�Q�J�� �R�µ�V�P�D�V�O�L�J�L�� �Y�D��
�P�H�K�Q�D�W�� �X�Q�X�P�G�R�U�O�L�J�L�� �E�L�O�D�Q�� �L�V�K�� �K�D�T�L�� �R�µ�U�W�D�V�L�G�D�J�L�� �W�D�I�R�Y�X�W�Q�L�Q�J�� �F�K�X�T�X�U�O�D-
�V�K�L�V�K�L�J�D�� �R�O�L�E�� �N�H�O�L�V�K�L�� �P�X�P�N�L�Q���� �6�K�X�� �V�D�E�D�E�O�L�� �N�R�µ�S�O�D�E�� �P�D�P�O�D�N�D�W�O�D�U�G�D��
monopsoniya va yashirin kelishuvlarni cheklashga qaratilgan tartibga 
solish choralari ishlab chiqilgan. 

 

Nazorat va muhokama uchun savollar 
 

1. �2�µ�]�E�H�N�L�V�W�R�Q�� �5�H�V�S�X�E�O�L�N�D�V�L�Q�L�Q�J�� �³�5�D�T�R�E�D�W�� �W�R�µ�J�µ�U�L�V�L�G�D�´�J�L�� �2�µ�5�4-
850-sonli Q�R�Q�X�Q�L�G�D�� �U�D�T�R�E�D�W�J�D�� �T�D�Q�G�D�\�� �W�D�¶�U�L�I�� �E�H�U�L�O�J�D�Q�� �Y�D�� �X�Q�L�Q�J�� �D�V�R�V�L�\��
mazmuni nimadan iborat? 
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2. �2�µ�]�E�H�N�L�V�W�R�Q���5�H�V�S�X�E�O�L�N�D�V�L���5�D�T�R�E�D�W�Q�L���U�L�Y�R�M�O�D�Q�W�L�U�L�V�K���Y�D���L�V�W�H�¶�P�R�O-
�F�K�L�O�D�U���K�X�T�X�T�O�D�U�L�Q�L�� �K�L�P�R�\�D�� �T�L�O�L�V�K�� �T�R�µ�P�L�W�D�V�L�� �W�R�P�R�Q�L�G�D�Q���T�D�Q�G�D�\�� �K�R�O�O�D�U�G�D��
�[�R�µ�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�� �\�R�N�L�� �V�K�D�[�V�O�D�U�� �J�X�U�X�K�L�Q�L�Q�J�� �W�H�J�L�V�K�O�L�� �W�R�Y�D�U�� �Y�D��
moliya �E�R�]�R�U�O�D�U�L�G�D���X�V�W�X�Q���P�D�Y�T�H�\�L���H�¶�W�L�U�R�I���H�W�L�O�D�G�L�" 

3. �4�D�\�V�L���K�R�O�O�D�U�G�D���[�R�µ�M�D�O�L�N���\�X�U�L�W�X�Y�F�K�L���V�X�E�\�H�N�W���\�R�N�L���V�K�D�[�V�O�D�U���J�X�U�X�K�L��
�X�V�W�X�Q���P�D�Y�T�H�J�D���H�J�D���G�H�E���H�¶�W�L�U�R�I���H�W�L�O�P�D�\�G�L�" 

4. �³�8�V�W�X�Q�� �P�X�]�R�N�D�U�D�� �N�X�F�K�L�´�� �W�X�V�K�X�Q�F�K�D�V�L�Q�L�Q�J�� �P�R�K�L�\�D�W�L�� �Q�L�P�D�G�D�Q��
iborat va u qaysi holatlarda yuzaga keladi? 

5. Mukammal raqobat (perfect competition) bozorining asosiy 
�[�X�V�X�V�L�\�D�W�O�D�U�L�Q�L�� �V�D�Q�D�E�� �E�H�U�L�Q�J�� �Y�D�� �Q�L�P�D�� �X�F�K�X�Q�� �X�� �N�R�µ�S�U�R�T�� �Q�D�]�D�U�L�\�� �P�R�G�H�O��
sifatida qaraladi? 

6. Monopolistik raqobat sharoitida mahsulot differensialla-
nishining ahamiyati nimadan iborat? 

7. �2�O�L�J�R�S�R�O�L�V�W�L�N���E�R�]�R�U���V�K�D�U�R�L�W�L�G�D���I�L�U�P�D�O�D�U���R�µ�]�D�U�R���V�W�U�D�W�H�J�L�N���E�R�J�µ�O�L�T��
�E�R�µ�O�L�V�Ki qanday oqibatlarga olib kelishi mumkin? 

8. Monopoliya sharoitida narx belgilash mexanizmi qanday shaklla-
�Q�D�G�L���Y�D���L�V�W�H�¶�P�R�O�F�K�L���X�F�K�X�Q qanday cheklovlar yuzaga kelishi mumkin? 

9. Mukammal raqobat, monopolistik raqobat, oligopoliya va mono-
�S�R�O�L�\�D���P�R�G�H�O�O�D�U�L�Q�L���R�µ�]�D�U�R���W�D�T�T�R�V�O�D�E�����X�O�D�U�Q�L�Q�J���D�V�R�V�L�\���I�D�U�T�O�D�U�L�Q�L���L�]�R�K�O�D�Q�J�� 

10. M. Porterning Besh kuch modelining umumiy maqsadi nima 
va u tarmoq rentabelligini baholashda qanday ahamiyatga ega? 

11. Tarmoqdagi mavjud raqobatning kuchayishiga olib keluvchi 
omillarni tushuntiring. 

12. Yangi ishtirokchilarning bozorga kirish tahdidini pasaytiruvchi 
�D�V�R�V�L�\���W�R�µ�V�L�T�O�D�U���T�D�\�V�L�O�D�U�" 

13. �2�µ�U�L�Q�E�R�V�D�U�����V�X�E�V�W�L�W�X�W�����P�D�K�V�X�O�R�W�O�D�U���W�D�K�G�L�G�L���N�R�P�S�D�Q�L�\�D�Q�L�Q�J���Q�D�U�[��
siyosatiga q�D�Q�G�D�\���W�D�¶�V�L�U���T�L�O�D�G�L�" 

14. Yetkazib beruvchilarning muzokara kuchi qaysi sharoitda 
kuchayadi va bu korxonaga qanday bosimlar keltirib chiqarishi 
mumkin? 

15. �3�R�U�W�H�U�� �N�R�Q�V�H�S�V�L�\�D�V�L�G�D�� �N�R�µ�U�V�D�W�L�O�J�D�Q�� �X�F�K�W�D�� �X�P�X�P�L�\�� �V�W�U�D�W�H�J�L�\�D��
���[�D�U�D�M�D�W�O�D�U���E�R�µ�\�L�F�K�D��yetakchilik, differensiallashuv, fokuslashuv) qaysi 
�K�R�O�O�D�U�G�D���V�D�P�D�U�D�O�L���E�R�µ�O�D�G�L�" 
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I. RAQOBATNING IQTISODIY TABIATINI TIZIMLI  
TAHLIL  QILISH  

 
2.1. Iqtisodiy raqobatning mazmuni va mohiyati 

 
Iqtisodiy raqobat �± �E�R�]�R�U���L�V�K�W�L�U�R�N�F�K�L�O�D�U�L���R�µ�U�W�D�V�L�G�D���X�V�W�X�Q���P�D�Y�T�H�J�D��

erishish va mustahkamlash uchun olib boriladigan iqtisodiy kurash ja-
�U�D�\�R�Q�L�� �K�L�V�R�E�O�D�Q�D�G�L���� �8�V�K�E�X�� �M�D�U�D�\�R�Q�G�D�� �L�V�K�O�D�E�� �F�K�L�T�D�U�X�Y�F�K�L�O�D�U�� �L�V�W�H�¶�P�R�O-
chilarni jalb qilish uchun narx, sifat, servis darajasi va innovatsion 
yonda�V�K�X�Y�O�D�U�� �E�R�µ�\�L�F�K�D�� �E�L�U-biri bilan musobaqala�V�K�D�G�L���� �,�V�W�H�¶�P�R�O�F�K�L�O�D�U��
�H�V�D���R�µ�]���H�K�W�L�\�R�M�O�D�U�L���Y�D���P�R�O�L�\�D�Y�L�\���L�P�N�R�Q�L�\�D�W�O�D�U�L�J�D���P�R�V���U�D�Y�L�V�K�G�D���H�Q�J���T�X�O�D�\��
taklifni tanlashga intiladi. Qolaversa, raqobat bozor mexanizmining 
�D�V�R�V�L�\���K�D�U�D�N�D�W�O�D�Q�W�L�U�X�Y�F�K�L���N�X�F�K�L���E�R�µ�O�L�E�����L�T�W�L�V�R�G�Ly samaradorlikni oshirish, 
�M�D�P�L�\�D�W���I�D�U�R�Y�R�Q�O�L�J�L�Q�L���\�D�[�V�K�L�O�D�V�K���Y�D���L�T�W�L�V�R�G�L�\���R�µ�V�L�V�K�Q�L���U�D�J�µ�E�D�W�O�D�Q�W�L�U�L�V�K�J�D��
xizmat qiladi. 

�5�D�T�R�E�D�W�Q�L�Q�J���L�M�R�E�L�\���W�D�¶�V�L�U�L���E�L�U���Q�H�F�K�D���\�R�µ�Q�D�O�L�V�K�G�D���Q�D�P�R�\�R�Q���E�R�µ�O�D�G�L����
Birinchidan, raqobat narxlarning pasayishiga olib keladi, chunki bozor-
dag�L�� �N�R�U�[�R�Q�D�O�D�U�� �N�R�µ�S�U�R�T�� �L�V�W�H�¶�P�R�O�F�K�L�� �M�D�O�E�� �T�L�O�L�V�K�� �P�D�T�V�D�G�L�G�D�� �W�D�Q�Q�D�U�[�Q�L��
optimallashtirib, narx siyosatini moslashtiradi. Ikkinchidan, mahsulot va 
�[�L�]�P�D�W�O�D�U���V�L�I�D�W�L���R�V�K�D�G�L�����.�X�F�K�O�L���U�D�T�R�E�D�W���V�K�D�U�R�L�W�L�G�D���N�R�U�[�R�Q�D�O�D�U���L�V�W�H�¶�P�R�O�F�K�L��
�W�D�O�D�E�L�Q�L�� �T�R�Q�G�L�U�L�V�K�� �X�F�K�X�Q�� �V�L�I�D�W�� �E�R�µ�\�L�F�K�D�� �X�V�Wunlikka erishishga intiladi. 
Uchinchidan, raqobat innovatsiyalarn�L�� �U�D�J�µ�E�D�W�O�D�Q�W�L�U�D�G�L���± korxonalar 
texnologik yangilanishlar, yangi mahsulot turlari hamda boshqaruvning 
zamonaviy yondashuvlarini joriy etishga harakat qiladi. Bu esa �R�µ�]��
navbatida, bandlikning �R�V�K�L�V�K�L���� �\�D�Q�J�L�� �L�V�K�� �R�µ�U�L�Q�O�D�U�L�Q�L�Q�J�� �\�D�U�D�W�L�O�L�V�K�L�� �Y�D��
�L�T�W�L�V�R�G�L�\�R�W�Q�L�Q�J���E�D�U�T�D�U�R�U���U�L�Y�R�M�O�D�Q�L�V�K�L�J�D���W�X�U�W�N�L���E�R�µ�O�D�G�L�� 

Shu bilan birga, iqtisodiy raqobat ayrim salbiy oqibatlarga ham ega 
�E�R�µ�O�L�V�K�L���P�X�P�N�L�Q�����0�D�V�D�O�D�Q�����E�R�]�R�U�Q�L�Q�J���D�\�U�L�P���V�H�J�P�H�Q�W�O�D�U�L�G�D���\�L�U�L�N���N�R�Uxo-
nalar kichik raqobatchilarni siqib chiqarishi, natijada monopoliya xavfi-
�Q�L�Q�J�� �N�X�F�K�D�\�L�V�K�L�� �N�X�]�D�W�L�O�D�G�L���� �%�X�� �H�V�D�� �Q�D�U�[�O�D�U�Q�L�Q�J�� �R�V�K�L�V�K�L�J�D�� �Y�D�� �L�V�W�H�¶-
�P�R�O�F�K�L�O�D�U���W�D�Q�O�R�Y�L�Q�L�Q�J���T�L�V�T�D�U�L�V�K�L�J�D���R�O�L�E���N�H�O�D�G�L�����%�D�¶�]�L���K�R�O�O�D�U�G�D���N�R�U�[�R�Q�D�O�D�U��
narxni keskin pasaytirish orqali bozor ulushini oshirishga harakat qiladi, 
�E�X���H�V�D���P�D�K�V�X�O�R�W���V�L�I�D�W�L���S�D�V�D�\�L�V�K�L�J�D���V�D�E�D�E���E�R�µ�O�L�V�K�L���P�X�P�N�L�Q�����6�K�X�Q�L�Q�J�G�H�N����
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reklama va marketing xarajatlarining ortishi natijasida resurslar 
samarasiz sarflanishi holatlari ham yuzaga keladi. 

Iqtisodiy raqobatning mazmunini yanada chuqurroq anglash uchun 
uning tarkibiy elementlari �± raqobat ishtirokchilari, ularning maqsadlari, 
raqobat jarayoni va natijalari muhim ahamiyatga ega. Ishtirokchilar 
�V�L�I�D�W�L�G�D�� �E�R�]�R�U�G�D�J�L�� �I�L�U�P�D�O�D�U���� �W�D�G�E�L�U�N�R�U�O�D�U�� �Y�D�� �L�V�W�H�¶�P�R�O�F�K�L�O�D�U�� �Q�D�P�R�\�R�Q��
bo�µ�O�D�G�L�����8�O�D�U�Q�L�Q�J���D�V�R�V�L�\���P�D�T�V�D�G�L���± �E�R�]�R�U���X�O�X�V�K�L�Q�L���R�V�K�L�U�L�V�K�����I�R�\�G�D���N�R�µ�U�L�V�K��
�Y�D���L�V�W�H�¶�P�R�O�F�K�L�O�D�U���H�K�W�L�\�R�M�L�Q�L���T�R�Qdirish hisoblanadi. Raqobat jarayoni narx 
siyosati, mahsulot differensiallashuvi, servis sifati va innovatsiyalar 
orqali kechadi. Uning natijasida esa mahsulotlar sifati yaxshilanadi, 
�\�D�Q�J�L���W�H�[�Q�R�O�R�J�L�\�D�O�D�U���S�D�\�G�R���E�R�µ�O�D�G�L�����Q�D�U�[�O�D�U���Q�L�V�E�D�W�D�Q���E�D�U�T�D�U�R�U�O�D�V�K�D�G�L���Y�D��
iqtisodiy samaradorlik oshadi. 

Xalqaro amaliyotda raqobat muhitini tahlil qilishda turli ilmiy 
�X�V�X�O�O�D�U���T�R�µ�O�O�D�Q�L�O�D�G�L�����1�D�U�[���Y�D���W�D�O�D�E���W�D�K�O�L�O�L���L�V�W�H�¶�P�R�O�F�K�L���[�D�W�W�L-�K�D�U�D�N�D�W�L�Q�L���R�µ�U-
ganish imkonini beradi, mahsulot differensiallashuvi tahlili esa bozor-
�Q�L�Q�J���V�L�I�D�W���S�D�U�D�P�H�W�U�O�D�U�L���E�R�µ�\�L�F�K�D���E�D�K�R�O�D�V�K�J�D���\�R�U�G�D�P���E�H�U�D�G�L�����,�Q�Q�R�Y�D�W�V�L�R�Q��
�U�L�Y�R�M�O�D�Q�L�V�K���W�D�K�O�L�O�L���U�D�T�R�E�D�W�Q�L�Q�J���W�H�[�Q�R�O�R�J�L�\�D�O�D�U���U�L�Y�R�M�L�J�D���W�D�¶�V�L�U�L�Q�L���R�µ�O�F�K�D�\�G�L����
SWOT tahlili yordamida korxonaning kuchli va zaif tomonlari aniq-
lanadi. Porterning besh kuch modeli esa tarmoqdagi raqobat kuchlarini 
�W�L�]�L�P�O�L�� �E�D�K�R�O�D�V�K�� �L�P�N�R�Q�L�Q�L�� �E�H�U�D�G�L���� �%�X�Q�G�D�Q�� �W�D�V�K�T�D�U�L���� �L�T�W�L�V�R�G�L�\�� �R�µ�V�L�V�K����
bandlik darajasi, sanoat tuzilmasi va global raqobatbardoshlik indeksi-
ning tahlili �U�D�T�R�E�D�W�Q�L�Q�J���P�D�N�U�R�L�T�W�L�V�R�G�L�\���W�D�¶�V�L�U�L�Q�L���R�F�K�L�E���E�H�U�D�G�L�� 

Umuman olganda, iqtisodiy raqobat bozor iqtisodiyotining asosiy 
jabhalaridan �E�L�U�L�� �E�R�µ�O�L�E���� �X�� �L�V�K�O�D�E�� �F�K�L�T�D�U�X�Y�F�K�L�O�D�U�Q�L�� �V�D�P�D�U�D�O�L�� �I�D�R�O�L�\�D�W��
�\�X�U�L�W�L�V�K�J�D�����L�Q�Q�R�Y�D�W�V�L�\�D�O�D�U�Q�L���M�R�U�L�\���H�W�L�V�K�J�D�����L�V�W�H�¶�P�R�O�F�K�L�O�D�U�J�D���T�X�O�D�\���V�K�D�Uoit 
�\�D�U�D�W�L�V�K�J�D�� �Y�D�� �L�T�W�L�V�R�G�L�\�� �R�µ�V�L�V�K�Q�L�� �T�R�µ�O�O�D�E-quvvatlashga turtki beradi. 
Shuningdek, �U�D�T�R�E�D�W�Q�L�Q�J�� �L�M�R�E�L�\�� �W�D�¶�V�L�U�L�Q�L�� �V�D�T�O�D�E�� �T�R�O�L�V�K�� �Y�D�� �V�D�O�E�L�\��
oqibatlarini yumshatish uchun davlat tomonidan oqilona tartibga solish, 
antimonopol nazorat va adolatli bozorlashuv qoidalariga rioya etilishi 
zarur hisoblanadi. 
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2.2. Tizimli raqobatbardoshlik  
 

Global iqtisodiy jarayonlarning murakkablashuvi sharoitida 
raqobatbardoshlikni baholashni faqat narx, sifat yoki innovatsion faollik 
�N�D�E�L�� �D�O�R�K�L�G�D�� �N�R�‹�U�V�D�W�N�L�F�K�O�D�U�J�D�� �W�D�\�D�Q�L�E�� �D�P�D�O�J�D�� �R�V�K�L�U�L�V�K�� �\�H�W�D�U�O�L�� �H�P�D�V����
Mavjud amali�\�R�W�� �V�K�X�Q�L�� �N�R�‹�U�V�D�W�D�G�L�N�L���� �U�D�T�R�E�D�W�� �X�V�W�X�Q�O�L�J�L�� �Lqtisodiy tizim-
�Q�L�Q�J���W�X�U�O�L���W�D�U�N�L�E�L�\���T�L�V�P�O�D�U�L���R�‹�U�W�D�V�L�G�D�J�L���X�\�J�‹�X�Q�O�L�N���Q�D�W�L�M�D�V�L�G�D���V�K�D�N�O�O�D�Q�D�G�L����
Shu bois iqtisodiy adabiyotlarda tizimli raqobatbardoshlik iqtisodiy 
subyektning ichki va tashqi bozorlarda barqaror ustunlikka erishishini 
�W�D�Œ�P�L�Q�O�D�\�G�L�J�D�Q�� �R�‹�]�D�U�R�� �E�R�J�‹liq mexanizmlar majmuyi sifatida izoh-
lanadi. 

�8�V�K�E�X�� �\�R�Q�G�D�V�K�X�Y�J�D�� �N�R�µ�U�D���� �U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�Q�L�Q�J�� �P�D�Q�E�D�\�L�� �E�L�W�W�D��
omil bilan belgilanmaydi. U institutsional muhitning barqarorligi, re-
surslardan foydalanish samaradorligi, texnologik rivojlanish darajasi va 
bozor siyosatlarining izchil hamda oldindan prognoz qilinadigan tarzda 
amalga oshirilishi orqali shakllanadi. Bunday kompleks mexanizm 
iqtisodiy tizimning tashqi shoklarga moslashuvchanligini kuchaytiradi 
va uzoq muddatli raqobat ustunligining shakllanishiga xizmat qiladi. 

�7�D�K�O�L�O�O�D�U�� �V�K�X�Q�L�� �N�R�µ�U�V�D�W�D�G�L�N�L���� �L�T�W�L�V�R�G�L�\�R�W�Q�L�Q�J�� �W�X�U�O�L�� �T�D�W�O�D�P�O�D�U�L��
�R�µ�U�W�D�V�L�G�D�J�L���P�X�Y�R�I�L�T�O�L�N���U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�Q�L�Q�J���H�Q�J���P�X�K�L�P���P�D�Q�E�D�O�D�U�L�G�D�Q��
�E�L�U�L�G�L�U���� �0�D�V�D�O�D�Q���� �W�D�¶�O�L�P�� �W�L�]�L�P�L�Q�L�Q�J�� �U�L�Y�R�M�L�� �P�H�K�Q�D�W�� �E�R�]�R�U�L�G�D�� �P�D�O�D�N�D�O�L��
kadrlar ulushini oshiradi va bu innovatsion faoliyatning kuchayishiga 
yordam beradi. Tartibga solish tizimining shaffofligi investitsiya oqi-
�P�L�Q�L�� �U�D�J�µ�E�D�W�O�D�Q�W�L�U�D�G�L���� �7�H�[�Q�R�O�R�J�L�N�� �L�Q�I�U�D�W�X�]�L�O�P�D�Q�L�Q�J�� �U�L�Y�R�M�O�D�Q�L�V�K�L�� �H�V�D��
ishlab chiqarish samaradorligini sezilarli darajada oshiradi. Ushbu 
�R�P�L�O�O�D�U�� �R�µ�]�D�U�R�� �X�\�J�µ�X�Q�O�D�V�K�J�D�Q�� �K�R�O�G�D�� �L�T�W�L�V�R�G�L�\�R�W�� �\�X�T�R�U�L�� �T�R�µ�V�K�L�O�J�D�Q�� �T�L�\-
�P�D�W���\�D�U�D�W�L�V�K�� �T�R�E�L�O�L�\�D�W�L�J�D�� �H�J�D�� �E�R�µ�O�D�G�L���� �6�K�X�� �V�D�E�D�E�O�L�� �U�D�T�R�E�D�W�E�D�Udoshlikni 
�L�]�R�K�O�D�V�K�G�D�� �L�T�W�L�V�R�G�L�\�� �W�L�]�L�P�Q�L�Q�J�� �W�X�U�O�L�� �E�R�µ�J�µ�L�Q�O�D�U�L�� �R�µ�U�W�D�V�L�G�D�J�L�� �L�Q�W�H�J�U�D�W�V�L�\�D��
muhim ahamiyatga ega hisoblanadi. 

Barqaror raqobat afzalligini shakllantiruvchi tarkibiy omillar 
�L�F�K�L�G�D�� �L�Q�V�W�L�W�X�W�V�L�R�Q�D�O�� �P�X�K�L�W�� �D�O�R�K�L�G�D�� �R�µ�U�L�Q�J�D�� �H�J�D���� �4�R�Q�X�Q�F�K�L�O�L�N�Q�L�Q�J��
barqarorligi, tartibga solish organlarining hisobdorligi, sud tizimining 
mustaqilligi va korrupsiyaga qarshi samarali mexanizmlar iqtisodiy 
subyektlar �X�F�K�X�Q�� �L�V�K�R�Q�F�K�O�L�� �P�X�K�L�W�� �\�D�U�D�W�D�G�L���� �%�X�Q�G�D�\�� �P�X�K�L�W�G�D�� �[�R�µ�M�D�O�L�N��
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yurituvchi subyektlar investitsiya rejalari, texnologik modernizatsiya va 
�H�N�V�S�R�U�W���E�R�]�R�U�O�D�U�L�J�D���F�K�L�T�L�V�K���E�R�µ�\�L�F�K�D���V�W�U�D�W�H�J�L�N���T�D�U�R�U�O�D�U�Q�L���[�D�Y�I�V�L�]�� �T�D�E�X�O��
qilishi mumkin. Shuning uchun institutsional barqarorlik bozorda 
�U�D�T�R�E�D�W�Q�L�Q�J�� �V�R�J�µ�O�R�P�� �L�V�K�O�D�V�K�L�Q�L�� �W�D�¶�P�L�Q�O�D�\�G�L�J�D�Q�� �D�V�R�V�L�\�� �R�P�L�O�O�D�U�G�D�Q�� �E�L�U�L��
hisoblanadi. 

Resurslardan samarali foydalanish raqobat ustunligining yana bir 
muhim qatlamini tashkil etadi. Tabiiy boyliklar, energiya resurslari, 
infratuzilma, moliyaviy kapital va inson kapitali iqtisodiyotning ishlab 
�F�K�L�T�D�U�L�V�K�� �V�D�O�R�K�L�\�D�W�L�Q�L�� �E�H�O�J�L�O�D�\�G�L���� �%�L�U�R�T�� �U�H�V�X�U�V�O�D�U�Q�L�Q�J�� �N�R�µ�S�O�L�J�L�� �R�µ�]-
�R�µ�]�L�G�D�Q�� �U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�Q�L�� �W�D�¶�P�L�Q�O�D�P�D�\�G�L���� �%�X�� �M�D�U�D�\�R�Q�G�D�� �U�H�V�X�U�V�O�D�U�Q�L��
�E�R�V�K�T�D�U�L�V�K�� �G�D�U�D�M�D�V�L���� �L�Q�V�R�Q�� �N�D�S�L�W�D�O�L�Q�L�Q�J�� �V�L�I�D�W�� �N�R�µ�U�V�D�W�N�L�F�K�O�D�U�L���� �W�D�¶�O�L�P�Q�L�Q�J��
z�D�P�R�Q�D�Y�L�\�� �W�D�O�D�E�O�D�U�J�D�� �P�R�V�O�L�J�L�� �Y�D�� �W�H�[�Q�R�O�R�J�L�\�D�O�D�U�Q�L�� �R�µ�]�O�D�V�K�W�L�U�L�V�K�� �W�H�]�O�L�J�L��
hal qiluvchi ahamiyatga ega. Ayniqsa, ilm-fan va R&D sektorining 
rivojlanishi yuqori texnologiyali ishlab chiqarishning kengayishi bilan 
�E�H�Y�R�V�L�W�D���E�R�J�µ�O�L�T���K�L�V�R�E�O�D�Q�D�G�L�� 

Innovatsion salohiyatning rivojlanish darajasi tizimli raqobatbar-
doshlikning muhim manbalaridan biridir. Innovatsiyalarni yaratish, 
ulardan foydalanish va ularni bozorda tijoratlashtirish imkoniyatlari 
iqtisodiyotda yuqori texnologiyali sektorlar ulushining oshishiga olib 
keladi. Texnoparklar, startaplar, ilmiy-tadqiqot markazlari va raqamli 
texnologiyalarning joriy etilishi korxonalarning texnologik moslashuv-
chanligini kuchaytiradi. Aksincha, innovatsion ekotizim yetarli darajada 
rivojlanmagan sharoitda iqtisodiyot past qo�µ�V�K�L�O�J�D�Q�� �T�L�\�P�D�W�J�D�� �H�J�D��
mahsulotlarga tayanib qoladi va global bozorda raqobatlashish qobiliyati 
sustlashadi. 

Bozor siyosatlari tizimli raqobatbardoshlikni mustahkamlovchi 
yakuniy omillardan biridir. Soliq va bojxona jarayonlarining soddaligi, 
investorlar uchun barqaror siyosiy muhit, subsidiya va grantlar tizimi, 
�E�R�]�R�U�J�D�� �N�L�U�L�V�K�� �W�R�µ�V�L�T�O�D�U�L�Q�L�Q�J�� �S�D�V�W�O�L�J�L�� �K�D�P�G�D�� �W�D�U�W�L�E�J�D�� �V�R�O�L�V�K�Q�L�Q�J��
shaffofligi iqtisodiy subyektlarning harakatlanish erkinligini kengay-
tiradi. Bu esa bozor mexanizmlarining izchil va samarali ishlashini 
�W�D�¶�P�L�Q�O�D�\�G�L�� �Y�D�� �L�T�W�L�V�R�G�L�\�� �R�µ�V�L�V�K�� �M�D�U�D�\�R�Q�L�G�D�� �[�X�V�X�V�L�\�� �V�H�N�W�R�U�� �W�D�V�K�D�E�E�X�V�O�D-
rining rolini kuchaytiradi. 
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�7�L�]�L�P�O�L�� �U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�Q�L�Q�J�� �D�P�D�O�L�\�� �Q�D�W�L�M�D�O�D�U�L�� �N�R�µ�S�O�D�E�� �N�R�µ�U�V�D�W-
kichlarda aks etadi: mehnat unumdorligining oshishi, eksport tarkibining 
�G�L�Y�H�U�V�L�I�L�N�D�W�V�L�\�D�V�L�����W�H�[�Q�R�O�R�J�L�N���\�D�Q�J�L�O�D�Q�L�V�K���G�D�U�D�M�D�V�L�Q�L�Q�J���R�µ�V�L�V�K�L�����\�D�Q�J�L���L�V�K��
�R�µ�U�L�Q�O�D�U�L�Q�L�Q�J�� �Y�X�M�X�G�J�D�� �N�H�O�L�V�K�L���� �L�Q�Q�R�Y�D�W�V�L�R�Q�� �P�D�K�V�X�O�R�W�O�D�U�� �X�O�X�V�K�L�Q�L�Q�J��
�N�R�µ�S�D�\�L�V�K�L�� �K�D�P�G�D�� �P�D�N�U�R�L�T�W�L�V�R�G�L�\�� �E�D�U�T�D�U�R�U�O�L�N�Q�L�Q�J�� �P�X�V�W�D�K�N�D�P�O�D�Q�L�V�K�L����
Raqobat siyosati nuqtayi nazaridan bu�Q�G�D�\�� �Q�D�W�L�M�D�O�D�U���U�D�T�R�E�D�W�Q�L�Q�J�� �V�R�J�µ-
�O�R�P���V�K�D�N�O�O�D�Q�L�V�K�L���Y�D���L�T�W�L�V�R�G�L�\���V�D�P�D�U�D�G�R�U�O�L�N�Q�L�Q�J���X�]�R�T���P�X�G�G�D�W�O�L���R�µ�V�L�V�K�L�Q�L��
ifodalaydi. 

Umuman olganda, tizimli raqobatbardoshlik iqtisodiy subyektning 
global bozor sharoitida barqaror ustunlikka erishish qobiliyatini 
belgilovchi �L�Q�W�H�J�U�D�W�V�L�R�Q���P�R�G�H�O���E�R�µ�O�L�E���� �L�Q�V�W�L�W�X�W�V�L�R�Q�D�O�����U�H�V�X�U�V���� �W�H�[�Q�R�O�R�J�L�N��
�Y�D�� �E�R�]�R�U�� �R�P�L�O�O�D�U�L�Q�L�Q�J�� �X�\�J�µ�X�Q�O�D�V�K�X�Y�L�� �R�U�T�D�O�L�� �V�K�D�N�O�O�D�Q�D�G�L���� �8�� �D�O�R�K�L�G�D��
strategiya emas, balki raqobat mexanizmlarining umumiy ishlash ta-
moyilini aniqlovchi nazariy-amaliy konsepsiya sifatida talqin qilinadi. 

 

2.3. Tadbirkorlik faoliyatida raqobat makoni  
 

Tadbirkorlik faoliyatida raqobat makoni iqtisodiy tashabbus-
larning shakllanishi, bozorga kirish imkoniyatlari, innovatsion faoliyat 
va biznes strategiyalarining samaradorligini belgilovchi asosiy 
tushunchalardan biridir. Raqobat makoni deganda iqtisodiy subyektlar 
faoliyat yuritadigan tashqi va ichki shart-�V�K�D�U�R�L�W�O�D�U�Q�L�Q�J���\�L�J�µ�L�Q�G�L�V�L�����\�D�¶�Q�L��
bozor tuzilmasi, tartibga solish talablari, infratuzilma imkoniyatlari, 
texnologik muhit va institutsional omillar bilan shakllanadigan iqtisodiy 
maydon nazarda tutiladi. Ushbu makon tadbirkorlikning erkinligini, 
resurslar uchun kurash mexanizmlarini va biznesning barqaror 
rivojlanish imkoniyatlarini belgilab beradi. 

Raqobat makonining shakllanishida bir nechta tizimli omillar 
�P�X�K�L�P���U�R�O���R�µ�\�Q�D�\�G�L�����$�Y�Y�D�O�R�����W�D�U�W�L�E�J�D���V�R�O�L�V�K���P�X�K�L�W�L���W�D�G�E�L�U�N�R�U�O�L�N���X�F�K�X�Q��
�D�V�R�V�L�\�� �S�O�D�W�I�R�U�P�D�� �E�R�µ�O�L�E�� �[�L�]�P�D�W���T�L�O�D�G�L���� �/�L�W�V�H�Q�]�L�\�D�O�D�V�K�� �M�D�U�D�\�R�Q�O�D�U�L���� �V�R�O�L�T��
yuki, bojxona mexanizmlari va davlat organlarining faoliyati qanchalik 
aniq, shaf�I�R�I�� �Y�D�� �E�D�U�T�D�U�R�U�� �E�R�µ�O�V�D���� �U�D�T�R�E�D�W�� �P�D�N�R�Q�L�� �V�K�X�Q�F�K�D�O�L�N�� �V�R�J�µ�O�R�P��
�V�K�D�N�O�O�D�Q�D�G�L���� �7�D�G�E�L�U�N�R�U�O�D�U�� �R�µ�]�� �L�Q�Y�H�V�W�L�W�V�L�\�D�� �U�H�M�D�O�D�U�L���� �L�V�K�O�D�E�� �F�K�L�T�D�U�L�V�K��
strategiyalari va eksport siyosatini aynan ushbu omillarga tayanib 
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belgilaydi. Shu jihatdan, tartibga solish tizimida noaniqlik yoki ortiqcha 
�E�\�X�U�R�N�U�D�W�L�\�D���P�D�Y�M�X�G���E�R�µ�O�V�D�����U�D�T�R�E�D�W���P�D�N�R�Q�L���W�R�U�D�\�D�G�L���Y�D���E�R�]�R�U�J�D���\�D�Q�J�L��
ishtirokchilarning kirishi qiyinlashadi. 

Raqobat makonining yana bir muhim qatlami - infratuzilma imko-
niyatlaridir. Transport, logistika, energetika, axborot-kommunikatsiya 
tizimlari va moliyaviy infratuzilmaning rivojlanganligi tadbirkorlik sub-
yekt�O�D�U�L�� �X�F�K�X�Q�� �[�D�U�D�M�D�W�O�D�U�� �G�D�U�D�M�D�V�L�J�D�� �E�H�Y�R�V�L�W�D�� �W�D�¶�V�L�U�� �N�R�µ�U�V�D�W�D�G�L���� �,�Q�I�U�D-
�W�X�]�L�O�P�D�� �T�D�Q�F�K�D�O�L�N�� �U�L�Y�R�M�O�D�Q�J�D�Q�� �E�R�µ�O�V�D���� �L�V�K�O�D�E�� �F�K�L�T�D�U�L�V�K�� �Y�D�� �[�L�]�P�D�W��
�N�R�µ�U�V�D�W�L�V�K���M�D�U�D�\�R�Q�O�D�U�L���V�K�X�Q�F�K�D�O�L�N���W�H�]�����D�U�]�R�Q va ishonchli amalga oshiri-
ladi. Bu esa tadbirkorlik faoliyatining raqobatbardoshligini oshiradi va 
biznesning yangi bozorga chiqish imkoniyatlarini kengaytiradi. 

Tadbirkorlikda raqobat makonini belgilovchi yana bir omil texno-
logik sharoitdir. Raqamlashtirish jarayonlari, innovatsion yechimlardan 
foydalanish, elektron tijorat va avtomatlashtirilgan ishlab chiqarish 
tizimlari biznesning samaradorligini keskin oshiradi. Texnologiyalarni 
�M�R�U�L�\�� �H�W�L�V�K�� �G�D�U�D�M�D�V�L�� �S�D�V�W�� �E�R�µ�O�J�D�Q�� �V�K�D�U�R�L�W�G�D�� �W�D�G�E�L�U�N�R�U�O�L�N�� �V�X�E�\�H�N�W�O�D�U�L��
xa�U�D�M�D�W�O�D�U�� �E�R�µ�\�L�F�K�D�� �U�D�T�R�E�D�W�J�D�� �E�D�U�G�R�V�K�� �E�H�U�D�� �R�O�P�D�\�G�L���� �L�Q�Q�R�Y�D�W�V�L�R�Q��
�L�P�N�R�Q�L�\�D�W�O�D�U�G�D�Q���I�R�\�G�D�O�D�Q�L�V�K���H�V�D���F�K�H�N�O�D�Q�J�D�Q���E�R�µ�O�D�G�L�� 

Raqobat makoni, shuningdek, inson kapitalining salohiyati bilan 
ham belgilanadi. Tadbirkorlik muhitida malakali mutaxassislarning 
mavjudligi, kadrlar tayyorlash tizimi, kasbiy rivojlanish imkoniyatlari va 
mehnat bozorining moslashuvchanligi biznesning barqaror rivojla-
�Q�L�V�K�L�J�D�� �E�H�Y�R�V�L�W�D�� �W�D�¶�V�L�U�� �T�L�O�D�G�L���� �0�D�O�D�N�D�O�L�� �N�D�G�U�O�D�U�� �X�O�X�V�K�L�� �\�X�T�R�U�L�� �E�R�µ�O�J�D�Q��
iqtisodiyotlarda innovatsion tashabbuslarning tez joriy etilishi, ishlab 
�F�K�L�T�D�U�L�V�K�� �V�D�P�D�U�D�G�R�U�O�L�J�L�Q�L�Q�J�� �R�V�K�L�V�K�L�� �Y�D�� �\�D�Q�J�L�� �E�L�]�Q�H�V�� �\�R�µ�Q�D�O�L�V�K�O�D�U�L�Q�L�Q�J��
shakllanishi tezroq amalga oshadi. 

Raqobat makonining yana bir muhim tarkibiy qismi �± moliyaviy 
resurslarga kirish imkoniyatidir. Kreditlar, lizing, venchur investitsiya-
lar, grantlar va subsidiya mexanizmlarining rivojlanganligi tadbirkorlik 
tashabbuslarini kengaytiradi. Agar moliyalashtirish tizimi rivojlan-
�P�D�J�D�Q�� �E�R�µ�O�V�D���� �N�L�F�K�L�N�� �E�L�]�Q�H�V�� �V�X�E�\�H�N�W�O�D�U�L�� �X�F�K�X�Q�� �E�R�]�R�U�J�D�� �N�L�U�L�V�K�� �\�R�N�L��
kengayish imkoniyatlari cheklanadi, bu esa raqobat makonini 
toraytiradi. 
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Tadbirkorlik faoliyatidagi raqobat makoni bozor mexanizm-
�O�D�U�L�Q�L�Q�J�� �V�D�P�D�U�D�O�L�� �L�V�K�O�D�V�K�L�� �E�L�O�D�Q�� �K�D�P�� �E�H�Y�R�V�L�W�D�� �E�R�J�µ�O�L�T���� �%�R�]�R�U�G�D�� �W�R�µ�J�µ�U�L��
�Q�D�U�[���V�L�J�Q�D�O�O�D�U�L���V�K�D�N�O�O�D�Q�V�D�����W�D�O�D�E���Y�D���W�D�N�O�L�I���R�µ�U�W�D�V�L�G�D�J�L���P�X�Y�R�]�D�Q�D�W���E�D�U�T�D�U�R�U��
�E�R�µ�O�V�D�� �K�D�P�G�D�� �U�D�T�R�E�D�W�� �F�K�H�N�O�R�Y�Fhi xatti-harakatlar samarali nazorat 
qilinsa, tadbirkorlik uchun qulay sharoitlar yuzaga keladi. Aks holda, 
�Q�D�U�[�O�D�U�Q�L�� �V�X�Q�¶�L�\�� �R�V�K�L�U�L�V�K���� �N�L�U�L�V�K�� �W�R�µ�V�L�T�O�D�U�L�Q�L�� �\�D�U�D�W�L�V�K���� �N�D�U�W�H�O���N�H�O�L�V�K�X�Y�O�D�U��
�Y�D���X�V�W�X�Q���P�D�Y�T�H�Q�L���V�X�L�L�V�W�H�¶�P�R�O���T�L�O�L�V�K���N�D�E�L���K�R�O�D�W�O�D�U���U�D�T�R�E�D�W���P�D�N�R�Q�L�Q�L���L�]�G�D�Q 
chiqaradi. 

Qolaversa, raqobat makoni tadbirkorlikning nisbiy ustunliklarini 
�V�K�D�N�O�O�D�Q�W�L�U�X�Y�F�K�L���V�W�U�D�W�H�J�L�N���S�O�D�W�I�R�U�P�D���E�R�µ�O�L�E�����X�Q�G�D���I�D�T�D�W���E�R�]�R�U���V�K�D�U�R�L�W�O�D�U�L��
emas, balki iqtisodiy tizimning umumiy barqarorligi ham aks etadi. Shu 
sababli raqobat makonini baholashda makroiqtisodiy barqarorlik 
darajasi, davlatning iqtisodiy siyosati va global iqtisodiy tendensiyalar 
�K�D�P�� �P�X�K�L�P�� �D�K�D�P�L�\�D�W�J�D�� �H�J�D���� �,�Q�I�O�\�D�W�V�L�\�D�Q�L�Q�J�� �S�D�V�W�� �G�D�U�D�M�D�G�D�� �E�R�µ�O�L�V�K�L����
valyuta kursining barqarorligi, bank tizimining ishonchliligi va davlat 
byudjetining izchil boshqarilishi tadbirkorlik uchun xavflarni kamay-
tiradi va uzoq muddatli rejalashtirish imkonini kengaytiradi. 

Bundan tashqari, xalqaro integratsiya darajasi ham raqobat 
makonining ajralmas tarkibiy qismi hisoblanadi. Tashqi bozorlarga 
kirish imkoniyatlari, eksport tartib-taomillarining soddaligi, xalqaro 
savdo kelishuvlarining mavjudligi va bojxona tartiblarining mosla-
shuvchanligi tadbirkorlikning global raqobatda ishtirok etish qobili-
yatini belgilaydi. Xalqaro standartlar va sertifikatsiya tizimlarining 
rivoji esa mahsulotning global bozorlarda tan olinishi uchun zarur 
�E�R�µ�O�J�D�Q���V�K�D�U�W�O�D�U�G�D�Q���E�L�U�L�G�L�U�����6�K�X���E�R�L�V�����P�D�K�D�O�O�L�\���W�D�G�E�L�U�N�R�U�O�L�N�Q�L�Q�J���H�N�V�S�R�U�W-
�J�D�� �\�R�µ�Q�D�O�W�L�U�L�O�J�D�Q�� �P�R�G�H�O�J�D�� �R�µ�W�L�V�K�L�� �D�\�Q�D�Q�� �U�D�T�R�E�D�W�� �P�D�N�R�Q�L�Q�L�Q�J�� �T�X�O�D�\�O�L�J�L��
�E�L�O�D�Q���F�K�D�P�E�D�U�F�K�D�V���E�R�J�µ�O�L�T���K�L�V�R�E�O�Dnadi. 

Shu bilan birga, raqobat makonida axborot shaffofligi ham muhim 
�R�µ�U�L�Q�� �W�X�W�D�G�L���� �%�R�]�R�U�� �K�D�T�L�G�D�J�L�� �P�D�¶�O�X�P�R�W�O�D�U�Q�L�Q�J�� �R�F�K�L�T�O�L�J�L���� �V�W�D�W�L�V�W�L�N��
axborotga erkin kirish, narxlar dinamikasi, davlat xaridlari jarayonla-
rining shaffofligi va tender tizimlarining raqamlashtirilishi tadbirkorlik 
subyektlari uchun muhim strategik qarorlarni oson qabul qilish imkonini 
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�\�D�U�D�W�D�G�L���� �$�N�V�� �K�R�O�G�D���� �P�D�¶�O�X�P�R�W�O�D�U�� �D�V�L�P�P�H�W�U�L�\�D�V�L�� �N�X�F�K�D�\�D�G�L�� �Y�D�� �E�R�]�R�U��
�L�V�K�W�L�U�R�N�F�K�L�O�D�U�L���R�µ�U�W�D�V�L�G�D���W�H�Q�J�V�L�]���U�D�T�R�E�D�W���P�X�K�L�W�L���\�X�]�D�J�D���N�H�O�D�G�L�� 

Raqobat makonining rivojlanishi, shuningdek, hududiy farqlar 
bilan ham belgilanadi. Aholi zichligi, infratuzilma sifati, transport 
tarmoqlari, internet qamrovi va mehnat bozorining tuzilishi hududdan 
hududga farq qilgani sababli, tadbirkorlik uchun yaratiladigan sharoitlar 
ham turlic�K�D�� �E�R�µ�O�L�V�K�L�� �P�X�P�N�L�Q���� �+�X�G�X�G�L�\�� �W�H�Q�J�V�L�]�O�L�N�Q�L�Q�J�� �N�X�F�K�O�L�� �E�R�µ�O�L�V�K�L��
�E�L�]�Q�H�V�O�D�U�Q�L���I�D�T�D�W���P�D�¶�O�X�P���P�D�U�N�D�]�O�D�U�G�D���W�R�µ�S�O�D�Q�L�V�K�L�J�D���R�O�L�E���N�H�O�D�G�L�����E�X���H�V�D��
iqtisodiyotning umumiy barqaror raqobat makonini cheklaydi. Shu 
sababli mintaqaviy iqtisodiy siyosat raqobat makonini kengaytirish va 
tadbirkorlik imkoniyatlarini diversifikatsiya qilishga qaratilishi muhim. 

Umuman olganda���� �W�D�G�E�L�U�N�R�U�O�L�N�� �I�D�R�O�L�\�D�W�L�G�D�� �U�D�T�R�E�D�W�� �P�D�N�R�Q�L�� �N�R�µ�S��
�T�D�W�O�D�P�O�L�� �Y�D�� �P�X�U�D�N�N�D�E�� �W�L�]�L�P�� �E�R�µ�O�L�E���� �X�� �W�D�U�W�L�E�J�D�� �V�R�O�L�V�K�� �P�X�K�L�W�L�G�D�Q�� �W�R�U�W�L�E����
�W�H�[�Q�R�O�R�J�L�N�� �L�Q�I�U�D�W�X�]�L�O�P�D�J�D�F�K�D�� �E�R�µ�O�J�D�Q�� �R�P�L�O�Oar majmuyi orqali 
�V�K�D�N�O�O�D�Q�D�G�L���� �5�D�T�R�E�D�W�� �P�D�N�R�Q�L�� �T�D�Q�F�K�D�O�L�N�� �R�F�K�L�T���� �E�D�U�T�D�U�R�U�� �Y�D�� �T�R�µ�O�O�D�E-
�T�X�Y�Y�D�W�O�R�Y�F�K�L���E�R�µ�O�V�D�����W�D�G�E�L�U�N�R�U�O�L�N���V�K�X�Q�F�K�D�O�L�N���W�H�]���U�L�Y�R�M�O�D�Q�D�G�L���Y�D���L�T�W�L�V�R�G�L-
yotda yuqori samaradorlikka erishiladi. Shu bois davlat siyosatining 
asosiy vazifalaridan biri raqobat makonini kengaytirish, bozorga kirish 
imkoniyatlarini oshirish va tadbirkorlar uchun barqaror iqtisodiy sharoit 
�\�D�U�D�W�L�V�K�G�D�Q���L�E�R�U�D�W���E�R�µ�O�L�V�K�L���O�R�]�L�P�� 

 

2.4. Raqobatning bosqichlari va vazifalari 
 

Raqobat iqtisodiy tizimning asosiy �K�D�U�D�N�D�W�O�D�Q�W�L�U�X�Y�F�K�L���N�X�F�K�L���E�R�µ�O�L�E����
u bozor muvozanatini shakllantirish, resurslarning samarali taqsim-
�O�D�Q�L�V�K�L�Q�L�� �W�D�¶�P�L�Q�O�D�V�K�� �Y�D�� �L�Q�Q�R�Y�D�W�V�L�R�Q�� �I�D�R�O�O�L�N�Q�L�� �T�R�µ�O�O�D�E-quvvatlashda 
�P�X�K�L�P���U�R�O���R�µ�\�Q�D�\�G�L�����%�R�]�R�U���P�X�Q�R�V�D�E�D�W�O�D�U�L�Q�L�Q�J���U�L�Y�R�M�O�D�Q�L�V�K���M�D�U�D�\�R�Q�L���V�K�X�Q�L��
�N�R�µ�U�V�D�W�D�G�L�N�L���� �U�D�T�Rbat bir maromda kechadigan holat emas, balki 
iqtisodiy sharoit, texnologik rivojlanish va bozor strukturasiga qarab 
�W�X�U�O�L�F�K�D�� �E�R�V�T�L�F�K�O�D�U�G�D�� �Q�D�P�R�\�R�Q�� �E�R�µ�O�D�G�L�J�D�Q�� �G�L�Q�D�P�L�N�� �M�D�U�D�\�R�Q�G�L�U���� �6�K�X��
sababli, �U�D�T�R�E�D�W�Q�L�Q�J�� �E�R�V�T�L�F�K�O�D�U�L�Q�L�� �R�µ�U�J�D�Q�L�V�K�� �X�Q�L�Q�J�� �L�T�W�L�V�R�G�L�\�R�W�G�D�J�L��
funksiyalarini tushunish va mos iqtisodiy choralarni ishlab chiqish 
uchun muhim hisoblanadi. Raqobatning asosiy bosqichlari quyidagi-
lardan iborat: 
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1. Kirish bosqichi (Entry stage). �.�L�U�L�V�K�� �E�R�V�T�L�F�K�L�� �\�D�Q�J�L�� �[�R�µ�M�D�O�L�N��
yurituvchi subyektlarning bozorga kirishi �E�L�O�D�Q���E�R�J�µ�O�L�T�����8�V�K�E�X���M�D�U�D�\�R�Q��
�E�R�]�R�U�J�D�� �N�L�U�L�V�K�� �W�R�µ�V�L�T�O�D�U�L�Q�L�Q�J�� �G�D�U�D�M�D�V�L���� �W�D�U�W�L�E�J�D�� �V�R�O�L�V�K�� �W�D�O�D�E�O�D�U�L����
investitsiya resurslarining mavjudligi va texnologiyalardan foydalanish 
�L�P�N�R�Q�L�\�D�W�O�D�U�L�J�D���E�R�J�µ�O�L�T���� �.�L�U�L�V�K���E�R�V�T�L�F�K�L�G�D���U�D�T�R�E�D�W�Q�L�Q�J���D�V�R�V�L�\�� �Y�D�]�L�I�D�V�L��
bozorda ishtirokc�K�L�O�D�U�� �V�R�Q�L�Q�L�� �N�R�µ�S�D�\�W�L�U�L�V�K���� �Q�D�U�[�O�D�U�� �Y�D�� �V�L�I�D�W�� �E�R�µ�\�L�F�K�D��
tanlov imkoniyatlarini kengaytirishdan iborat. 

Kirish bosqichining faolligi bozor dinamikasini belgilaydi. Agar 
tartibga solish talablari yengil, infratuzilma rivojlangan va moliyaviy 
resurslar kirish uc�K�X�Q�� �\�H�W�D�U�O�L�� �E�R�µ�O�V�D���� �\�D�Q�J�L�� �L�V�K�W�L�U�R�N�F�K�L�O�D�U�� �W�H�]�� �S�D�\�G�R��
�E�R�µ�O�D�G�L�� �Y�D�� �U�D�T�R�E�D�W�� �N�X�F�K�D�\�D�G�L���� �$�N�V�L�Q�F�K�D���� �\�X�T�R�U�L�� �N�L�U�L�V�K�� �W�R�µ�V�L�T�O�D�U�L��
raqobatni cheklaydi va ustun mavqe xavfini kuchaytiradi. 

2. Raqobatlashish bosqichi (Competition stage). Bu bosqichda 
bozorda faol ishtirok �H�W�D�\�R�W�J�D�Q�� �I�L�U�P�D�O�D�U�� �R�µ�U�W�D�V�L�G�D�� �Q�D�U�[���� �V�L�I�D�W���� �[�L�]�P�D�W��
�N�R�µ�U�V�D�W�L�V�K�� �G�D�U�D�M�D�V�L���� �E�U�H�Q�G�� �L�P�L�M�L�� �Y�D�� �L�Q�Q�R�Y�D�W�V�L�R�Q�� �I�D�R�O�O�L�N�� �E�R�µ�\�L�F�K�D�� �N�X�U�D�V�K��
�N�X�F�K�D�\�D�G�L�����5�D�T�R�E�D�W�Q�L�Q�J���D�V�R�V�L�\���P�H�[�D�Q�L�]�P�O�D�U�L���W�D�O�D�E���Y�D���W�D�N�O�L�I���R�µ�U�W�D�V�L�G�D�J�L��
muvozanat, narxlarning moslashuvi, strategik marketing faoliyati va 
texnologik yangilanishlar orqali shakllanadi. 

Raqobatlashish bosqichining vazifasi bozor samaradorligini 
�R�V�K�L�U�L�V�K�����L�V�K�W�L�U�R�N�F�K�L�O�D�U�Q�L�Q�J���U�H�V�X�U�V�O�D�U�G�D�Q���R�T�L�O�R�Q�D���I�R�\�G�D�O�D�Q�L�V�K�L�Q�L���U�D�J�µ�E�D�W-
lantirish va talabga mos mahsulotlarni shakllantirishdan iborat. Ushbu 
bosqichda iqtisodiy subyektlar samaradorlikka erishish uchun xarajat-
larni qisqartirish, mahsulotni takomillashtirish va yangi texnologiyalarni 
joriy etishga intiladi. 

3. Konsolidatsiya bosqichi (Consolidation stage). Raqobat 
�M�D�U�D�\�R�Q�L�Q�L�Q�J�� �P�D�¶�O�X�P�� �E�L�U�� �G�D�Y�U�L�G�D�� �Dyrim korxonalar bozorda ustun 
�P�D�Y�T�H�J�D�� �H�J�D�� �E�R�µ�O�D�� �E�R�V�K�O�D�\�G�L����kichik subyektlar esa bozordan chiqib 
�N�H�W�D�G�L�����.�R�Q�V�R�O�L�G�D�W�V�L�\�D���E�R�V�T�L�F�K�L���I�L�U�P�D�O�D�U���R�µ�U�W�D�V�L�G�D�J�L���V�W�U�X�N�W�X�U�D���R�µ�]�J�D�U�L�V�K-
�O�D�U�L�����T�R�µ�V�K�L�O�L�V�K�O�D�U���Y�D���E�L�U�O�D�V�K�P�D�O�D�U�����E�R�]�R�U���X�O�X�V�K�L�Q�L���T�D�\�W�D���W�D�T�V�L�P�O�D�V�K���N�D�E�L��
jarayonlar o�U�T�D�O�L���Q�D�P�R�\�R�Q���E�R�µ�O�D�G�L�� 

Ushbu bosqichda raqobatning vazifasi bozorni tartibga solish, 
�U�H�V�X�U�V�O�D�U�Q�L�Q�J���H�Q�J���V�D�P�D�U�D�O�L���V�X�E�\�H�N�W�O�D�U�G�D���W�R�µ�S�O�D�Q�L�V�K�L�J�D���\�R�U�G�D�P���E�H�U�L�V�K���Y�D��
iqtisodiyotda barqaror ishlab chiqarish modelini shakllantirishdan 
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iborat. Biroq haddan tashqari konsolidatsiya bozor konsentratsiyasini 
kuchaytirishi va monopollashuv xavfini yuzaga keltirishi mumkin.              
Shu sababli davlatning raqobat siyosati bu bosqichda muhim rol 
�R�µ�\�Q�D�\�G�L�� 

4. Barqarorlashuv bosqichi (Stabilization stage). Barqarorlashuv 
bosqichida bozor muvozanati nisbatan mustahkam shakllanadi. 
�5�D�T�R�E�D�W�F�K�L�O�D�U���R�µ�U�W�D�V�L�G�D�J�L���D�V�R�V�L�\���V�H�J�P�H�Q�W�O�D�U���D�Q�L�T�O�D�Q�D�G�L�����Q�D�U�[�O�D�U���Y�D���W�D�N�O�L�I��
hajmi muvofiqlasha boshlaydi. Korxonalar innovatsion faoliyatni tizimli 
asosda davom ettiradi, marketing st�U�D�W�H�J�L�\�D�O�D�U�L�� �D�Q�L�T�� �\�R�µ�Q�D�O�L�V�K�J�D�� �H�J�D��
�E�R�µ�O�D�G�L���Y�D���E�R�]�R�U���V�W�U�X�N�W�X�U�D�V�L���Q�L�V�E�D�W�D�Q���E�D�U�T�D�U�R�U���N�R�µ�U�L�Q�L�V�K�J�D���H�J�D���E�R�µ�O�D�G�L�� 

Bu bosqichning vazifasi bozorni uzoq muddatli rivojlanishga 
�\�R�µ�Q�D�O�W�L�U�L�V�K���� �U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�Q�L�� �V�D�T�O�D�V�K���� �L�Q�Q�R�Y�D�W�V�L�R�Q�� �H�N�R�W�L�]�L�P�Q�L��
�T�R�µ�O�O�D�E-quvvatlash va iq�W�L�V�R�G�L�\�� �E�D�U�T�D�U�R�U�O�L�N�Q�L�� �W�D�¶�P�L�Q�O�D�V�K�G�D�Q�� �L�E�R�U�D�W����
�%�D�U�T�D�U�R�U���U�D�T�R�E�D�W���P�X�K�L�W�L���L�V�W�H�¶�P�R�O�F�K�L�O�D�U���X�F�K�X�Q���V�L�I�D�W�O�L���P�D�K�V�X�O�R�W�O�D�U����arzon 
�Q�D�U�[�O�D�U���Y�D���[�L�]�P�D�W���N�R�µ�U�V�D�W�L�V�K�Q�L�Q�J���\�X�T�R�U�L���G�D�U�D�M�D�V�L�Q�L���\�D�U�D�W�D�G�L�� 

Shuningdek, raqobatning asosiy vazifalari iqtisodiyotda bozor 
mexanizmlarining �V�D�P�D�U�D�O�L�� �L�V�K�O�D�V�K�L�Q�L�� �W�D�¶�P�L�Q�O�D�V�K�J�D�� �T�D�U�D�W�L�O�J�D�Q�� �E�R�µ�O�L�E����
�X�O�D�U���L�V�K�O�D�E���F�K�L�T�D�U�X�Y�F�K�L�O�D�U�����L�V�W�H�¶�P�R�O�F�K�L�O�D�U���Y�D���G�D�Y�O�D�W���X�F�K�X�Q���E�L�U�G�H�N���P�X�K�L�P��
ahamiyat kasb etadi. Raqobat eng avvalo, resurslardan samarali 
�I�R�\�G�D�O�D�Q�L�V�K�Q�L�� �W�D�¶�P�L�Q�O�D�\�G�L���� �F�K�X�Q�N�L�� �E�R�]�R�U�G�D�J�L�� �V�X�E�\�H�N�W�O�D�U�� �R�µ�]��ustun 
mavqeyini saqlab qolish uchun xarajatlarni kamaytirish, ishlab chiqarish 
jarayonlarini optimallashtirish va mahsulot sifatini oshirishga intiladi. 
�6�D�P�D�U�D�G�R�U�O�L�N�N�D�� �H�U�L�V�K�P�D�J�D�Q�� �N�R�U�[�R�Q�D�O�D�U�� �E�R�]�R�U�G�D�� �R�µ�]�� �S�R�]�L�W�V�L�\�D�V�L�Q�L�� �\�R�µ-
qotadi, samarali ishlayotgan subyektlar esa mustahkamlanadi, natijada 
�U�H�V�X�U�V�O�D�U���H�Q�J���N�R�µ�S���T�L�\�P�D�W���\�D�U�D�W�D�G�L�J�D�Q���I�L�U�P�D�O�D�U���T�R�µ�O�L�G�D���M�D�P�O�D�Q�D�G�L���� 

Raqobatning yana bir muhim vazifasi narxlarning bozor tamo-
�\�L�O�O�D�U�L�� �D�V�R�V�L�G�D�� �V�K�D�N�O�O�D�Q�L�V�K�L�Q�L�� �W�D�¶�P�L�Q�O�D�V�K�G�D�Q�� �L�E�R�U�D�W�� �E�R�µ�O�L�E����u narxlarni 
�V�X�Q�¶�L�\���R�V�K�L�U�L�V�K�����N�D�U�W�H�O���N�H�O�L�V�K�X�Y�O�D�U���\�R�N�L���X�V�W�X�Q���P�D�Y�T�H�Q�L���V�X�L�L�V�W�H�¶�P�R�O���T�L�O�L�V�K��
kabi harakatlarning oldini oladi. Raqobatchilarning mavjudligi 
narxlarning talab va taklifga mos ravishda muvozanatlanishiga imkon 
�E�H�U�D�G�L�� �Y�D�� �E�X�� �L�V�W�H�¶�P�R�O�F�K�L�O�D�U�J�D�� �P�D�T�E�X�O�� �Q�Drxlar, ishlab chiqaruvchilarga 
esa aniq bozor signallarini yaratadi. 
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Qolaversa, raqobat innovatsion faoliyatning kuchayishida ham hal 
�T�L�O�X�Y�F�K�L���U�R�O���R�µ�\�Q�D�\�G�L�����%�R�]�R�U�G�D���X�V�W�X�Q�O�L�N�N�D���H�U�L�V�K�L�V�K���\�R�N�L���P�D�Y�M�X�G���S�R�]�L�W�V�L-
yani saqlab qolish uchun korxonalar mahsulotni takomillashtiradi, yangi 
texnologiyalarni joriy etadi, xizmat sifatini oshiradi va ilmiy-tadqiqot 
�L�V�K�O�D�U�L�J�D�� �V�D�U�P�R�\�D�� �N�L�U�L�W�D�G�L���� �,�Q�Q�R�Y�D�W�V�L�\�D�O�D�U�� �L�T�W�L�V�R�G�L�\�R�W�G�D�� �\�X�T�R�U�L�� �T�R�µ�V�K�L�O-
�J�D�Q�� �T�L�\�P�D�W�J�D�� �H�J�D�� �P�D�K�V�X�O�R�W�O�D�U�� �X�O�X�V�K�L�Q�L�Q�J�� �R�U�W�L�V�K�L�J�D�� �K�L�V�V�D�� �T�R�µ�V�K�D�G�L����
Shuningdek, raqobat mahsulot va xizmatlar sifatining doimiy yaxshila-
nishiga xizmat qiladi. Agar ishlab chiqaruvchi sifatni pasaytirsa yoki 
�L�V�W�H�¶�P�R�O�F�K�L�� �W�D�O�D�E�O�D�U�L�� �E�L�O�D�Q�� �P�R�V�O�D�V�K�P�D�V�D���� �L�V�W�H�¶�P�R�O�F�K�L�� �G�D�U�K�R�O�� �E�R�V�K�T�D��
�D�O�W�H�U�Q�D�W�L�Y���P�D�K�V�X�O�R�W�J�D���R�µ�W�D�G�L�����6�K�X���V�D�E�D�E�O�L���U�D�T�R�E�D�W���E�R�]�R�U�G�D���V�L�I�D�W�Q�L���Q�D�]�R�U�D�W 
qiluvchi doimiy mexanizm sifatida ishlaydi. 

Shu bilan birga, raqobat bozor tanlovini kengaytiradi. Ishtirok-
�F�K�L�O�D�U���V�R�Q�L�Q�L�Q�J���N�R�µ�S�D�\�L�V�K�L���L�V�W�H�¶�P�R�O�F�K�L�O�D�U���X�F�K�X�Q���W�X�U�O�L���Q�D�U�[�� �G�D�U�D�M�D�O�D�U�L�G�D����
xilma-xil dizaynda, turlicha funksionallikka ega mahsulotlarga ega 
�E�R�µ�O�L�V�K �L�P�N�R�Q�L�\�D�W�L�Q�L���\�D�U�D�W�D�G�L���� �%�X���H�V�D���E�R�]�R�U�Q�L���M�R�Q�O�D�Q�W�L�U�D�G�L���Y�D���L�V�W�H�¶�P�R�O-
chilar farovonligini oshiradi. Raqobatning yana bir vazifasi bozor 
intizomini shakllantirishdir. Samaradorligi past yoki bozor talablariga 
moslashmaydigan korxonalar asta-sekin bozordan chiqib ketadi, 
samarador ishlayotganlar esa mustahkam pozitsiyani egallaydi.  

Bundan tashqari, raqobat iqtisodiy erkinlik va tadbirkorlik 
�W�D�V�K�D�E�E�X�V�N�R�U�O�L�J�L�Q�L�� �U�L�Y�R�M�O�D�Q�W�L�U�D�G�L���� �5�D�T�R�E�D�W�� �P�D�Y�M�X�G�� �E�R�µ�O�J�D�Q�� �V�K�D�U�R�L�W�G�D��
�\�D�Q�J�L���J�µ�R�\�D�O�D�U�����L�Q�Q�R�Y�D�W�V�L�R�Q���[�L�]�P�D�W�O�D�U���Y�D���V�W�D�U�W�D�S�O�D�U���W�H�]��shakllanadi, yangi 
�E�R�]�R�U�� �V�H�J�P�H�Q�W�O�D�U�L�� �S�D�\�G�R�� �E�R�µ�O�D�G�L�� �Y�D�� �L�T�W�L�V�R�G�L�\�R�W�Q�L�Q�J�� �G�L�Y�H�U�V�L�I�L�N�D�W�V�L�\�D�V�L��
kuchayadi. Raqobatning ijtimoiy vazifalaridan biri jamiyat farovonligini 
�R�V�K�L�U�L�V�K�� �E�R�µ�O�L�E���� �X�� �V�L�I�D�W�O�L�� �P�D�K�V�X�O�R�W�O�D�U�Q�L�� �P�D�T�E�X�O�� �Q�D�U�[�O�D�U�G�D�� �W�D�T�G�L�P�� �H�W�L�V�K����
�L�V�W�H�¶�P�R�O�F�K�L�O�D�U�� �W�D�Q�O�R�Y�Lni kengaytirish orqali amalga oshadi. Bundan 
�W�D�V�K�T�D�U�L���� �U�D�T�R�E�D�W�� �Q�D�U�[�O�D�U�Q�L�Q�J�� �E�D�U�T�D�U�R�U�O�L�J�L�Q�L�� �T�R�µ�O�O�D�E-quvvatlash, infl-
�\�D�W�V�L�R�Q���E�R�V�L�P�Q�L���N�D�P�D�\�W�L�U�L�V�K�����L�Q�Y�H�V�W�L�W�V�L�\�D���R�T�L�P�O�D�U�L�Q�L���U�D�J�µ�E�D�W�O�D�Q�W�L�U�L�V�K���Y�D��
�L�T�W�L�V�R�G�L�\�� �R�µ�V�L�V�K�� �V�X�U�¶�D�W�O�D�U�L�Q�L�� �E�D�U�T�D�U�R�U�O�D�V�K�W�L�U�L�V�K�� �R�U�T�D�O�L�� �P�D�N�U�R�L�T�W�L�V�R�Giy 
�E�D�U�T�D�U�R�U�O�L�N�N�D���K�D�P���L�M�R�E�L�\���W�D�¶�V�L�U���N�R�µ�U�V�D�W�D�G�L�� 

Umuman olganda, raqobatning asosiy vazifalari iqtisodiyotning 
�E�D�U�T�D�U�R�U�� �Y�D�� �V�D�P�D�U�D�O�L�� �L�V�K�O�D�V�K�L�� �X�F�K�X�Q�� �]�D�U�X�U�� �E�R�µ�O�J�D�Q�� �P�H�[�D�Q�L�]�P�O�D�U�Q�L��
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�V�K�D�N�O�O�D�Q�W�L�U�D�G�L���� �5�D�T�R�E�D�W���V�D�P�D�U�D�G�R�U�O�L�N�Q�L�� �R�V�K�L�U�L�V�K���� �L�Q�Q�R�Y�D�W�V�L�\�D�Q�L�� �U�D�J�µ�E�D�W-
lantirish, bozor intizomini mustahkamlash va ijtimoiy farovonlikni 
�W�D�¶�P�L�Q�O�D�V�K�� �R�U�T�D�O�L�� �L�T�W�L�V�R�G�L�\�R�W�Q�L�Q�J�� �X�]�R�T�� �P�X�G�G�D�W�O�L�� �U�L�Y�R�M�O�D�Q�L�V�K�L�J�D�� �[�L�]�P�D�W��
�T�L�O�D�G�L�����6�K�X���V�D�E�D�E�O�L���G�D�Y�O�D�W�Q�L�Q�J���U�D�T�R�E�D�W���V�L�\�R�V�D�W�L���X�V�K�E�X���Y�D�]�L�I�D�O�D�U�Q�L�Q�J���W�R�µ�O�L�T��
�D�P�D�O�J�D�� �R�V�K�L�U�L�O�L�V�K�L�Q�L�� �T�R�µ�O�O�D�E-quvvatlovchi kompleks yondashuvga ega 
�E�R�µ�O�L�V�K�L���O�R�]�L�P�� 

 
Nazorat va muhokama uchun savollar 

 
1. �,�T�W�L�V�R�G�L�\�� �U�D�T�R�E�D�W�� �W�X�V�K�X�Q�F�K�D�V�L�J�D�� �W�D�¶�U�L�I�� �E�H�U�L�Q�J���� �8�Q�L�Q�J�� �P�D�]�P�X�Q�L��

va asosiy tarkibiy elementlari nimalardan iborat? 
2. �5�D�T�R�E�D�W�Q�L�Q�J�� �L�M�R�E�L�\�� �W�D�¶�V�L�U�� �\�R�µ�Q�D�O�L�V�K�O�D�U�L�Q�L�� �V�D�Q�D�E�� �E�H�U�L�Q�J�� �Y�D�� �X�O�D�U��

bozor iqtisodiyoti uchun qanday natijalar beradi? 
3. Raqobatning salbiy oqibatlariga misollar keltiring. Qaysi hol-

larda raqobat monopoliya xavfini kuchaytirishi mumkin? 
4. Raqobat jarayonida narx siyosati, mahsulot differensiallashuvi, 

servis sifati va innovats�L�\�D�O�D�U���T�D�Q�G�D�\���U�R�O���R�µ�\�Q�D�\�G�L�" 
5. Tizimli raqobatbardoshlik tushunchasini izohlang. Nega raqo-

bat�E�D�U�G�R�V�K�O�L�N�Q�L�� �I�D�T�D�W�� �Q�D�U�[�� �\�R�N�L�� �V�L�I�D�W�� �N�R�µ�U�V�D�W�N�L�F�K�O�D�U�L�� �E�L�O�D�Q�� �E�D�K�R�O�D�V�K��
yetarli emas? 

6. �7�L�]�L�P�O�L���U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�Q�L���W�D�¶�P�L�Q�O�R�Y�F�K�L���D�V�R�V�L�\���R�P�L�O�O�D�U���V�L�I�D�W�L�G�D��
institutsional muhit, resurslardan foydalanish samaradorligi, texnologik 
�U�L�Y�R�M�O�D�Q�L�V�K���Y�D���E�R�]�R�U���V�L�\�R�V�D�W�O�D�U�L���R�µ�U�W�D�V�L�G�D�J�L���E�R�J�µ�O�L�T�O�L�N�Q�L���W�X�V�K�X�Q�W�L�U�L�Q�J�� 

7. Qonunchilik barqarorligi, sud tizimining mustaqilligi va kor-
rupsiyaga qarshi mexanizmlar raqobatbardoshlik va biznes muhitiga 
�T�D�Q�G�D�\���W�D�¶�V�L�U���N�R�µ�U�V�D�W�D�G�L�" 

8. Innovatsion ekotizim yetarli darajada rivojlanmagan iqtiso-
diyotda raqobatbardoshlik qanday cheklanishlarga duch keladi? 

9. �³�7�D�G�E�L�U�N�R�U�O�L�N���I�D�R�O�L�\�D�W�L�G�D���U�D�T�R�E�D�W���P�D�N�R�Q�L�´���W�X�V�K�X�Q�F�K�D�V�L�Q�L���V�K�D�U�K-
lang�����8���T�D�\�V�L���W�D�V�K�T�L���Y�D���L�F�K�N�L���R�P�L�O�O�D�U���\�L�J�µ�L�Q�G�L�V�L���V�L�I�D�W�L�G�D���Q�D�P�R�\�R�Q���E�R�µ�O�D�G�L�" 

10. Tartibga solish muhiti (litsenziyalash, soliq yuki, bojxona 
�W�D�U�W�L�E�O�D�U�L�����W�D�G�E�L�U�N�R�U�O�L�N�Q�L�Q�J���U�D�T�R�E�D�W���P�D�N�R�Q�L�J�D���T�D�Q�G�D�\���W�D�¶�V�L�U���T�L�O�D�G�L�" 
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11. Infratuzilma (transport, logistika, energetika, AKT, moliyaviy 
infratuzilma) rivoji tadbirkorlik raqobatbardoshligi va xarajatlar 
�G�D�U�D�M�D�V�L�J�D���T�D�Q�G�D�\���W�D�¶�V�L�U���H�W�D�G�L�" 

12. Raqamlashtirish, elektron tijorat va avtomatlashtirilgan ishlab 
�F�K�L�T�D�U�L�V�K�� �W�L�]�L�P�O�D�U�L�� �W�D�G�E�L�U�N�R�U�O�L�N�� �U�D�T�R�E�D�W�� �P�D�N�R�Q�L�Q�L�� �T�D�Q�G�D�\�� �R�µ�]�J�Dr-
tirmoqda? 

13. �+�X�G�X�G�O�D�U���E�R�µ�\�L�F�K�D���L�Q�I�U�D�W�X�]�L�O�P�D���Y�D���P�H�K�Q�D�W���E�R�]�R�U�L�G�D�J�L���I�D�U�T�O�D�U��
raqobat makonining hududiy nomutanosibligiga qanday olib keladi?  

14. Raqobatning kirish, raqobatlashish, konsolidatsiya va barqaror-
lashuv bosqichlarini mazmunan taqqoslang. Har bir bosqichning asosiy 
xususiyatlarini izohlang. 

15. Konsolidatsiya bosqichida bozor konsentratsiyasi kuchayishi 
qanday xavf va imkoniyatlarni yuzaga keltiradi? Raqobat siyosati bu 
�M�D�U�D�\�R�Q�G�D���T�D�Q�G�D�\���U�R�O���R�µ�\�Q�D�V�K�L���N�H�U�D�N�" 

16. Raqobatning asosiy vazifalari sifatida samaradorlikni oshirish, 
narxlarning bozor tamoyillari asosida shakllanishi va bozor intizomini 
mustahkamlash funksiyalarini tahlil qiling. 

17. �5�D�T�R�E�D�W���L�Q�Q�R�Y�D�W�V�L�\�D�O�D�U�Q�L���U�D�J�µ�E�D�W�O�D�Q�W�L�U�L�V�K�L���Y�D���L�V�W�H�¶�P�R�O�F�K�L�O�D�U���I�D-
rovonligini oshirishi mexanizmini tushuntiring. Bu jarayonda korxona-
larning strategik qarorlari qanday ahamiyatga ega? 

18. Raqobatning makroiqtisodiy barqarorlikka (inflyatsiya, inves-
�W�L�W�V�L�\�D���R�T�L�P�L�����L�T�W�L�V�R�G�L�\���R�µ�V�L�V�K�����W�D�¶�V�L�U�L�Q�L���W�D�K�O�L�O���T�L�O�L�Q�J���Y�D���G�D�Y�O�D�W�Q�L�Q�J���X�V�K�E�X��
�M�D�U�D�\�R�Q�G�D�J�L���R�µ�U�Q�L�Q�L���E�D�K�R�O�D�Q�J�� 
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III. RAQOBATBARDOSHLIKNING MAZMUNI VA 
SHAKLLARI  

 
3.1. Raqobatbardoshlik tushunchasining iqtisodiy mazmuni  

�Y�D���R�µ�]�L�J�D���[�R�V���[�X�V�X�V�L�\�D�W�O�D�U�L 
 

Raqobatbardoshlik zamonaviy iqtisodiyotda korxona, tarmoq yoki 
milliy iqtisodiyotning barqaror ustunlikka erishish imkoniyatini ifoda-
lovchi fundamental kategoriya hisoblanadi. U faqat mahsulot sifatining 
yuqoriligi yoki narxning pastligi bilan belgilanmaydi, balki iqtisodiy 
�V�X�E�\�H�N�W�Q�L�Q�J�� �R�µ�]�� �U�H�V�X�U�V�O�D�U�L�G�D�Q�� �V�D�P�D�U�D�O�L�� �I�R�\�G�D�O�D�Q�L�V�K�L���� �E�R�]�R�U�� �W�D�O�D�E�L�Q�L�Q�J��
�R�µ�]�J�D�U�X�Y�F�K�D�Q�O�L�J�Lga moslashishi, innovatsion imkoniyatlarni ishga 
solishi hamda strategik ustunliklarni yaratish orqali doimiy rivojlanish 
qobiliyatiga asoslanadi. 

Raqobatbardoshlikning iqtisodiy mazmuni, avvalo, qiymat yara-
�W�L�V�K�� �V�D�P�D�U�D�G�R�U�O�L�J�L�� �E�L�O�D�Q�� �E�R�J�µ�O�L�T���� �.�R�U�[�R�Q�D�� �\�R�N�L�� �Lqtisodiy tizim bozor 
talabiga mos mahsulot ishlab chiqarish, xarajatlarni optimallashtirish, 
�L�V�K�O�D�E���F�K�L�T�D�U�L�V�K���V�D�P�D�U�D�G�R�U�O�L�J�L�Q�L���R�V�K�L�U�L�V�K���Y�D���L�V�W�H�¶�P�R�O�F�K�L�O�D�U���X�F�K�X�Q���\�X�T�R�U�L��
�T�L�\�P�D�W�� �\�D�U�D�W�L�V�K�� �R�U�T�D�O�L�� �R�µ�]�� �U�D�T�R�E�D�W�F�K�L�O�D�U�L�G�D�Q�� �D�M�U�D�O�L�E�� �W�X�U�D�G�L���� �%�X�� �M�D�U�D�\�R�Q��
samaradorlik, innovatsion salohiyat, mehnat unumdorligi va strategik 
�E�R�V�K�T�D�U�X�Y���N�D�E�L���N�R�µ�S�O�D�E���L�T�W�L�V�R�G�L�\���R�P�L�O�O�D�U���X�\�J�µ�X�Q�O�L�J�L���R�U�T�D�O�L���V�K�D�N�O�O�D�Q�D�G�L�� 

Yirik korxonalar misolida raqobatbardoshlikning iqtisodiy 
�P�D�]�P�X�Q�L�� �\�D�T�T�R�O�� �N�R�µ�U�L�Q�D�G�L���� �0�D�V�D�O�D�Q���� �\�L�U�L�N�� �L�V�K�O�D�E�� �F�K�L�T�D�U�L�V�K�� �T�X�Y�Y�D�W�O�D�U�L��
mahsulot tannarxini pasaytirishga, xarajatlarni optimallashtirishga ham-
�G�D�� �E�L�U�� �E�L�U�O�L�N�� �P�D�K�V�X�O�R�W�J�D�� �W�R�µ�J�µ�U�L�� �N�H�O�D�G�L�J�D�Q�� �U�H�V�X�U�V�� �V�D�U�I�L�Q�L�� �N�D�P�D�\�W�L�U�L�V�K�J�D��
�L�P�N�R�Q�� �E�H�U�D�G�L���� �6�K�X�� �R�U�T�D�O�L�� �N�R�U�[�R�Q�D�� �E�R�]�R�U�G�D�� �Q�D�U�[�� �E�R�µ�\�L�F�K�D�� �X�V�W�X�Q�O�L�N�N�D��
erishadi. Bunday iqtisodiy ustunlik yetkazib beruvchilar bilan qulay 
�V�K�D�U�W�O�D�U�G�D�� �N�H�O�L�V�K�X�Y�O�D�U�� �W�X�]�L�V�K���� �W�D�¶�P�L�Q�R�W�� �Y�D�� �O�R�J�L�V�W�L�N�D�� �W�L�]�L�P�L�Q�L�� �V�D�P�D�U�D�O�L��
tashkil qilish hamda yirik moliyaviy imkoniyatlar hisobidan kapital talab 
qiluvchi texnologiyalarni joriy etish orqali yanada kuchayadi.  

Natijada yirik korxonalar bozordagi raqobat muhitiga tezda 
�P�R�V�O�D�V�K�D�� �R�O�D�G�L���� �[�D�U�D�M�D�W�O�D�U�� �W�D�U�N�L�E�L�Q�L�� �E�R�V�K�T�D�U�L�V�K�� �Y�D�� �R�µ�]�� �W�D�N�O�L�I�L�� �X�V�W�L�G�D�Q��
strategik nazoratni saqlab qolish orqali barqaror raqobat pozitsiyasini 
shakllantiradi. 
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Raqobatbardoshlikning iqtisodiy mohiyatini belgilovchi asosiy 
omillardan yana biri innovatsion faoliyat hisoblanadi. Ilmiy-tadqiqot ishlari, 
texnologiyalar, avtomatlashtirilgan ishlab chiqarish liniyalari, raqamlash-
�W�L�U�L�V�K�� �M�D�U�D�\�R�Q�O�D�U�L�� �Y�D�� �V�X�Q�¶�L�\�� �L�Q�W�H�O�O�H�N�W�� �W�H�[�Q�R�O�R�J�L�\�D�O�D�U�L�G�D�Q�� �I�R�\�G�Dlanish kor-
xonaning ustun mavqeyini mustahkamlaydi. Innovatsiyalar natijasida 
yaratiladigan yangi mahsulotlar yoki xizmatlar bozorning yangicha 
talablarini qondiradi va korxonani raqobatchilardan ajratib turadi. 

Shuningdek, moliyaviy barqarorlik raqobatbardoshlikning asosiy 
iqtiso�G�L�\���Q�H�J�L�]�L���K�L�V�R�E�O�D�Q�D�G�L�����<�H�W�D�U�O�L���N�D�S�L�W�D�O�J�D���H�J�D���E�R�µ�O�L�V�K�����N�U�H�G�L�W���U�H�V�X�U�V-
lariga oson kirish va faoliyatni diversifikatsiya qilish imkoniyatlari kor-
xonaga yangi bozorlarga chiqish, mahsulot turlarini kengaytirish va 
xavflarni kamaytirishga yordam beradi. Moliyaviy barqaror korxonalar 
�E�R�]�R�U���W�H�E�U�D�Q�L�V�K�O�D�U�L�J�D���F�K�L�G�D�P�O�L���E�R�µ�O�L�E�����X�]�R�T���P�X�G�G�D�W�O�L���V�W�U�D�W�H�J�L�N���X�V�W�X�Q�O�L�N�Q�L��
shakllantira oladi. 

Raqobatbardoshlikning iqtisodiy mazmuni korxonaning bozor 
�R�µ�]�J�D�U�L�V�K�O�D�U�L�J�D�� �W�H�]�� �P�R�V�O�D�V�K�D�� �R�O�L�V�K�� �T�R�E�L�O�L�\�D�W�L�� �E�L�O�D�Q�� �K�D�P�� �E�H�O�J�L�O�D�Q�D�G�L����
Talab va �L�V�W�H�¶�P�R�O�F�K�L���H�K�W�L�\�R�M�O�D�U�L���W�H�]���R�µ�]�J�D�U�D�G�L�J�D�Q���V�K�D�U�R�L�W�G�D���N�R�U�[�R�Q�D���E�X��
�M�D�U�D�\�R�Q�O�D�U�Q�L�� �R�O�G�L�Q�G�D�Q�� �V�H�]�L�E���� �R�µ�]�� �I�D�R�O�L�\�D�W�L�Q�L�� �P�R�V�� �U�D�Y�L�V�K�G�D�� �\�D�Q�J�L�O�D�V�K�L��
kerak. Moslashuvchanlik �± �L�V�K�O�D�E���F�K�L�T�D�U�L�V�K�Q�L���W�H�]���R�µ�]�J�D�U�W�L�U�L�V�K�����P�D�K�V�X�O�R�W��
�W�X�U�O�D�U�L�Q�L�� �T�D�\�W�D�� �N�R�µ�U�L�E�� �F�K�L�T�L�V�K�� �Y�D�� �P�D�U�N�H�W�L�Q�J�� �V�W�U�D�W�H�J�Lyasini yangilash 
imkonini beradi. Bu esa korxonaning iqtisodiy barqarorligini oshiradi va 
raqobatda ustunligini saqlab qolishga yordam beradi. 

Raqobatbardoshlikning yana bir muhim jihati �± institutsional 
�P�X�K�L�W�� �E�L�O�D�Q�� �X�]�Y�L�\�� �E�R�J�µ�O�L�T�O�L�J�L�G�L�U���� �0�X�O�N�� �K�X�T�X�T�L�Q�L�Q�J�� �K�L�P�R�\�D�V�L���� �T�R�Q�X�Q-
chilikning barqarorligi, adolatli sud tizimi, korrupsiyaning past darajasi, 
davlat boshqaruvida shaffoflik kabi omillar korxonalar uchun erkin 
raqobat sharoitini yaratadi va iqtisodiyotning samaradorligini oshiradi. 
Kuchli institutsional muhit �E�R�µ�O�P�D�J�D�Q�G�D�� �N�R�U�[�R�Q�D�O�D�U�� �L�Q�Q�R�Y�D�W�V�L�\�D�O�D�U�Q�L��
joriy etishga, investitsiya kiritishga yoki bozorni kengaytirishga 
�U�D�J�µ�E�D�W�O�D�U�L���P�D�Y�M�X�G���E�R�µ�O�P�D�\�G�L. 

Yirik korxonalar faoliyati raqobatbardoshlikning �R�µ�]�L�J�D�� �[�R�V��
�M�L�K�D�W�O�D�U�L�Q�L���D�Q�L�T���N�R�µ�U�V�D�W�L�E���E�H�U�D�G�L�����M�X�P�O�D�G�D�Q�� 
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ishlab chiqarish hajmini oshirish mahsulot tannarxini sezilarli 
�N�D�P�D�\�W�L�U�D�G�L�����Q�D�W�L�M�D�G�D���Q�D�U�[���E�R�µ�\�L�F�K�D���X�V�W�X�Q�O�L�N�N�D���H�J�D���E�R�µ�O�D�G�L�� 

kuchli moliyaviy imkoniyatlari asosida faoliyatni kengaytiradi, 
yangi bozor �V�H�J�P�H�Q�W�O�D�U�L�J�D�� �N�L�U�D�G�L�� �Y�D�� �W�X�U�O�L�� �\�R�µ�Q�D�O�L�V�K�O�D�U�G�D�� �G�L�Y�H�U�V�L�I�L-
katsiyani amalga oshiradi; 

shakllangan brendi orqali bozorda ishonch va mijozlar sodiqligini 
mustahkamlaydi, bu esa barqaror raqobat afzalligini yaratadi; 

xalqaro hamkorlik, strategik ittifoqlar va dav�O�D�W���T�R�µ�O�O�D�E-quvvatlovi 
�R�U�T�D�O�L�� �T�R�µ�V�K�L�P�F�K�D�� �U�H�V�X�U�V�O�D�U�� �Y�D�� �L�P�N�R�Q�L�\�D�W�O�D�U�J�D�� �H�J�D�� �E�R�µ�O�D�G�L���� �E�X�� �H�V�D��
ularning ustun mavqeyini yanada kuchaytiradi. 

�%�L�U�R�T�� �\�L�U�L�N�� �N�R�U�[�R�Q�D�O�D�U�� �I�D�R�O�L�\�D�W�L�G�D�� �P�D�¶�O�X�P�� �L�T�W�L�V�R�G�L�\�� �F�K�H�N�O�R�Y�O�D�U��
ham mavjud: boshqaruv tizimining murakkabligi, qaror qabul qilishning 
�V�H�N�L�Q�O�L�J�L���� �G�D�Y�O�D�W�� �Q�D�]�R�U�D�W�L�Q�L�Q�J�� �N�X�F�K�O�L�O�L�J�L���� �E�R�]�R�U�Q�L�Q�J�� �W�H�]�� �R�µ�]�J�D�Uishiga 
moslasha olmaslik xavfi �± bular raqobatbardoshlikning zaif tomonlarini 
tashkil etadi. 

Raqobatbardoshlikni shakllantirish jarayoni esa quyidagi iqtisodiy 
mexanizmlardan iborat: ichki imkoniyatlarni baholash, tashqi muhit 
tahlili, strategik maqsadlarni belgilash, bozor segmentlarini tanlash, 
raqobatchilar �V�W�U�D�W�H�J�L�\�D�V�L�Q�L���R�µ�U�J�D�Q�L�V�K�����R�µ�]�L�J�D���[�R�V���X�V�W�X�Q�O�L�N�O�D�U�Q�L���D�Q�L�T�O�D�V�K��
va uzoq muddatli strategiyalarni shakllantirish. Ushbu bosqichlar 
iqtisodiy subyektga bozorning murakkab sharoitida samarali harakatla-
nish imkonini beradi. 

Shuningdek, raqobatbardoshlikning iqtisodiy mazmuni �±korxona-
ning resurslardan samarali foydalanishi, ishlab chiqarish unumdorligini 
oshirishi, innovatsiyalar va texnologik yangiliklarni joriy etishi, bozor 
talabiga mos ravishda faoliyatini moslashtira olishi hamda strategik 
ustunliklarni shak�O�O�D�Q�W�L�U�L�V�K�L�� �R�U�T�D�O�L�� �E�R�]�R�U�G�D�� �X�V�W�X�Q�� �P�D�Y�T�H�J�D�� �H�J�D�� �E�R�µ�O�L�V�K��
�L�P�N�R�Q�L�\�D�W�L�G�L�U���� �5�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�Q�L�Q�J�� �R�µ�]�L�J�D�� �[�R�V�� �[�X�V�X�V�L�\�D�W�O�D�U�L�� �\�L�U�L�N��
�N�R�U�[�R�Q�D�O�D�U���P�L�V�R�O�L�G�D���\�D�Q�D�G�D���\�D�T�T�R�O���N�R�µ�U�L�Q�D�G�L�����W�H�[�Q�R�O�R�J�L�N���L�Q�Q�R�Y�D�W�V�L�\�D�O�D�U����
global integratsiya, mahsulot va bozorlar diversifikatsiyasi, strategik 
moslashuvchanlik hamda institutsional afzalliklar ushbu ustunlikning 
asosiy poydevorini tashkil etadi. 
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3.2. Raqobat konsepsiyasi 
 

Bozor iqtisodiyotining samarali ishlashi k�R�µ�S�O�D�E���R�P�L�O�O�D�U�J�D���E�R�J�µ�O�L�T��
�E�R�µ�O�V�D-da, iqtiso�G�L�\���R�µ�V�L�V�K���Y�D���L�Q�Q�R�Y�D�W�V�L�\�D�O�D�U�Q�L��harakatlantiruvchi asosiy 
mexanizmlaridan biri  erkin iqtisodiy muhit hisoblanadi. Xalqaro 
tajribada ushbu muhit samaradorlikni oshirish, resurslardan oqilona 
�I�R�\�G�D�O�D�Q�L�V�K���� �W�H�[�Q�R�O�R�J�L�N�� �\�D�Q�J�L�O�D�Q�L�V�K�Q�L�� �M�D�G�D�O�O�D�V�K�W�L�U�L�V�K�� �Y�D�� �L�V�W�H�¶�P�R�O�Fhi 
�I�D�U�R�Y�R�Q�O�L�J�L�Q�L���W�D�¶�P�L�Q�O�D�V�K�J�D���[�L�]�P�D�W���T�L�O�X�Y�F�K�L���X�P�X�P�L�\���W�L�]�L�P���V�L�I�D�W�L�G�D���W�D�O�T�L�Q��
etiladi. Shuning uchun bozor mexanizmi faqat narxlar harakatidan iborat 
oddiy jarayon emas, balki korxonalarni yuqori qiymatni yaratishga 
undovchi murakkab va dinamik iqtisodiy tuzilmadir. 

Iqtisodiy faoliyatning barqarorligi, avvalo, bozor ishtirokchilari-
�Q�L�Q�J���G�R�L�P�L�\���U�D�Y�L�V�K�G�D���R�µ�]�L�Q�L���\�D�Q�J�L�O�D�E���E�R�U�L�V�K���T�R�E�L�O�L�\�D�W�L�J�D���E�R�J�µ�O�L�T�����.�R�U-
xonalar xarajatlarni kamaytirish, mahsulot sifatini oshirish, texnolo-
�J�L�\�D�O�D�U�Q�L�� �P�R�G�H�U�Q�L�]�D�W�V�L�\�D�� �T�L�O�L�V�K�� �Y�D�� �L�V�W�H�¶�P�R�O�F�K�L�J�D�� �N�R�µ�S�U�R�T�� �T�L�\�P�D�W���W�D�N�O�L�I��
�H�W�L�V�K�� �R�U�T�D�O�L�� �R�µ�]�� �P�D�Y�T�Hyini mustahkamlashga intiladi. Ushbu holat 
�[�D�O�T�D�U�R���L�T�W�L�V�R�G�L�\�R�W���D�G�D�E�L�\�R�W�O�D�U�L�G�D���³�H�F�R�Q�R�P�L�F���G�L�V�F�L�S�O�L�Q�H�´�����\�D�¶�Q�L���L�T�W�L�V�R�G�L�\��
�L�Q�W�L�]�R�P�� �V�L�I�D�W�L�G�D�� �W�D�O�T�L�Q�� �T�L�O�L�Q�D�G�L���� �,�Q�W�L�]�R�P�� �P�D�Y�M�X�G�� �E�R�µ�O�J�D�Q�� �V�K�D�U�R�L�W�G�D��
firmalar samaradorl�L�N�N�D�� �P�D�M�E�X�U�� �E�R�µ�O�D�G�L���� �V�D�P�D�U�D�V�L�] ishlaydigan korxo-
nalar esa asta-sekin bozorni tark etadi. Bu esa resurslarning eng samarali 
�L�V�K�O�D�E���F�K�L�T�D�U�X�Y�F�K�L�O�D�U�J�D���\�R�µ�Q�D�O�W�L�U�L�O�L�V�K�L�Q�L���W�D�¶�P�L�Q�O�D�\�G�L�� 

Narx shakllanishi bozor iqtisodiyotining asosiy mexanizmlaridan 
�E�L�U�L�� �E�R�µ�O�L�E���� �L�T�W�L�V�R�G�L�\�� �V�L�J�Q�D�O�O�D�U�Q�L�� �D�Q�L�T�� �\�H�W�N�D�]�L�E�� �E�H�U�L�V�K�� �R�U�T�D�O�L�� �N�R�U�[�R�Q�D�O�D�U��
�Y�D���L�V�W�H�¶�P�R�O�F�K�L�O�D�U�Q�L�Q�J���T�D�U�R�U�O�D�U�Lni muvofiqlashtirib turadi. Narxlar erkin 
shakllanganda bozor haqiqiy talab va taklif nisbatini �R�µ�]�L�G�D���D�N�V���H�W�W�L�U�D�G�L����
Korxonalar raqobatchilarining narx strategiyasini, ishlab chiqarish 
xarajatlarini, xaridor ehtiyojlarini tahlil qilib, strategik qarorlar qabul 
�T�L�O�D�G�L���� �$�P�P�R�� �E�R�]�R�U�� �V�X�Q�¶�L�\�� �U�D�Y�L�V�K�G�D�� �F�K�H�N�O�D�Q�D�\�R�W�J�D�Q�� �\�R�N�L�� �X�V�W�X�Q��
mavqedagi subyektlar tomonidan nazorat qilinayotgan holatlarda narx-
�O�D�U���D�G�R�O�D�W�O�L���V�K�D�N�O�O�D�Q�P�D�\�G�L�����E�X�Q�L�Q�J���R�T�L�E�D�W�L�G�D���U�H�V�X�U�V�O�D�U���V�D�P�D�U�D�V�L�]���\�R�µ�Q�D�O-
tiriladi va innovatsiya jarayoni sekinlashadi. 

Bozorga kirish imkoniyatlarining ochiqligi  iqtisodiy tizimning 
�V�R�J�µ�O�R�P�� �L�V�K�O�D�V�K�L uchun muhim shartlardan biri hisoblanadi. Yangi 
ishtirokchilarning bozorga erkin kira olish imkoniyati mavjud 
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�E�R�µ�O�J�D�Q�G�D���� �D�P�D�O�G�D�J�L�� �N�R�U�[�R�Q�D�O�D�U�� �G�R�L�P�L�\�� �U�D�Y�L�V�K�G�D�� �V�L�I�D�W�Q�L�� �R�V�K�L�U�L�V�K�J�D����
xarajatlarni optimallashtirishga va innovatsiyalarni joriy etishga majbur 
�E�R�µ�O�D�G�L���� �&�K�X�Q�N�L��ehtimoliy raqobatchilar �X�O�D�U�Q�L�� �I�D�R�O�� �E�R�µ�O�L�V�K�J�D�� �X�Q�G�D�\�G�L����
�6�K�X�Q�J�D���N�R�µ�U�D�� vakolatli organlar uchun ortiqcha litsenziyalar, ruxsatno-
malar, monopol huquqlar, haddan ziyod tartibga solish mexanizmlarini 
kamaytirish eng muhim vazifalardan biri hisoblanadi. 

Institutsional barqarorlik  iqtisodiy tizimning samarali ishlashini 
�W�D�¶�P�L�Q�O�R�Y�F�K�L�� �D�V�R�V�L�\�� �S�R�\�G�H�Y�R�U�� �K�L�V�R�E�O�D�Q�D�G�L. Mulk huquqining ishonchli 
himoyasi, shaffof va barqaror qonunchilik, adolatli sud tizimi, davlat 
boshqaruvida javobgarlik, korrupsiya darajasining pastligi �± bularning 
�E�D�U�F�K�D�V�L�� �L�T�W�L�V�R�G�L�\�� �I�D�R�O�L�\�D�W�Q�L�Q�J�� �V�L�I�D�W�L�J�D�� �E�H�Y�R�V�L�W�D�� �W�D�¶�V�L�U�� �T�L�O�D�G�L���� �.�X�F�K�O�L��
�L�Q�V�W�L�W�X�W�O�D�U���P�D�Y�M�X�G���E�R�µ�O�J�D�Q���P�X�K�L�W�G�D���W�D�G�E�L�U�N�R�U�O�L�N���U�L�Y�R�M�O�D�Q�D�G�L�����L�Q�Y�H�V�W�R�U�O�D�U��
risklardan muhofazalanadi �Y�D�� �L�Q�Q�R�Y�D�W�V�L�\�D�O�D�U�J�D�� �E�R�µ�O�J�D�Q�� �W�D�O�D�E�� �R�U�W�D�G�L����
Aksincha, institutsional zaiflik bozor ishtirokchilarining faoliyatini 
�F�K�H�N�O�D�\�G�L���� �L�Q�Y�H�V�W�L�W�V�L�\�D�� �R�T�L�P�O�D�U�L�Q�L�� �N�D�P�D�\�W�L�U�D�G�L�� �Y�D�� �L�T�W�L�V�R�G�L�\�� �R�µ�V�L�V�K�Q�L��
sekinlashtiradi. 

�%�R�]�R�U�O�D�U�Q�L�Q�J���W�D�E�L�D�W�L���G�R�L�P�L�\���R�µ�]�J�D�U�L�V�K�O�D�U���E�L�O�D�Q���[�D�U�D�N�W�H�U�O�D�Q�D�G�L: 
�\�D�Q�J�L�� �W�H�[�Q�R�O�R�J�L�\�D�O�D�U�� �M�R�U�L�\�� �H�W�L�O�D�G�L�� �Y�D�� �J�O�R�E�D�O�� �W�H�Q�G�H�Q�V�L�\�D�O�D�U�� �W�D�¶�V�L�U�L��
kuchayadi. Shunday sharoitda iqtisodiy tizimning barqaror ishlashi 
�N�R�U�[�R�Q�D�O�D�U�� �Y�D�� �E�R�]�R�U�� �L�V�K�W�L�U�R�N�F�K�L�O�D�U�L�Q�L�Q�J�� �X�V�K�E�X�� �R�µ�]�J�D�U�L�V�K�O�D�U�J�D�� �P�R�V��
�U�D�Y�L�V�K�G�D�� �\�D�Q�J�L�O�D�Q�L�V�K�� �T�R�E�L�O�L�\�D�W�L�J�D�� �E�R�J�µ�O�L�T�� �E�R�µ�O�D�G�L���� �7�H�]�� �P�R�V�O�D�V�K�D�� �R�O�D�G�L-
�J�D�Q���V�D�P�D�U�D�O�L���N�R�U�[�R�Q�D�O�D�U���U�L�Y�R�M�O�D�Q�L�V�K�� �L�P�N�R�Q�L�\�D�W�L�J�D���H�J�D�� �E�R�µladi, samara-
dor�O�L�J�L���S�D�V�W���[�R�µ�M�D�O�L�N���\�X�U�L�W�X�Y�F�K�L���V�X�E�\�H�N�W�O�D�U���H�V�D���D�V�W�D-sekin bozordan chiqib 
ketadi. Natijada iqtisodiy tizim muntazam yangilanib turadi, bozor 
muhitidagi nomutanosibliklar kamayadi va resurslar samarali ishlayot-
gan subyektlarga qayta taqsimlanadi. 

Yuqoridagi omillar birgalikda bozor tizimining konseptual asosini 
�V�K�D�N�O�O�D�Q�W�L�U�D�G�L���� �6�D�P�D�U�D�G�R�U�O�L�N�N�D�� �X�Q�G�R�Y�F�K�L�� �L�T�W�L�V�R�G�L�\�� �L�Q�W�L�]�R�P���� �L�V�W�H�¶�P�R�O-
chilar uchun yuqori qiymat yaratish qobiliyati, bozorga kirish imkoni-
yatlarining ochiqligi, kuchli institutsional muhit, innovatsiyalarni 
�U�D�J�µ�E�D�W�O�D�Q�W�L�U�X�Y�F�K�L���V�K�D�Uoit va erkin narx shakllanishi �± bularning barchasi 
�X�P�X�P�L�\���I�D�U�R�Y�R�Q�O�L�N�Q�L���R�V�K�L�U�X�Y�F�K�L���Y�D���L�T�W�L�V�R�G�L�\���R�µ�V�L�V�K�Q�L��jadallashtiruvchi 
mexanizmlar sifatida qaraladi. 
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Shu tarzda, bozor iqtisodiyotining mukammal ishlashi faqat kor-
�[�R�Q�D�O�D�U�� �R�µ�U�W�D�V�L�G�D�J�L��raqobat emas, balki samarali iqtisodiy boshqaruv, 
institutsional barqarorlik, texnologik yangilanish, tadbirkorlik faolligi va 
�L�V�W�H�¶�P�R�O�F�K�L���I�D�U�R�Y�R�Q�O�L�J�L�Q�L���R�V�K�L�U�L�V�K�J�D���T�D�U�D�W�L�O�J�D�Q���N�R�P�S�O�H�N�V���W�L�]�L�P���V�L�I�D�W�L�G�D��
�Q�D�P�R�\�R�Q���E�R�µ�O�D�G�L�� 

 

3.3. Raqobat strategiyalari va uning mazmuni 
 

�=�D�P�R�Q�D�Y�L�\�� �L�T�W�L�V�R�G�L�\�R�W�G�D�� �R�µ�]�J�D�U�L�V�K�O�D�U�� �V�X�U�¶�D�W�L�� �N�H�V�N�L�Q�� �W�H�]�O�D�V�K�J�D�Q��
sharoitda radikal innovatsiyalar raqobatning asosiy drayveriga 
aylanmoqda. Ana shu jarayonda innovatsiyalarni yaratish va joriy 
�H�W�L�V�K�J�D�� �\�R�µ�Q�D�O�W�L�U�L�O�J�D�Q�� �Norxonalar ilmiy adabiyotlarda �³�H�N�V�S�O�R�U�D�W�R�U�´ 
�V�L�I�D�W�L�G�D�� �W�D�¶�U�L�I�O�D�Q�D�G�L���� �%�X�Q�G�D�\�� �N�R�U�[�R�Q�D�O�D�U�� �E�R�]�R�U�J�D�� �W�X�E�� �R�µ�]�J�D�U�L�V�K�O�D�U�� �R�O�L�E��
kirishi, yangi texnologiyalar va biznes modellarini shakllantirishi, 
�P�D�Y�M�X�G���V�D�Q�R�D�W���P�H�¶�\�R�U�O�D�U�L�Q�L���T�D�\�W�D���E�H�O�J�L�O�D�V�K�L���E�L�O�D�Q���D�M�U�D�O�L�E���W�X�U�D�G�L�����6�K�X�Q�L�Qg 
�X�F�K�X�Q���X�O�D�U�Q�L���N�R�µ�S�L�Q�F�K�D���³�G�L�V�U�X�S�W�R�U�´, �\�D�¶�Q�L���E�R�]�R�U�G�D�J�L���D�Q�¶�D�Q�D�Y�L�\���W�D�U�W�L�E-
�T�R�L�G�D�O�D�U�Q�L�� �E�X�]�L�E���� �\�D�Q�J�L�� �V�W�D�Q�G�D�U�W�O�D�U�� �R�µ�U�Q�D�W�X�Y�F�K�L�� �L�V�K�W�L�U�R�N�F�K�L�O�D�U�� �G�H�E�� �K�D�P��
ataladi. 

Radikal innovatsiyalarga asoslangan strategiya yuqori tavakkal-
chilikka ega hisoblanadi. Biroq ushbu yondashuv muvaffaqiyatli amalga 
oshirilgan taqdirda korxonalar barqaror ustunlikka, bozorni boshqarish 
imkoniyati va ayrim hollarda deyarli ustun mavqega erishishi mumkin. 
Shu bois eksplorator strategiyasi zamonaviy raqobatning eng murakkab, 
ammo eng samar�D�O�L���\�R�µ�Q�D�O�L�V�K�O�D�U�L�G�D�Q���E�L�U�L���V�L�I�D�W�L�G�D���H�¶�W�L�U�R�I���H�W�L�O�D�G�L�� 

�(�N�V�S�O�R�U�D�W�R�U���N�R�U�[�R�Q�D�O�D�U���W�X�E���L�Q�Q�R�Y�D�W�V�L�\�D�O�D�U���\�D�U�D�W�L�V�K�J�D���\�R�µ�Q�D�O�W�L�U�L�O�J�D�Q��
�E�R�µ�O�L�E���� �X�O�D�U�Q�L�Q�J�� �V�W�U�D�W�H�J�L�\�D�V�L�� �X�]�R�T�� �P�X�G�G�D�W�O�L�� �L�O�P�L�\�� �L�]�O�D�Q�L�V�K�O�D�U���� �P�R�V�O�D-
shuvchan boshqaruv va tashqi manbalardan faol foydalanishga tayanadi. 
Quyida ushbu korxonalar faoliyatini belgilovchi asosiy elementlar ilmiy 
tarzda bayon etiladi: 

1. Uzoq muddatli ilmiy -tadqiqotlarga sarmoya. Tub innovatsi-
yalarni yaratish doimiy va chuqur ilmiy-tadqiqot faoliyatini talab qiladi. 
�%�X�Q�G�D�\���L�]�O�D�Q�L�V�K�O�D�U���N�R�µ�S�L�Q�F�Ka fundamental fan yutuqlariga tayanadi va 
darhol tijoriy natija bermasligi mumkin, biroq kelgusida bozorning 
�V�K�D�N�O�O�D�Q�L�V�K�L�J�D�� �\�R�N�L�� �X�Q�G�D�� �W�X�E�� �R�µ�]�J�D�U�L�V�K�O�D�U�� �\�X�]�D�J�D�� �N�H�O�L�V�K�L�J�D�� �]�D�P�L�Q��



37 

yaratadi. Shuning uchun eksplorator korxonalar R&D faoliyatiga katta 
hajmdagi investitsiyalar�Q�L���\�R�µ�Q�D�O�W�L�U�D�G�L�� 

2. �³�%�L�U�L�Q�F�K�L���K�D�U�D�N�D�W���T�L�O�X�Y�F�K�L�´���X�V�W�X�Q�O�L�J�L. �%�R�]�R�U�J�D���E�L�U�L�Q�F�K�L���E�R�µ�O�L�E��
�\�D�Q�J�L���W�H�[�Q�R�O�R�J�L�\�D���\�R�N�L���P�D�K�V�X�O�R�W�Q�L���R�O�L�E���N�L�U�J�D�Q���N�R�P�S�D�Q�L�\�D���P�D�¶�O�X�P���Y�D�T�W��
�G�D�Y�R�P�L�G�D�� �U�D�T�R�E�D�W�F�K�L�O�D�U�J�D�� �Q�L�V�E�D�W�D�Q�� �X�V�W�X�Q�� �P�D�Y�T�H�J�D�� �H�J�D�� �E�R�µ�O�Ddi. Bu 
�X�V�W�X�Q�O�L�N�� �L�V�W�H�¶�P�R�O�F�K�L�O�D�U�� �V�R�G�L�T�O�L�J�Lni egallash, brendni innovatsiya bilan 
�E�R�J�µ�O�D�V�K�� �Y�D�� �E�R�]�R�U�Q�L�Q�J�� �E�R�V�K�O�D�Q�J�µ�L�F�K�� �T�R�L�G�D�O�Drini belgilash imkonini 
beradi. 

3. Yuqori darajadagi moslashuvchanlik. Eksplorator korxonalar 
�E�R�]�R�U�Q�L�Q�J���W�H�]���R�µ�]�J�D�U�X�Y�F�K�D�Q���V�K�D�U�R�L�W�O�D�U�L�J�D���V�H�]�J�L�U���E�R�µ�O�L�E�����I�D�R�O�L�\�D�W�L�Q�L���P�R�V��
�U�D�Y�L�V�K�G�D���T�D�\�W�D���\�R�µ�Q�D�O�W�L�U�D���R�O�D�G�L�����<�D�Q�J�L���P�D�K�V�X�O�R�W�Q�L���M�R�U�L�\���H�W�L�V�K���M�D�U�D�\�R�Q�L�G�D��
�L�V�W�H�¶�P�R�O�F�K�L�O�D�U�� �I�L�N�U�L�� �W�H�]�N�R�U�� �T�D�\�G�� �H�W�L�O�L�E���� �W�D�N�O�L�I�O�D�U�� �D�V�R�V�L�G�D�� �P�D�K�V�X�O�R�W�� �R�S�W�L-
mallashtiriladi. Bunday korxonalar odatda kichik jamoalarda ishlaydi, 
�E�\�X�U�R�N�U�D�W�L�N�� �F�K�H�N�O�R�Y�O�D�U�� �N�D�P�� �E�R�µ�O�D�G�L�� �Y�D�� �T�Drorlar tez qabul qilinadi. 
Masalan, pandemiya davrida Zoom kompaniyasining tezkor 
moslashuvchanligi qisqa fursatda xizmatlar hajmini keskin oshirishga 
imkon yaratgan. 

4. Ochiq innovatsiyalar va tashqi hamkorlik. Zamonaviy 
�L�Q�Q�R�Y�D�W�V�L�\�D�O�D�U�� �N�R�µ�S�L�Q�F�K�D�� �W�X�U�O�L�� �W�D�V�K�N�L�O�R�W�O�D�U�� �R�µ�U�W�D�V�L�G�D�J�L�� �K�D�P�N�R�U�O�L�N��
natijasida yuzaga keladi. Eksplorator korxonalar universitetlar, ilmiy 
markazlar, texnoparklar, startaplar va hatto raqobatchilar bilan bilim 
�D�O�P�D�V�K�X�Y�L�Q�L���\�R�µ�O�J�D���T�R�µ�\�D�G�L�����2�F�K�L�T���L�Q�Q�R�Y�D�W�V�L�\�D���\�R�Q�G�D�V�K�X�Y�L���J�µ�R�\�D�O�D�U�Q�L�Q�J��
tezkor shakllan�L�V�K�L�����\�D�Q�J�L���W�H�[�Q�R�O�R�J�L�\�D�O�D�U�Q�L�Q�J���V�L�Q�R�Y�G�D�Q���R�µ�W�L�V�K�L���Y�D���L�V�K�O�D�E��
chiqarish jarayoniga joriy etilishini tezlashtiradi. Farmatsevtika sek-
torida yirik kompaniyalarning kichik biotex startaplar bilan koope-
ratsiyasi bunga yorqin misoldir. 

5. �,�O�J�µ�R�U�� �L�Q�I�U�D�W�X�]�L�O�P�D�� �Y�D�� �N�D�G�Ular salohiyati. Radikal inno-
vatsiyalar strategiyasini amalga oshirish uchun kompaniya zamonaviy 
ilmiy -laboratoriya bazasiga, sinov maydonchasiga va yuqori malakali 
�P�X�W�D�[�D�V�V�L�V�O�D�U�� �M�D�P�R�D�V�L�J�D�� �H�J�D�� �E�R�µ�O�L�V�K�L�� �]�D�U�X�U���� �,�Q�Q�R�Y�D�W�V�L�\�D�Q�L�Q�J�� �P�X�Y�D�I�I�D-
�T�L�\�D�W�L�� �N�R�µ�S�� �M�L�K�D�W�G�D�Q�� �\�X�T�R�U�L�� �V�D�O�R�K�L�\�D�W�O�L�� �[�R�G�L�P�O�D�U�J�D�� �E�R�J�µ�O�L�T���� �6�K�X�� �E�R�L�V����
�H�N�V�S�O�R�U�D�W�R�U���N�R�P�S�D�Q�L�\�D�O�D�U���L�V�W�H�¶�G�R�G�O�D�U�Q�L���M�D�O�E���H�W�L�V�K���Y�D���X�O�D�U�Q�L���N�R�P�S�D�Q�L�\�D�G�D��
ushlab qolish uchun jozibador shart-sharoitlar yaratadi, korporativ 
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madaniyatni innovatsiyalarga moyil tarzda shakllantiradi. Masalan, 
Go�R�J�O�H���\�R�N�L���0�L�F�U�R�V�R�I�W���N�D�E�L���W�H�[�Q�R�O�R�J�L�\�D���J�L�J�D�Q�W�O�D�U�L���R�µ�]���[�R�G�L�P�O�D�U�L���X�F�K�X�Q��
�H�U�N�L�Q���L�M�R�G�L�\���P�X�K�L�W���\�D�U�D�W�L�E�����X�O�D�U�Q�L���V�W�D�U�W�D�S�F�K�D���I�L�N�U�O�D�V�K�J�D���U�D�J�µ�E�D�W�O�D�Q�W�L�U�D�G�L����
�1�D�W�L�M�D�G�D���L�F�K�N�L���L�Q�Q�R�Y�D�W�V�L�\�D�O�D�U���V�X�U�¶�D�W�L���R�V�K�D�G�L��  

Bunday yondashuvlarning eng katta afzalligi shuki, muvaffaqiyatli 
�U�D�G�L�N�D�O���L�Q�Q�R�Y�D�W�V�L�\�D���E�X�W�X�Q���E�L�U���V�D�Q�R�D�W���W�D�U�P�R�J�µ�L�Q�L���R�µ�]�J�D�U�W�L�U�L�E���\�X�E�R�U�L�V�K�L���Y�D��
mutlaqo yangi bozorlarni yaratishi mumkin. 

Eksplorator strategiyasining salbiy tomoni shundaki, katta sar-
�P�R�\�D���N�L�U�L�W�L�O�J�D�Q���O�R�\�L�K�D���L�V�W�H�¶�P�R�O�F�K�L�O�D�U���W�R�P�R�Q�L�G�D�Q���T�D�E�X�O���T�L�O�L�Q�P�D�Vligi yoki 
kutilgan natijani bermasligi ehtimoli bor. Kompaniya yillar davomida 
�Y�D�T�W�� �Y�D�� �P�D�E�O�D�J�µ�� �V�D�U�I�O�D�J�D�Q�� �W�H�[�Q�R�O�R�J�L�\�D�� �R�[�L�U-�R�T�L�E�D�W�� �R�µ�]�L�Q�L�� �R�T�O�D�P�D�J�D�Q��
hollar ham uchraydi. Bundan tashqari, innovatsiyalarni joriy etish 
�N�R�µ�S�L�Q�F�K�D���K�X�T�X�T�L�\-�P�H�¶�\�R�U�L�\���P�X�D�P�P�R�O�D�U�J�D���G�X�F�K keladi: yangi mahsu-
lotni sertifikatlash, xavfsizlik talablariga javob berish, davlat tartibga 
�V�R�O�X�Y�F�K�L���R�U�J�D�Q�O�D�U�L�G�D�Q���U�X�[�V�D�W���R�O�L�V�K���N�D�E�L���M�D�U�D�\�R�Q�O�D�U���L�Q�Q�R�Y�D�W�V�L�\�D���V�X�U�¶�D�W�L�Q�L��
pasaytiradi. 

Mamlakatimizdagi yirik kompaniya yoki tadbirkorlik subyekt-
lariga eksplora�W�R�U�� �V�W�U�D�W�H�J�L�\�D�V�L�Q�L�� �T�R�µ�O�O�D�V�K�� �X�F�K�X�Q���� �H�Q�J�� �D�Y�Y�D�O�R���� �\�D�Q�J�L��
texnologiya va innovatsiyalarni yaratishga katta investitsiyalar ajratish 
tavsiya etiladi. Masalan, muqobil energiya manbalari (quyosh batare-
yalari, energiya saqlash texnologiyalari) yoki axborot texnologiyalari 
�V�R�K�D�O�D�U�L�G�D�� �P�L�O�O�L�\�� �V�W�D�U�W�D�S�O�D�U�Q�L�� �T�R�µ�O�O�D�E-quvvatlash, ilmiy muassasalar 
�E�L�O�D�Q���K�D�P�N�R�U�O�L�N�G�D���L�O�J�µ�R�U���L�V�K�O�D�Q�P�D�O�D�U�Q�L���W�L�M�R�U�D�W�O�D�V�K�W�L�U�L�V�K�Q�L���\�R�µ�O�J�D���T�R�µ�\�L�V�K�L��
zarur. Davlat tomonidan ham innovatsion faoliyatga soliq imtiyozlari 
berish, venchur moliyalashtirish fondlarini shakllantirish kabi choralar 
orqali lokal eksploratorlar yetishtirilishi iqtisodiyotning kelgusi 
�U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�J�L���X�F�K�X�Q���D�K�D�P�L�\�D�W�O�L���E�R�µ�O�D�G�L�� 

Zamonaviy iqtisodiyotda raqobat strategiyasi innovatsiyalarga 
tayanuvchi yondashuv orqali yangi bosqich�J�D�� �N�R�µ�W�D�U�L�O�G�L���� �$�\�Q�L�T�V�D����
�³�H�N�V�S�O�R�U�D�W�R�U�´�� �G�H�E�� �D�W�D�O�X�Y�F�K�L�� �N�R�U�[�R�Q�D�O�D�U�� �W�R�P�R�Q�L�G�D�Q�� �D�P�D�O�J�D�� �R�V�K�L�U�L�O�D�\�R�W-
gan strategiyalar tub innovatsiyalarni yaratish va amaliyotga joriy etish 
�R�U�T�D�O�L�� �U�D�T�R�E�D�W�G�D�� �X�V�W�X�Q�O�L�N�Q�L�� �W�D�¶�P�L�Q�O�D�\�G�L���� �%�X�� �N�R�U�[�R�Q�D�O�D�U�� �R�µ�]�� �I�D�R�O�L�\�D�W�L�Q�L��
uzoq muddatli ilmiy-�W�D�G�T�L�T�R�W�O�D�U���� �L�O�J�µ�R�U�� �L�Q�I�U�D�W�X�]�L�O�P�D���� �L�[�W�L�V�R�V�O�D�V�K�J�D�Q��
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�N�D�G�U�O�D�U���Y�D���W�D�V�K�T�L���K�D�P�N�R�U�O�L�N���R�U�T�D�O�L���R�O�L�E���E�R�U�D�G�L�����8�O�D�U���³�E�L�U�L�Q�F�K�L���K�D�U�D�N�D�W�O�D-
�Q�X�Y�F�K�L�´���X�V�W�X�Q�O�L�J�L�G�D�Q���I�R�\�G�D�O�D�Q�J�D�Q���K�R�O�G�D���E�R�]�R�U�G�D���\�H�W�D�N�F�K�L�O�L�N�N�D���H�U�L�V�K�L�V�K-
ga intiladi. Moslashuvchanlik, ochiq innovatsiyalar va mijozlarga tez 
�M�D�Y�R�E�� �T�D�\�W�D�U�L�V�K�� �R�U�T�D�O�L�� �H�N�V�S�O�R�U�D�W�R�U�� �N�R�P�S�D�Q�L�\�D�O�D�U�� �W�H�]�N�R�U�� �R�µ�V�L�V�K�J�D��
erishadi.  
 

3.4. Makroiqtisodiy, mezoiqtisodiy va mikroiqtisodiy  
darajadagi raqobatbardoshlik 

 
Makroiqtisodiy  darajadagi raqobatbardoshlik 
Makroiqtisodiy darajada raqobatbardoshlik mamlakat iqtisodiy 

tizimining umumiy samaradorligi, institutlar sifati va iqtisodiy siyo-
�V�D�W�Q�L�Q�J�� �L�]�F�K�L�O�O�L�J�L�� �R�U�T�D�O�L�� �Q�D�P�R�\�R�Q�� �E�R�µ�O�D�G�L���� �%�X�� �G�D�U�D�M�D�� �P�L�O�O�L�\�� �L�T�W�L�V�R�G�L-
�\�R�W�Q�L�Q�J�� �E�D�U�T�D�U�R�U�� �R�µ�V�L�V�K�L���� �J�O�R�E�D�O�� �E�R�]�R�U�O�D�U�G�D�� �P�X�Y�D�I�I�D�T�L�\�D�W�O�L�� �U�D�T�R�E�D�W�O�D-
shishi va a�K�R�O�L�� �I�D�U�R�Y�R�Q�O�L�J�L�Q�L�Q�J�� �R�V�K�L�V�K�L�� �E�L�O�D�Q�� �E�H�Y�R�V�L�W�D�� �E�R�J�µ�O�L�T�G�L�U����
�,�T�W�L�V�R�G�L�\���R�µ�V�L�V�K���V�X�U�¶�D�W�O�D�U�L�����L�Q�Y�H�V�W�L�W�V�L�R�Q���M�R�]�L�E�D�G�R�U�O�L�N�����H�N�V�S�R�U�W���V�D�O�R�K�L�\�D�W�L���Y�D��
�W�H�[�Q�R�O�R�J�L�N�� �U�L�Y�R�M�O�D�Q�L�V�K�� �N�D�E�L�� �N�R�µ�U�V�D�W�N�L�F�K�O�D�U�� �D�\�Q�D�Q�� �P�D�N�U�R�� �G�D�U�D�M�D�G�D�J�L��
raqobatbardoshlikni aks ettiradi. 

Mamlakatning raqobatbardoshligi iqtisodiy siyosatning qanchalik 
�L�]�F�K�L�O�� �H�N�D�Q�O�L�J�L�J�D�� �K�D�P�� �E�R�J�µ�O�L�T���� �3�X�O-kredit siyosati inflyatsiya barqaror-
�O�L�J�L�Q�L���W�D�¶�P�L�Q�O�D�V�D�����I�L�V�N�D�O���V�L�\�R�V�D�W���H�V�D���G�D�Y�O�D�W���P�R�O�L�\�D�V�L�Q�L�Q�J���V�R�J�µ�O�R�P���K�R�O�D�W�L�Q�L��
�T�R�µ�O�O�D�E-quvvatlaydi. Bunday muvozanat investorlar ishonchini mustah-
kamlaydi, kapital oqimini kuchaytiradi hamda iqtisodiyotga tashqi 
�V�K�R�N�O�D�U�Q�L�Q�J���W�D�¶�V�L�U�L�Q�L���N�D�P�D�\�W�L�U�D�G�L�����1�D�W�L�M�D�G�D���L�T�W�L�V�R�G�L�\���R�µ�V�L�V�K���E�D�U�T�D�U�R�U���W�X�V��
oladi. 

Institutsional muhit  �± mulk huquqining kafolati, sud tizimining 
mustaqilligi, tartibga solishning shaffofligi va korrupsiyaning pastligi �± 
milliy raqobatbardoshlikning asosiy tayanchi hisoblanadi. Kuchli 
�L�Q�V�W�L�W�X�W�O�D�U�� �E�R�µ�O�J�D�Q�G�D�� �W�D�G�E�L�U�N�R�U�O�L�N�� �P�X�K�L�W�L�� �\�D�[�V�K�L�O�D�Q�D�G�L���� �\�D�Q�J�L�� �L�Q�Y�H�V-
titsiyalar kirib keladi, innovatsion loyihalar uchun qulay sharoit shakl-
lanadi. Zaif institutsional tizim esa, aksincha, iqtisodiyotda resurslarning 
samarasiz taqsimlanishiga olib keladi. 
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Makro darajadagi baholashda infrastrukturaviy omillar  ham 
�P�X�K�L�P�� �R�µ�U�L�Q�� �H�J�D�O�O�D�\�G�L���� �7�U�D�Q�V�S�R�U�W���� �H�Q�H�U�J�H�W�L�N�D���� �O�R�J�L�V�W�L�N�D�� �Y�D�� �U�D�T�D�P�O�L��
infratuzilmaning rivojlanganligi ishlab chiqarish xarajatlarini kamay-
tiradi, biznes jarayonlarini tezlashtiradi va milliy iqtisodiyotning global 
qiymat zanjirlariga integratsiyalashuvini kuchaytiradi. Zamonaviy infra-
�W�X�]�L�O�P�D�J�D�� �H�J�D�� �P�D�P�O�D�N�D�W�O�D�U�� �[�D�O�T�D�U�R�� �E�R�]�R�U�O�D�U�G�D�� �W�H�]�U�R�T�� �R�µ�V�L�V�K�� �W�H�Q�G�H�Q�V�L-
yasini namoyon etadi. 

�,�V�K�F�K�L�� �N�X�F�K�L�� �V�L�I�D�W�L���� �W�D�¶�O�L�P�� �W�L�]�L�P�L�� �Y�D��inson kapitali rivoji ham 
makroiqtisodiy raqobatbardoshlikning ajralmas unsurlaridir. Malakali 
�N�D�G�U�O�D�U�� �W�H�[�Q�R�O�R�J�L�N�� �P�R�G�H�U�Q�L�]�D�W�V�L�\�D�� �X�F�K�X�Q�� �]�D�U�X�U�� �E�R�µ�O�J�D�Q�� �U�H�V�X�U�V�� �E�R�µ�O�L�E����
innovatsiyalarni yaratish va joriy �H�W�L�V�K�G�D�� �D�V�R�V�L�\�� �U�R�O�� �R�µ�\�Q�D�\�G�L���� �,�Q�V�R�Q��
kapitalining pastligi esa ishlab chiqarish samaradorligini cheklaydi va 
raqobat ustunligini kamaytiradi. 

Tashqi iqtisodiy omillar  �± jahon bozoridagi narxlar tebranishi, 
�H�N�V�S�R�U�W�� �E�R�]�R�U�O�D�U�L�G�D�J�L�� �W�D�O�D�E�� �R�µ�]�J�D�U�L�V�K�L���� �J�O�R�E�D�O�� �U�L�V�N�Oar va iqtisodiy inte-
�J�U�D�W�V�L�\�D�� �M�D�U�D�\�R�Q�O�D�U�L�� �� �P�L�O�O�L�\�� �U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�N�D�� �V�H�]�L�O�D�U�O�L�� �W�D�¶�V�L�U�� �N�R�µ�U�V�D-
tadi. Bunday sharoitda moslashuvchan iqtisodiy tizim tashqi shoklarni 
�\�X�P�V�K�D�W�D�G�L�����\�D�Q�J�L���L�P�N�R�Q�L�\�D�W�O�D�U�G�D�Q���W�H�]���I�R�\�G�D�O�D�Q�D�G�L���Y�D���E�D�U�T�D�U�R�U���R�µ�V�L�V�K�Q�L��
�W�D�¶�P�L�Q�O�D�\�G�L�� 

Shu �M�L�K�D�W�O�D�U�� �X�\�J�µ�X�Q�O�D�V�K�J�D�Q�� �K�R�O�G�D�� �P�L�O�O�L�\�� �L�T�W�L�V�R�G�L�\�R�W�Q�L�Q�J�� �U�D�T�R�E�D�W-
�E�D�U�G�R�V�K�O�L�J�L�� �V�K�D�N�O�O�D�Q�D�G�L���� �2�µ�V�L�V�K�� �G�U�D�\�Y�H�U�O�D�U�L�� �T�D�Q�F�K�D�O�L�N�� �V�D�P�D�U�D�O�L�� �L�V�K�O�D�V�D��
�K�D�P�G�D���L�T�W�L�V�R�G�L�\���V�L�\�R�V�D�W���T�D�Q�F�K�D�O�L�N���L�]�F�K�L�O���E�R�µ�O�V�D���Y�D���L�Q�V�W�L�W�X�W�O�D�U���P�X�V�W�D�K�N�D�P��
�E�R�µ�O�V�D���P�D�P�O�D�N�D�W�Q�L�Q�J���J�O�R�E�D�O���L�T�W�L�V�R�G�L�\�R�W�G�D�J�L���S�R�]�L�W�V�L�\�D�V�L���E�D�U�T�D�U�R�U���E�R�µ�O�D�G�L�� 

Mezoiqtisodiy darajadagi raqobatbardoshlik 
Mezodarajadagi raqobatbardoshlik iqtisodiyotning tarmoq, soha 

yoki mintaqa kesimidagi rivojlanish salohiyatini aks ettiradi. Bu 
�G�D�U�D�M�D�� �E�L�U�� �J�X�U�X�K�� �N�R�U�[�R�Q�D�O�D�U�Q�L�Q�J�� �R�µ�]�D�U�R�� �D�O�R�T�D�G�R�U�O�L�J�L���� �W�D�U�P�R�T�G�D�J�L��
texnologik daraja, kooperatsiya va klasterlashuv kabi omillarning 
�T�D�Q�G�D�\�� �L�V�K�O�D�V�K�L�J�D�� �E�R�J�µ�O�L�T���� �6�K�X�� �E�R�L�V���� �P�H�]�R�G�D�U�D�M�D�G�D�J�L�� �E�D�K�R�O�D�V�K�� �P�L�O�O�L�\��
raqobatbardoshlikning �³�R�U�D�O�L�T�� �E�R�µ�J�µ�L�Q�L�´ sifatida alohida ahamiyatga 
�H�J�D�� �E�R�µ�O�L�E���� �P�D�N�U�R�� �V�L�\�R�V�D�W�� �E�L�O�D�Q�� �P�L�N�U�R�� �N�R�U�[�R�Q�D�O�D�U�� �I�D�R�O�Lyati orasidagi 
muvofiqlashtiruvchi mexanizm vazifasini bajaradi. 
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Tarmoqning raqobatbardoshlik darajasi uning innovatsion rivojla-
�Q�L�V�K�� �V�X�U�¶�D�W�O�D�U�L�� �E�L�O�D�Q���E�H�O�J�L�O�D�Q�D�G�L���� �7�H�[�Q�R�O�R�J�L�N�� �\�D�Q�J�L�O�D�Q�L�V�K���� �L�V�K�O�D�E�� �F�K�L�T�D-
rish jarayonlarining modernizatsiyasi va ilmiy -tadqiqot ishlari tarmoq-
ning umumiy samaradorligini oshiradi. Yuqori texnologik salohiyatga 
ega tarmoqlar xalqaro qiymat zanjirlariga tez kiradi, eksport salohiyatini 
�N�H�Q�J�D�\�W�L�U�D�G�L���Y�D���L�T�W�L�V�R�G�L�\���R�µ�V�L�V�K�Q�L���M�D�G�D�O�O�D�V�K�W�L�U�D�G�L�����$�N�V�L�Q�F�K�D�����W�H�[�Q�R�O�R�J�L�N��
yangilanis�K�G�D�Q�� �R�U�W�G�D�� �T�R�O�J�D�Q�� �W�D�U�P�R�T�O�D�U�� �U�H�V�X�U�V�O�D�U�Q�L�� �N�R�µ�S�U�R�T�� �L�V�W�H�¶�P�R�O��
qiladi, lekin kamroq qiymat yaratadi. 

Mezo darajadagi raqobatbardoshlikni belgilovchi yana bir muhim 
omil  iqtisodiyot tarmoqlaridagi infratuzilmaning rivojlanishidir. 
Transport, energetika, logistik�D�����W�D�¶�P�L�Q�R�W���]�D�Q�M�L�U�L���Y�D���U�D�T�D�P�O�L���L�Q�I�U�D�W�X�]�L�O�P�D��
bir tarmoqning ichki samaradorligini hamda boshqa tarmoqlar bilan 
integratsiya sifatini belgilaydi. Masalan, samarali logistika tizimi 
�P�D�Y�M�X�G���E�R�µ�O�J�D�Q���V�D�Q�R�D�W���]�R�Q�D�O�D�U�L���L�Q�Y�H�V�W�L�W�V�L�\�D�O�D�U�Q�L���\�D�[�V�K�L�U�R�T���M�D�O�E���T�L�O�D�G�L���Y�D��
ishlab chiqarishni arzonlashtiradi. Shu bilan birga, yaxshi rivojlangan 
infratuzilma tarmoq ichidagi kooperatsiya va klasterlashuvni kuchay-
tiradi. 

Tarmoq ichidagi kooperatsiya ham mezo darajadagi raqobatbar-
doshlikni shakllantiradigan omillardan biridir. Yetkazib beruvchi, ishlab 
chiqaruvchi va �G�L�V�W�U�L�E�\�X�W�R�U���R�µ�U�W�D�V�L�G�D�J�L���X�]�Y�L�\���D�O�R�T�D�O�D�U���X�]�L�O�L�V�K�O�D�U�V�L�]���L�V�K�O�D�E��
�F�K�L�T�D�U�L�V�K�� �M�D�U�D�\�R�Q�L�Q�L�� �W�D�¶�P�L�Q�O�D�\�G�L���� �[�D�U�D�M�D�W�O�D�U�Q�L�� �N�D�P�D�\�W�L�U�D�G�L�� �Y�D�� �E�R�]�R�U�J�D��
�F�K�L�T�L�V�K�� �Y�D�T�W�L�Q�L�� �W�H�]�O�D�V�K�W�L�U�D�G�L���� �.�O�D�V�W�H�U�O�D�V�K�X�Y�� �M�D�U�D�\�R�Q�O�D�U�L�� �N�X�F�K�O�L�� �E�R�µ�O�J�D�Q��
hududlarda innovatsiyalar oqimi tezlashadi, yangi korxonalar paydo 
�E�R�µ�O�D�G�L�� �Y�D�� �X�P�X�P�L�\�� �W�D�U�P�R�T�� �V�D�P�D�U�D�G�R�U�O�L�J�L�� �R�V�K�D�G�L���� �0�D�V�D�O�D�Q���� �D�Y�W�R�P�R�E�L�O��
sanoati klasterlari yoki farmatsevtika ishlab chiqarish klasterlari yuqori 
�G�D�U�D�M�D�G�D�J�L���P�H�]�R���U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�Q�L�Q�J���W�L�S�L�N���N�R�µ�U�L�Q�L�V�K�L�G�L�U�� 

Tarm�R�T�Q�L�Q�J�� �P�H�K�Q�D�W�� �E�R�]�R�U�L�� �V�D�O�R�K�L�\�D�W�L�� �K�D�P�� �P�X�K�L�P�� �R�µ�U�L�Q�� �W�X�W�D�G�L����
�$�J�D�U�� �W�D�U�P�R�T�G�D�� �P�D�O�D�N�D�O�L�� �N�D�G�U�O�D�U�� �\�H�W�D�U�O�L�� �E�R�µ�O�V�D���� �W�H�[�Q�R�O�R�J�L�\�D�O�D�U�Q�L��
�R�µ�]�O�D�V�K�W�L�U�L�V�K�����\�D�Q�J�L���L�V�K�O�D�E���F�K�L�T�D�U�L�V�K���O�L�Q�L�\�D�O�D�U�L�Q�L���L�V�K�J�D���W�X�V�K�L�U�L�V�K���Y�D���L�O�P�L�\-
tadqiqot jarayonlarini olib borish osonlashadi. Malaka yetishmovchiligi 
esa tarmoqning raqobatbardoshligini sekinlashtiradi va texnologik 
rivojlanishni cheklaydi. 
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Mezo darajadagi raqobatbardoshlik mintaqaviy rivojlanish bilan 
�K�D�P���F�K�D�P�E�D�U�F�K�D�V���E�R�J�µ�O�L�Tdir. Hududda sanoat zonalari, erkin iqtisodiy 
zonalar, texnoparklar yoki innovatsion markazlarning mavjudligi tar-
�P�R�T�Q�L�Q�J���W�H�]���R�µ�V�L�V�K�L�J�D���[�L�]�P�D�W���T�L�O�D�G�L�����+�X�Gudiy siyosatning samaradorligi 
soliq imtiyozlari, yer ajratish mexanizmlari, in�I�U�D�W�X�]�L�O�P�D�� �T�R�µ�O�O�D�E-
quvvatlovi tarmoqning raqobatbardoshligini kuchaytiruvchi omillar 
sifat�L�G�D���Q�D�P�R�\�R�Q���E�R�µ�O�D�G�L�� 

Tarmoq ichida raqobatning qanday shakllanishi ham mezo 
�G�D�U�D�M�D�G�D�J�L���E�D�K�R�O�D�V�K�Q�L�Q�J���P�X�K�L�P���\�R�µ�Q�D�O�L�V�K�L�G�L�U�����$�J�D�U���W�D�U�P�R�T�G�D���E�L�U���Q�H�F�K�W�D��
kuchli korxonalar faoliyat yuritsa, innovatsion bosim kuchayadi, mah-
sulot sifati oshadi va narxlar barqarorlashadi. Aksincha, raqobatchilar 
sonining ozligi, ustun mavqedagi subyektlarning mavjudligi tarmoqda 
�L�Q�Q�R�Y�D�W�V�L�R�Q���V�X�V�W�O�L�N�Q�L���Y�D���Q�D�U�[�O�D�U�Q�L�Q�J���V�X�Q�¶�L�\���R�V�K�L�V�K�L�J�D���R�O�L�E���N�H�O�D�G�L�� 

�6�K�X�� �R�P�L�O�O�D�U�� �X�\�J�µ�X�Q�O�D�V�K�J�D�Q�L�G�D�� �W�D�U�P�R�T�� �\�X�T�R�U�L�� �U�D�T�R�E�D�W�E�D�U�G�R�V�K��
�G�D�U�D�M�D�J�D�� �H�J�D�� �E�R�µ�O�D�G�L���� �5�L�Y�R�M�O�D�Q�J�Dn infratuzilma, innovatsion salohiyat, 
�N�O�D�V�W�H�U�O�D�V�K�X�Y���� �P�H�K�Q�D�W�� �E�R�]�R�U�L�� �V�L�I�D�W�L���� �K�X�G�X�G�L�\�� �U�L�Y�R�M�O�D�Q�L�V�K�� �Y�D�� �V�R�J�µ�O�R�P��
raqobat tarmoqni milliy va xalqaro bozorlar uchun jozibador qiladi. 
�%�X�Q�G�D�\���W�D�U�P�R�T�O�D�U�Q�L�Q�J���R�µ�V�L�V�K�L���H�V�D���E�X�W�X�Q���L�T�W�L�V�R�G�L�\�R�W�Q�L�Q�J���E�D�U�T�D�U�R�U���U�L�Y�R�M�O�D-
nishiga xizmat qiladi. 

Mikroiqtisodiy darajadagi raqobatbardoshlik  
Mikroiqtisodiy darajadagi raqobatbardoshlik korxonaning bozor 

�V�K�D�U�R�L�W�L�G�D�� �P�X�V�W�D�T�L�O�� �U�D�Y�L�V�K�G�D�� �V�D�P�D�U�D�O�L�� �I�D�R�O�L�\�D�W�� �\�X�U�L�W�L�V�K���� �R�µ�]�� �P�D�K�V�X�O�R�W��
yoki xizmatlarini raqobatchilarga nisbatan afzalroq shaklda taklif eta 
olish hamda mavjud resurslardan oqilona foydalanish imkoniyatlari 
�E�L�O�D�Q�� �E�H�O�J�L�O�D�Q�D�G�L���� �%�X�� �U�D�T�R�E�D�W�Q�L�Q�J�� �H�Q�J�� �D�V�R�V�L�\�� �Y�D�� �E�R�V�K�O�D�Q�J�µ�L�F�K�� �E�R�µ�J�µ�L�Q�L��
�E�R�µ�O�L�E���� �D�\�Q�D�Q�� �N�R�U�[�R�Q�D�O�D�U�� �G�D�U�D�M�D�V�L�G�D�J�L�� �V�D�P�D�U�D�G�R�U�O�L�N�� �P�H�]�R�� �Y�D�� �P�D�N�U�R��
darajadagi iqtisodiy natijadorlikning poydevorini yaratadi. 

Korxona raqobatbardoshligini aniqlovchi birinchi omil �± resurs-
lardan foydalanish samaradorligi. Xomashyo, mehnat va kapitalning 
�W�R�µ�J�µ�U�L�� �E�R�V�K�T�D�U�L�O�L�V�K�L�� �L�V�K�O�D�E�� �F�K�L�T�D�U�L�V�K�� �W�D�Q�Q�D�U�[�L�Q�L�� �S�D�V�D�\�W�L�U�D�G�L���� �P�R�V��
ravishda mahsulotning bozor narxini maqbul darajada shakllantirish 
imkonini beradi. Samarali resurs boshqaruvi xarajatlarni kamaytirish 
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bilan birga, korxonaning bozorga kirish tezligi va moslashuvchan 
strategik qarorlar qabul qilish imkoniyatini oshiradi. 

Korxonaning bozorga moslashish imkoniyatini belgilovchi yana 
bir omil �± �W�H�[�Q�R�O�R�J�L�N���\�D�Q�J�L�O�L�N�O�D�U�Q�L���R�µ�]�O�D�V�K�W�L�U�L�V�K���K�L�V�R�E�O�D�Q�D�G�L�����,�Q�Q�R�Y�D�W�V�L�R�Q��
yechimlarni joriy etgan korxonalar ishlab chiqarish jarayonini tezlash-
�W�L�U�D�G�L���� �P�D�K�V�X�O�R�W�� �V�L�I�D�W�L�Q�L�� �\�D�[�V�K�L�O�D�\�G�L�� �Y�D�� �[�L�]�P�D�W�� �N�R�µ�U�V�D�W�L�V�K�� �N�R�µ�O�D�P�L�Q�L��
kengaytiradi. Raqamli texnologiyalar, avtomatlashtirilgan boshqaruv 
tizimlari (masalan, ERP)�����P�D�¶�O�X�P�R�W�O�D�U�Q�L���W�D�K�O�L�O���T�L�O�L�V�K���Y�R�V�L�W�D�O�D�U�L�����H�O�H�N�W�U�R�Q��
savdo platformalari kabi imkoniyatlar korxonaga bozor talabiga 
munosib javob berishga yordam beradi. 

Mahsulotni raqobatchilardan ajratib turuvchi belgilarning shakllan-
tirilishi �± mikro darajada ustunlik yaratishda asosiy omillardan biridir. Sifat, 
�G�L�]�D�\�Q���� �I�X�Q�N�V�L�R�Q�D�O�O�L�N���� �[�L�]�P�D�W�� �N�R�µ�U�V�D�W�L�V�K�� �G�D�U�D�M�D�V�L�� �\�R�N�L�� �E�U�H�Q�G�� �T�L�\�P�D�W�L��
�E�R�µ�\�L�F�K�D���I�D�U�T�O�D�Q�L�V�K���N�R�U�[�R�Q�D�J�D���Q�D�U�[���E�R�µ�\�L�F�K�D���E�R�V�Lmni kamaytirish va yuqori 
�T�R�µ�V�K�L�P�F�K�D���T�L�\�P�D�W���\�D�U�D�W�L�V�K���L�P�N�R�Q�L�Q�L���E�H�U�D�G�L�����%�X�Q�G�D�\���X�V�W�X�Q�O�L�N�Q�L�Q�J���E�D�U�T�D�U�R�U��
�E�R�µ�O�L�V�K�L���X�F�K�X�Q���E�U�H�Q�G���L�P�L�M�L�����P�L�M�R�]�O�D�U���L�V�K�R�Q�F�K�L���Y�D���X�O�D�U���E�L�O�D�Q���\�R�µ�O�J�D���T�R�µ�\�L�O�J�D�Q��
�P�X�V�W�D�K�N�D�P���P�X�Q�R�V�D�E�D�W�O�D�U���P�X�K�L�P���U�R�O���R�µ�\�Q�D�\�G�L�� 

Shuningdek, marketing strategiyasining sifatli tashkil etilishi 
�U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�Q�L�Q�J�� �P�X�K�L�P�� �N�R�µ�U�V�D�W�N�L�F�K�O�D�U�L�Gan biri sifatida qaraladi. 
Bozorni segmentlash, maqsadli auditoriyani aniq belgilash, munosib 
narx siyosatini tanlash, raqamli marketing va elektron savdo kanalla-
ridan foydalanish korxonaga bozor ulushini oshirish imkonini beradi. 
Savdo hajmini oshirish nafaqat mahsulot sifatiga, balki korxonaning 
�E�R�]�R�U���E�L�O�D�Q���T�D�Q�G�D�\���P�X�O�R�T�R�W���T�L�O�D�\�R�W�J�D�Q�L�J�D���K�D�P���E�R�J�µ�O�L�T�� 

Boshqaruv sifati ham mikroiqtisodiy ustunlikning ajralmas 
qismidir. Strategik rejalashtirish, xodimlar malakasini oshirish, ichki 
�M�D�U�D�\�R�Q�O�D�U�Q�L�� �R�S�W�L�P�D�O�O�D�V�K�W�L�U�L�V�K�� �Y�D�� �N�R�U�S�R�U�D�W�L�Y�� �P�D�G�D�Q�L�\�D�W�Q�L�� �W�R�µ�J�µ�U�L��
shakllantirish korxonaga bozor talabiga munosib javob qaytarish imko-
nini beradi. Moslashuvchan boshqaruv modeli bozorga mos strategiyalar 
ishlab chiqish va risklarni boshqarishda katta ustunlik yaratadi. 

Umuman olganda, mikroiqtisodiy darajadagi raqobatbardoshlik 
korxonaning ichki resurslari, innovatsion qobiliyati, boshqaruv sifati, 
moliyaviy barqarorligi va bozor talabiga moslashish darajasidan iborat 
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murakka�E���� �D�P�P�R�� �E�R�V�K�T�D�U�L�O�D�G�L�J�D�Q�� �W�L�]�L�P�� �V�L�I�D�W�L�G�D�� �H�¶�W�L�U�R�I�� �H�W�L�O�D�G�L. Aynan 
mikro darajadagi samaradorlik iqtisodiyotning yu�T�R�U�L�� �E�R�µ�J�µ�L�Q�O�D�U�L�G�D��
tarmoqlar, mintaqalar va milliy iqtisodiyot miqyosida raqobatbardosh-
likning shakllanishi uchun asos yaratadi. 

 
Nazorat va muhokama uchun savollar 

 

1. Raqobatbardoshlik tushunchasining iqtisodiy mazmuni nimani 
anglatadi hamda raqobatbardoshlikni korxona, tarmoq va milliy 
iqtisodiyot kesimida qanday farqlash mumkin? 

2. Innovatsion salohiyat korxona raqobatbardoshligini kuchayti-
ruv�F�K�L�� �R�P�L�O�� �V�L�I�D�W�L�G�D�� �T�D�\�V�L�� �M�D�U�D�\�R�Q�O�D�U�G�D�� �Q�D�P�R�\�R�Q�� �E�R�µ�O�D�G�L�"�� �5�D�T�D�P�O�D�V�K-
tirish va �V�X�Q�¶�L�\���L�Q�W�Hllekt misolida izohlang. 

3. �,�Q�V�W�L�W�X�W�V�L�R�Q�D�O���P�X�K�L�W���N�R�U�[�R�Q�D���U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�J�L�J�D���T�D�Q�G�D�\���W�D�¶�V�L�U��
qiladi? Sud tizimi, mulk huquqi va korrupsiya darajasi misolida tahlil 
qiling. 

4. Bozorga kirish to�µ�V�L�T�O�D�U�L���U�D�T�R�E�D�W���P�X�K�L�W�L�J�D���T�D�Q�G�D�\���W�D�¶�V�L�U���T�L�O�D�G�L�"��
Litsenziyalar, eksklyuziv huquqlar va tartibga solish mexanizmlarining 
rolini baholang. 

5. �³�(�F�R�Q�R�P�L�F�� �G�L�V�F�L�S�O�L�Q�H�´�� ���L�T�W�L�V�R�G�L�\�� �L�Q�W�L�]�R�P���� �W�X�V�K�X�Q�F�K�D�V�L�� �Q�L�P�D�Q�L��
�D�Q�J�O�D�W�D�G�L���Y�D���X�Q�L�Q�J���U�H�V�X�U�V�O�D�U�Q�L�Q�J���V�D�P�D�U�D�O�L���W�D�T�V�L�P�O�D�Q�L�V�K�L�J�D���W�D�¶�V�L�U�L���T�D�Q�G�D�\�" 

6. Eksplorator (innovator) kompaniyalar strategiyasining asosiy 
unsurlarini tahlil qiling. Qaysi hollarda bu strategiya eng yuqori 
samaradorlikka erishadi? 

7. Makroiqtisodiy darajada raqobatbardoshlikni belgilovchi 
omillarni tahlil qiling. Qaysi omillar eng muhim deb hisoblanadi? 

8. Mezo darajadagi raqobatbardoshlikni oshirishda klasterlashuv-
�Q�L�Q�J���R�µ�U�Q�L���T�D�Q�G�D�\�"���6�D�Q�R�D�W���]�R�Q�D�O�D�U�L���Y�D���W�H�[�Q�R�S�D�U�N�O�D�U���P�L�V�R�O�L�G�D���L�]�R�Klang. 

9. Mikro darajadagi raqobatbardoshlik uchun mahsulot differen-
siatsiyasi, marketing strategiyasi va boshqaruv sifatining �R�µ�]�D�U�R��
�E�R�J�µ�O�L�T�O�L�J�L�Q�L���W�X�V�K�X�Q�W�L�U�L�Q�J�����4�D�\�V�L���R�P�L�O���E�L�U�L�Q�F�K�L���R�µ�U�L�Q�G�D���W�X�U�L�V�K�L���N�H�U�D�N�" 

10. Tarmoq klasterlari, kooperatsiya va hududiy infratuzilma mezo 
darajadagi raqobatbardoshlikni kuchaytiruvchi mexanizmlar sifatida 
qanday ishlaydi? 
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IV. MILLIY IQTISODIYOTNING RAQOBATBARDOSHLIK 
OMILLARI VA UNI AMALGA OSHIRISH STRATEGIYASI  

 
4.1. Iqtisodiyotning globallashuvi va global raqobat 

 

�,�T�W�L�V�R�G�L�\�R�W�Q�L�Q�J�� �J�O�R�E�D�O�O�D�V�K�X�Y�L�� �G�D�Y�O�D�W�O�D�U�� �R�µ�U�W�D�V�L�G�D�J�L�� �L�T�W�L�V�R�G�L�\��
aloqalarning chuqurlashishi, tovarlar, xizmatlar, kapital va ishchi 
�N�X�F�K�L�Q�L�Q�J���[�D�O�T�D�U�R���P�L�T�\�R�V�G�D���H�U�N�L�Q���K�D�U�D�N�D�W�O�D�Q�L�V�K�L���E�L�O�D�Q���E�R�J�µ�O�L�T���M�D�U�D�\�R�Q��
sifatida qaraladi. Ushbu jarayon zamonaviy iqtisodiy tizimning asosiy 
belgilovchi omiliga aylanib, ishlab chiqarish, savdo, texnologiya, logis-
tika, kommunikatsiya va hatto mehnat bozorining shakllanishiga chuqur 
�W�D�¶�V�L�U�� �N�R�µ�U�V�D�W�P�R�T�G�D���� �*�O�R�E�D�O�� �U�D�T�R�E�D�W�� �H�V�D�� �J�O�R�E�D�O�O�D�V�K�X�Y�Q�L�Q�J�� �P�D�Q�W�L�T�L�\��
�Q�D�W�L�M�D�V�L���V�L�I�D�W�L�G�D���N�R�U�[�R�Q�D�O�D�U�����P�L�Q�W�D�T�D�O�D�U���Y�D���G�D�Y�O�D�W�O�D�U���R�µ�U�W�D�V�L�G�D�J�L���L�T�W�L�V�R�G�L�\��
ustunlik uchun kurashni ifodalaydi. 

Globallashuvning iqtisodiy mazmuni, avvalo, xalqaro savdo haj-
mining kengayishi va global qiymat zanjirlarining shakllanishida 
�Q�D�P�R�\�R�Q�� �E�R�µ�O�D�G�L���� �5�L�Y�R�M�O�D�Q�J�D�Q�� �W�U�D�Q�V�S�R�U�W-logistika tizimlari, raqamli 
texnologiyalar va xalqaro savdo siyosatining liberallashuvi natijasida 
ishlab chiqarish jaray�R�Q�O�D�U�L�� �W�X�U�O�L�� �P�D�P�O�D�N�D�W�O�D�U�J�D�� �E�R�µ�O�L�Q�L�E�� �N�H�W�P�R�T�G�D����
Masalan, bitta smartfonning loyihalash ishlari AQShda, komponentlari 
�-�D�Q�X�E�L�\���.�R�U�H�\�D���Y�D���7�D�\�Y�D�Q�G�D�����\�L�J�µ�L�O�L�V�K�L���H�V�D���;�L�W�R�\�G�D���D�P�D�O�J�D���R�V�K�L�U�L�O�D�G�L����
Bu jarayon �³�J�O�R�E�D�O���T�L�\�P�D�W���]�D�Q�M�L�U�L�´ deb ataladi va u mamlakatlarning 
raqobatbardoshligini nafaqat tayyor mahsulot, balki ishlab chiqarish 
�E�R�V�T�L�F�K�O�D�U�L���E�R�µ�\�L�F�K�D���K�D�P���E�D�K�R�O�D�V�K���]�D�U�X�U�O�L�J�L�Q�L���N�R�µ�U�V�D�W�D�G�L�� 

Xorijiy investitsiyalar ham globallashuvning asosiy harakatlan-
�W�L�U�X�Y�F�K�L���N�X�F�K�L�G�L�U�����7�R�µ�J�µ�U�L�G�D�Q �W�R�µ�J�µ�U�L���[�R�U�L�M�L�\���L�Q�Y�H�V�W�L�W�V�L�\�D�O�D�U�����)�'�,�����Napital 
�R�T�L�P�Q�L���W�H�]�O�D�V�K�W�L�U�D�G�L�����\�D�Q�J�L���W�H�[�Q�R�O�R�J�L�\�D�O�D�U�����L�O�J�µ�R�U���E�R�V�K�T�D�U�X�Y���W�D�M�U�L�E�D�V�L���Y�D��
�\�D�Q�J�L�� �L�V�K�� �R�µ�U�L�Q�O�D�U�L�Q�L�� �\�D�U�D�W�L�V�K�J�D�� �[�L�]�P�D�W�� �T�L�O�D�G�L���� �-�D�Q�X�E�L-Sharqiy Osiyo 
�G�D�Y�O�D�W�O�D�U�L�Q�L�Q�J���L�T�W�L�V�R�G�L�\���R�µ�V�L�V�K�L���V�R�µ�Q�J�J�L���R�µ�Q���\�L�O�O�L�N�O�D�U�G�D���D�\�Q�D�Q���L�Q�Y�H�V�W�L�W�V�L�R�Q��
�R�T�L�P�O�D�U�Q�L�Q�J�� �N�R�µ�S�D�\�L�V�K�L�� �E�L�O�D�Q�� �F�K�D�P�E�D�U�F�K�D�V�� �E�R�J�µ�O�L�T�G�L�U���� �;�R�U�L�M�L�\�� �N�D�S�L�W�D�O��
iqtisodiy integratsiyani kuchaytirib, mahalliy korxonalarni global 
raqobat sharoitiga moslashishga majbur qiladi. 

�*�O�R�E�D�O�� �U�D�T�R�E�D�W�G�D�� �X�V�W�X�Q�O�L�N�N�D�� �H�U�L�V�K�L�V�K�� �N�R�µ�S�O�D�E�� �V�W�U�D�W�H�J�L�N�� �R�P�L�O�O�D�U��
�X�\�J�µ�X�Q�O�L�J�L�J�D�� �E�R�J�µ�O�L�T���� �1�D�U�[�� �X�V�W�X�Q�O�L�J�L�� �P�R�Geli Xitoy, Vyetnam va 
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�%�D�Q�J�O�D�G�H�V�K�� �N�D�E�L�� �G�D�Y�O�D�W�O�D�U�G�D�� �D�V�R�V�L�\�� �U�D�T�R�E�D�W�� �P�H�[�D�Q�L�]�P�L�� �E�R�µ�O�V�D���� �\�X�T�R�U�L��
�W�H�[�Q�R�O�R�J�L�\�D�O�L���� �L�Q�Q�R�Y�D�W�V�L�R�Q�� �P�D�K�V�X�O�R�W�O�D�U�� �E�R�µ�\�L�F�K�D�� �$�4�6�K���� �<�D�S�R�Q�L�\�D����
Janubiy Koreya va Germaniya kabi davlatlar yetakchilik qilmoqda. Shu 
bilan birga, zamonaviy global raqobat faqat narx yoki texnologiya bilan 
�E�H�O�J�L�O�D�Q�P�D�\�G�L���� �0�D�U�N�H�W�L�Q�J�� �V�W�U�D�W�H�J�L�\�D�O�D�U�L���� �E�U�H�Q�G�� �N�X�F�K�L���� �W�D�¶�P�L�Q�R�W�� �]�D�Q�M�L�U�L-
ning samaradorligi, ekologik standartlar, intellektual mulk himoyasi 
�N�D�E�L���R�P�L�O�O�D�U���U�D�T�R�E�D�W�Q�L�Q�J���V�L�I�D�W���N�R�µ�U�V�D�W�N�L�F�K�O�D�U�L�Q�L���V�K�D�N�O�O�D�Q�W�L�U�D�G�L�� 

Globallashuv�Q�L�Q�J�� �L�M�R�E�L�\�� �W�D�¶�V�L�U�O�D�U�L�� �E�L�O�D�Q�� �E�L�U�� �T�D�W�R�U�G�D���� �X�Q�L�Q�J�� �V�D�O�E�L�\��
oqibatlari ham mavjud. Mahalliy ishlab chiqaruvchilar uchun raqobat-
�Q�L�Q�J�� �N�X�F�K�D�\�L�V�K�L���� �D�U�]�R�Q�� �L�P�S�R�U�W�Q�L�Q�J�� �N�R�µ�S�D�\�L�V�K�L���� �E�R�]�R�U�� �X�O�X�V�K�L�Q�L�Q�J��
�T�L�V�T�D�U�L�V�K�L�� �N�D�E�L�� �[�D�Y�I�O�D�U�� �S�D�\�G�R�� �E�R�µ�O�D�G�L���� �%�X�Q�G�D�Q�� �W�D�V�K�T�D�U�L���� �J�O�R�E�D�O�O�D�V�K�X�Y��
daromadlar tengsizligini kuchaytirishi, ekologik bosimlarni oshirishi 
ham mumkin. Shuning uchun rivojlanayotgan mamlakatlarda globalla-
shuvni boshqarish, milliy manfaatlarga moslashtirish va mahalliy ishlab 
�F�K�L�T�D�U�X�Y�F�K�L�O�D�U�Q�L�� �T�R�µ�O�O�D�E-quvvatlash davlat siyosatining muhim 
vazifasiga aylanadi. 

Xalqaro tashkilotlarning yondashuvlari ham global raqobatning 
ahamiyatini tasdiqlaydi. Jahon Iqtisodiy Forumi (WEF) global raqobat-
bardoshlikni institutlar sifati, infratuzilma, makroiqtisodiy barqarorlik, 
�W�D�¶�O�L�P�����V�R�J�µ�O�L�T�Q�L �V�D�T�O�D�V�K�����L�Q�Q�R�Y�D�W�V�L�\�D�O�D�U���V�D�O�R�K�L�\�D�W�L���N�D�E�L���N�R�µ�S�O�D�E���N�R�µ�U�V�D�W-
�N�L�F�K�O�D�U���R�U�T�D�O�L���E�D�K�R�O�D�\�G�L�����;�D�O�T�D�U�R���9�D�O�\�X�W�D���-�D�P�J�µ�D�U�P�D�V�L�����,�0�)�����H�V�D���R�F�K�L�T��
iqtisodiyot, eksportni diversifikatsiya qilish va investitsiya muhitini 
yaxshilash raqobatbardoshlikning asosiy drayverlari ekani�Q�L���W�D�¶�N�L�G�O�D�\�G�L����
�%�X�� �\�R�Q�G�D�V�K�X�Y�O�D�U�� �V�K�X�Q�L�� �N�R�µ�U�V�D�W�D�G�L�N�L���� �J�O�R�E�D�O�� �U�D�T�R�E�D�W�J�D�� �N�L�U�L�V�K�� �Q�D�I�D�T�D�W��
korxonalar, balki butun milliy iqtisodiyotning institutsional sifatiga 
�E�R�J�µ�O�L�T�� 

�*�O�R�E�D�O�O�D�V�K�X�Y�Q�L�Q�J�� �W�H�[�Q�R�O�R�J�L�N�� �M�L�K�D�W�L�� �D�O�R�K�L�G�D�� �H�¶�W�L�E�R�U�J�D�� �H�J�D���� �6�X�Q�¶�L�\��
intellekt, avtomatlashtiris�K�����U�R�E�R�W�R�W�H�[�Q�L�N�D�����E�L�R�W�H�[�Q�R�O�R�J�L�\�D�����³�D�T�O�O�L���L�V�K�O�D�E��
�F�K�L�T�D�U�L�V�K�´�� ���,�Q�G�X�V�W�U�\�� ���������� �N�D�E�L�� �W�H�[�Q�R�O�R�J�L�\�D�O�D�U���J�O�R�E�D�O���U�D�T�R�E�D�W���V�K�D�U�R�L�W�L�G�D��
�D�V�R�V�L�\���X�V�W�X�Q�O�L�N�N�D���D�\�O�D�Q�P�R�T�G�D�����%�X���W�H�[�Q�R�O�R�J�L�\�D�O�D�U�Q�L���R�µ�]�O�D�V�K�W�L�U�D���R�O�P�D�J�D�Q��
davlatlar raqobatda ortda qolishi, ishlab chiqarish samaradorligi pasa-
yishi mumkin. Shu bois raqamlashtirish siyosati, texnoparklar rivoji, 
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ilmiy -�W�D�G�T�L�T�R�W�� �P�D�U�N�D�]�O�D�U�L�Q�L�� �T�R�µ�O�O�D�E-quvvatlash global raqobatga 
tayyorgarlikning muhim shartlaridan biridir. 

Global raqobatda muvaffaqiyatga erishish uchun davlatlar va 
�N�R�U�[�R�Q�D�O�D�U���T�X�\�L�G�D�J�L���\�R�µ�Q�D�O�L�V�K�O�D�U�J�D���H�¶�W�L�E�R�U���T�D�U�D�W�L�V�K�L���]�D�U�X�U�� 

innovatsion salohiyatni oshirish va ilmiy-tadqiqotlarga sarmoya 
kiritish; 

eksport geografiyasini diversifikatsiya qilish; 
infratuzilmani modernizatsiya qilish; 
kadrlar tayyorlash tizimini kuchaytirish; 
raqamli iqtisodiyot imkoniyatlaridan foydalanish; 
xalqaro hamkorlik va integratsiya jarayonlarida faol ishtirok etish. 
Umuman olganda, iqtisodiyotning globallashuvi va global raqobat 

zamonaviy dunyoda iqtisodiy rivojlanishning asosiy vektori hisobla-
nadi. Bu jarayon davlatlar va korxonalar uchun ulkan imkoniyatlar 
yaratadi, biroq kuchli strategiya, moslashuvchan iqtisodiy siyosat va 
innovatsiyalarga tayanadigan boshqaruv yondashuvini talab qiladi. 
Integratsiyalashgan, texnologik jihatdan rivojlangan, institutsional tizi-
�P�L�� �P�X�V�W�D�K�N�D�P�� �E�R�µ�O�J�D�Q�� �P�D�P�O�D�N�D�W�O�D�U�� �J�O�R�E�D�O�� �U�D�T�R�E�D�W�G�D�Q�� �H�Q�J�� �N�D�W�W�D��
�L�T�W�L�V�R�G�L�\���I�R�\�G�D���R�O�L�V�K���L�P�N�R�Q�L�\�D�W�L�J�D���H�J�D���E�R�µ�O�D�G�L�� 

 

4.2. Raqobatbardoshlikning milliy rombi va determinantlari 
mamlakat raqobatbardoshligini aniqlash omillari  

 

Milliy raqobatbardoshlik zamonaviy iqtisodiyotda murakkab va 
�N�R�µ�S�� �T�L�U�U�D�O�L�� �W�X�V�K�X�Q�F�K�D�� �E�R�µ�O�L�E���� �X�Q�L�� �I�D�T�D�W�� �D�\�U�L�P�� �L�T�W�L�V�R�G�L�\�� �N�R�µ�U�V�D�W�N�L�F�K�O�D�U��
�E�L�O�D�Q�� �L�I�R�G�D�O�D�V�K�� �\�H�W�D�U�O�L�� �H�P�D�V���� �%�D�¶�]�L�� �\�R�Q�G�D�V�K�X�Y�O�D�U�� �X�Q�L�� �L�T�W�L�V�R�G�L�\�� �R�µ�V�L�V�K��
�V�X�U�¶�D�W�O�D�U�L���� �D�K�R�O�L�� �I�D�U�R�Y�R�Q�O�L�J�L�Q�L�Q�J�� �R�V�K�L�V�K�L�� �\�R�N�L�� �L�V�K�� �R�µ�U�L�Q�O�D�U�L soni bilan 
�E�R�J�µ�O�D�V�D�����E�R�V�K�T�D�O�D�U���X�Q�L���H�N�V�S�R�U�W���K�D�M�P�L�����W�R�µ�O�R�Y���E�D�O�D�Q�V�L�����Y�D�O�\�X�W�D���N�X�U�V�L���\�R�N�L��
�P�X�D�\�\�D�Q�� �W�D�U�P�R�T�O�D�U�G�D�� �\�X�T�R�U�L�� �E�R�]�R�U�� �X�O�X�V�K�L�J�D�� �H�J�D�� �E�R�µ�O�L�V�K�� �N�D�E�L�� �N�R�µ�U-
satkichlar orqali baholaydi. Bunday turlicha yondashuvlar raqobatbar-
doshlikning mohiyatini aniq tushunishg�D�� �W�R�µ�V�T�L�Q�O�L�N�� �T�L�O�D�G�L va davlatlar 
�R�µ�U�W�D�V�L�G�D�J�L���I�D�U�T�O�D�U�Q�L���\�D�J�R�Q�D���L�O�P�L�\���L�]�R�K�Ja keltirishni murakkablashtiradi. 

�6�K�X�Q�L�Q�J�G�H�N�����P�L�O�O�L�\���U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�Q�L���G�D�Y�O�D�W�Q�L�Q�J���³�E�R�V�K�T�D���P�D�P-
�O�D�N�D�W�O�D�U�G�D�Q�� �X�V�W�X�Q�� �N�H�O�L�V�K�L�´�� �V�L�I�D�W�L�G�D�� �W�D�O�T�L�Q�� �T�L�O�L�V�K�� �K�D�P�� �W�R�µ�J�µ�U�L�� �\�R�Q�G�D�V�K�X�Y��
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emas. Global i�T�W�L�V�R�G�L�\�R�W�� �V�K�D�U�R�L�W�L�G�D�� �G�D�Y�O�D�W�O�D�U�� �R�µ�]�D�U�R�� �U�D�T�R�E�D�W�Q�L�� �E�L�U-
birining farovonligini kamaytirish orqali emas, balki ichki iqtisodiy 
samaradorlikni oshirish, innovatsion salohiyatni kuchaytirish va 
ishlab chiqarish unumdorligini yaxshilash �R�U�T�D�O�L���R�O�L�E���E�R�U�D�G�L���� �<�D�¶�Q�L�� 
milliy raqobatbardoshlikning markazida boshqalarni ortda qoldirish 
�H�P�D�V�����E�D�O�N�L���R�µ�]���L�T�Wisodiy tizimini yanada samarali qilish yotadi. 

Zamonaviy ilmiy tadqiqotlar milliy raqobatbardoshlikni yanada 
chuqur, tizimli va kompleks mezonlar orqali izohlaydi. Bu yondashuv-
larda raqobatbardoshlikning asosiy negizini ishlab chiqarish samara-
dorligi va mehnat unumdorligi  tashkil etadi. Mehnat unumdorligining 
�\�X�T�R�U�L�O�L�J�L���E�L�U���Y�D�T�W�Q�L�Q�J���R�µ�]�L�G�D���\�X�T�R�U�L���D�K�R�O�L���G�D�U�R�P�D�G�O�D�U�L�����N�X�F�K�O�L���H�N�V�S�R�U�W��
salohiyati va tezlashtirilgan texnologik rivojlanish bilan chambarchas 
�E�R�J�µ�O�L�T���� �6�K�X�� �V�D�E�D�E�O�L�� �P�L�O�O�L�\�� �U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�Q�L���³�D�U�]�R�Q�� �L�V�K�F�K�L�� �N�X�F�K�L�´ 
yoki �³�S�D�V�W���[�D�U�D�M�D�W�O�D�U�´ bilan izohlash ilmiy nuqtayi nazardan asossizdir. 
Arzon ishchi kuchi qisqa muddatda raqobat ustunligini yaratishi 
mumkin, biroq uzoq muddatda u inson kapitalining rivojlanishini 
�F�K�H�N�O�D�\�G�L���� �L�Q�Y�H�V�W�L�W�V�L�\�D�O�D�U�� �K�D�M�P�L�Q�L�� �T�L�V�T�D�U�W�L�U�D�G�L�� �Y�D�� �L�Q�Q�R�Y�D�W�V�L�R�Q�� �R�µ�V�L�V�K�Q�L��
sekinlashtiradi. 

�5�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�Q�L�� �[�D�U�D�M�D�W�O�D�U�� �E�L�O�D�Q�� �E�R�J�µ�O�D�V�K�� �L�T�W�L�V�R�G�L�\�� �W�D�K�O�L�O�G�D��
�P�X�D�\�\�D�Q�� �D�K�D�P�L�\�D�W�J�D�� �H�J�D�� �E�R�µ�Oishi mumkin, biroq bu yondashuv 
�L�T�W�L�V�R�G�L�\���W�L�]�L�P�Q�L�Q�J���D�V�O���K�R�O�D�W�L�Q�L���W�R�µ�O�L�T���D�N�V���H�W�W�L�U�P�D�\�G�L�����7�D�G�T�L�T�R�W�O�D�U���V�K�X�Q�L��
�N�R�µ�U�V�D�W�D�G�L�N�L���� �W�X�U�O�L�� �U�L�Y�R�M�O�D�Q�L�V�K�� �E�R�V�T�L�F�K�L�G�D�J�L�� �P�D�P�O�D�N�D�W�O�D�U�G�D�� �\�X�T�R�U�L�� �\�R�N�L��
�S�D�V�W���P�H�K�Q�D�W���[�D�U�D�M�D�W�O�D�U�L���E�D�U�T�D�U�R�U���L�T�W�L�V�R�G�L�\���R�µ�V�L�V�K���E�L�O�D�Q���E�L�U���Y�D�T�W�Q�L�Q�J���R�µ�]�L�G�D��
mav�M�X�G�� �E�R�µ�O�L�V�K�L�� �P�X�P�N�L�Q���� �%�X�� �H�V�D�� �[�D�U�D�M�D�W�O�D�U�Q�L�Q�J�� �P�L�T�G�R�U�L�� �U�D�T�R�E�D�W�E�D�U-
doshlikning yagona yoki hal qiluvchi omili emasligini anglatadi. Asosiy 
mezon iqtisodiyotning umumiy samaradorligi, resurslardan oqilona va 
innovatsion foydalanish darajasi hamda qiymat yaratish jarayonlarining 
qanchalik samarali tashkil etilganligidir. 

Ilmiy yondashuvlar milliy raqobatbardoshlikni quyidagi funda-
�P�H�Q�W�D�O�� �J�µ�R�\�D�� �E�L�O�D�Q�� �E�R�J�µ�O�D�\�G�L���� �P�D�P�O�D�N�D�W�Q�L�Q�J�� �U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�J�L�� �X�Q�L�Q�J��
iqtisodiy tizimi qay darajada samarali ishlayotgani, iqtisodiyotda �T�R�µ-
shilgan qiymat qay darajada yaratilayotganligi va mavjud resurslardan 
qay darajada samarali foydalanayotgani�J�D���E�R�J�µ�O�L�T�� 
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Milliy raqobatbardoshlikni shakllantiruvchi determinantlar iqti-
sodiyotning turli bosqichlarini qamrab oladi. Ular ishlab chiqarish 
�U�H�V�X�U�V�O�D�U�L���� �W�D�¶�O�L�P�� �V�L�I�D�W�L���� �W�D�U�P�R�T�O�D�U�� �R�µ�U�W�D�V�L�G�D�J�L�� �L�Q�W�H�J�U�D�W�V�L�\�D���� �L�F�K�N�L�� �E�R�]�R�U��
talabi va kompaniyalar strategiyasidan iborat. Bu omillar bir-biriga 
�E�R�J�µ�O�L�T���E�R�µ�O�L�E�����E�L�U�L�G�D�J�L���L�M�R�E�L�\���R�µ�]�J�D�U�L�V�K���E�R�V�K�T�D�O�D�U�L�J�D���K�D�P���W�D�¶�V�L�U���T�L�O�D�G�L����
Shu sababli raqobatbardoshlik �²  iqti�V�R�G�L�\�R�W�Q�L�Q�J���E�D�U�F�K�D���E�R�µ�J�µ�L�Q�O�D�U�L���E�L�U-
�E�L�U�L���E�L�O�D�Q���X�\�J�µ�X�Q���L�V�K�O�D�J�D�Q�G�D���\�X�]�D�J�D���N�H�O�D�G�L�J�D�Q���X�P�X�P�L�\���Q�D�W�L�M�D�G�L�U�� 

1. Ishlab chiqarish omillari milliy raqobatbardoshlikning poyde-
vorini tashkil etadi. Tabiiy resurslar, kapital, mehnat bozori sifati, 
transport va energetika infratuzilmasi davlatning iqtisodiy imkoniyat-
larini belgilaydi. Biroq zamonaviy raqobat sharoitida barqaror ustunlik 
�D�\�Q�D�Q���L�[�W�L�V�R�V�O�D�V�K�J�D�Q�����W�D�N�U�R�U�O�D�V�K���T�L�\�L�Q���E�R�µ�O�J�D�Q���R�P�L�O�O�D�U���R�U�T�D�O�L���\�D�U�D�W�L�O�D�G�L����
malakali mutaxassislar, ilmiy-tadqiqot institutlari, texnologik laboratori-
yalar, innovatsion ishlab chiqarish klasterlari, raqamli infratuzilma va 
logistika tizimlari. Ushbu omillar ishlab chiqarish samaradorligini 
oshiradi, texnologik modernizatsiyani jadallashtiradi va mahsulotning 
�T�R�µ�V�K�L�P�F�K�D���T�L�\�P�D�W�L�Q�L���V�Hzilarli oshiradi. 

2. Ichki talab milliy kompaniyalar raqobatbardoshligini 
�V�K�D�N�O�O�D�Q�W�L�U�X�Y�F�K�L�� �D�V�R�V�L�\�� �G�H�W�H�U�P�L�Q�D�Q�W�O�D�U�G�D�Q�� �E�L�U�L�� �E�R�µ�O�L�E���� �L�T�W�L�V�R�G�L�\�R�W�Q�L�Q�J��
�L�Q�Q�R�Y�D�W�V�L�R�Q���I�D�R�O�O�L�J�L���Y�D���W�H�[�Q�R�O�R�J�L�N���\�D�Q�J�L�O�D�Q�L�V�K���V�X�U�¶�D�W�O�D�U�L�J�D���E�H�Y�R�V�L�W�D���W�D�¶�V�L�U��
�N�R�µ�U�V�D�W�D�G�L���� �,�F�K�N�L�� �E�R�]�R�U�G�D�� �P�D�K�V�X�O�R�W��sifati, funksionalligi, texnologik 
�G�D�U�D�M�D�V�L���Y�D���[�L�]�P�D�W���N�R�µ�U�V�D�W�L�V�K���E�R�µ�\�L�F�K�D���V�K�D�N�O�O�D�Q�D�G�L�J�D�Q���W�D�O�D�E���S�D�U�D�P�H�W�U�O�D�U�L��
�N�R�U�[�R�Q�D�O�D�U�� �R�O�G�L�J�D�� �P�D�¶�O�X�P�� �V�W�D�Q�G�D�U�W�O�D�U�Q�L�� �T�R�µ�\�D�G�L�� �K�D�P�G�D�� �X�O�D�U�Q�L�� �L�V�K�O�D�E��
chiqarish jarayonlarini modernizatsiya qilishga undaydi.  

Talab tuzilmasining mur�D�N�N�D�E�O�L�J�L���\�X�T�R�U�L���T�R�µ�V�K�L�O�J�D�Q���T�L�\�P�D�W�J�D���H�J�D��
�P�D�K�V�X�O�R�W�O�D�U�����U�D�T�D�P�O�L���[�L�]�P�D�W�O�D�U���\�R�N�L���H�N�R�O�R�J�L�N���\�H�F�K�L�P�O�D�U�J�D���E�R�µ�O�J�D�Q���H�K�W�L-
yojning ortishi hamda korxonalarni xalqaro standartlarga mos texnolo-
giyalarni joriy etishga, ilmiy-tadqiqot faoliyatiga sarmoya kiritishga va 
i�Q�Q�R�Y�D�W�V�L�R�Q�� �P�D�K�V�X�O�R�W�O�D�U�� �\�D�U�D�W�L�V�K�J�D�� �\�R�µ�Q�D�O�W�L�U�D�G�L���� �1�D�W�L�M�D�G�D�� �L�F�K�N�L�� �W�D�O�D�E��
sifati nafaqat alohida korxonalar raqobatbardoshligiga, balki umumiy 
�V�D�Q�R�D�W���W�D�U�P�R�T�O�D�U�L�Q�L�Q�J���U�L�Y�R�M�O�D�Q�L�V�K���W�U�D�\�H�N�W�R�U�L�\�D�V�L�J�D���K�D�P���W�D�¶�V�L�U���H�W�L�E�����P�L�O�O�L�\��
iqtisodiyotning uzoq muddatli raqobat salohiyatini belgilovchi strategik 
omilga aylanadi. 
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������ �2�µ�]�D�U�R�� �E�R�J�µ�O�L�T�� �Y�D�� �T�R�µ�O�O�D�E-quvvatlovchi sanoat tarmoqlari 
�P�L�O�O�L�\�� �U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�Q�L�� �V�K�D�N�O�O�D�Q�W�L�U�L�V�K�G�D�� �P�X�K�L�P�� �R�P�L�O�� �E�R�µ�O�L�E���� �X�O�D�U��
�D�V�R�V�L�\�� �W�D�U�P�R�T�O�D�U�J�D�� �W�H�[�Q�R�O�R�J�L�N���� �U�H�V�X�U�V�� �Y�D�� �[�L�]�P�D�W�� �N�R�µ�U�V�D�W�L�V�K�� �M�L�K�D�W�G�D�Q��
�W�D�\�D�Q�F�K�� �Y�D�]�L�I�D�V�L�Q�L�� �E�D�M�D�U�D�G�L���� �0�D�K�D�O�O�L�\�� �W�D�¶�P�L�Q�R�W�F�K�L�O�D�U���� �[�L�]�P�D�W�� �N�R�µ�U�V�D-
tuvchi tashkilotlar va infratuzilmaning rivojlanish darajasi korxonalar 
uchun zarur resurslarning barqarorligi va ishlab chiqarish jarayon-
�O�D�U�L�Q�L�Q�J���X�]�O�X�N�V�L�]�O�L�J�L�Q�L���W�D�¶�P�L�Q�O�D�\�G�L���� 

Klasterlar �± �R�µ�]�D�U�R�� �E�R�J�µ�O�L�T�� �N�R�U�[�R�Q�D�O�D�U���� �\�H�W�N�D�]�L�E�� �E�H�U�X�Y�F�K�L�O�D�U����
�[�L�]�P�D�W�� �N�R�µ�U�V�D�W�X�Y�F�K�L�� �W�D�V�K�N�L�O�R�W�O�D�U�� �Y�D�� �L�O�P�L�\�� �P�D�U�N�D�]�O�D�U�Q�L�Q�J�� �E�L�U�� �K�X�G�X�G�G�D��
jamlanishi samaradorlikni oshiradi, innovatsion almashinuvni kuchay-
tiradi va raqobat muhitini mustahkamlaydi. Masalan, Italiyaning mebel 
sanoati klasterlari (Milan va Toskana hududlari) mahalliy dizayn 
�P�D�N�W�D�E�L�� �Y�D�� �K�X�Q�D�U�P�D�Q�G�F�K�L�O�L�N�� �D�Q�¶�D�Q�D�O�D�U�L�� �E�L�O�D�Q�� �X�\�J�µ�X�Q�O�D�Vhib, global 
�E�R�]�R�U�O�D�U�G�D�� �\�X�T�R�U�L�� �U�D�T�R�E�D�W�� �X�V�W�X�Q�O�L�J�L�Q�L�� �\�D�U�D�W�J�D�Q���� �2�µ�]�E�H�N�L�V�W�R�Q�G�D�� �K�D�P��
�T�L�V�K�O�R�T�� �[�R�µ�M�D�O�L�J�L�� �Y�D�� �W�R�µ�T�L�P�D�F�K�L�O�L�N�� �W�D�U�P�R�T�O�D�U�L�G�D�� �S�D�[�W�D-�W�R�µ�T�L�P�D�� �N�O�D�V�W�H�U-
�O�D�U�L�Q�L�� �V�K�D�N�O�O�D�Q�W�L�U�L�V�K�� �R�U�T�D�O�L�� �T�R�µ�V�K�L�O�J�D�Q�� �T�L�\�P�D�W�� �]�D�Q�M�L�U�L�� �P�X�V�W�D�K�N�D�Plan-
moqda, biroq ushbu jarayonni chuqurlashtirish, tarmoqlararo integratsi-
�\�D�Q�L�� �N�X�F�K�D�\�W�L�U�L�V�K�� �Y�D�� �T�R�µ�V�K�L�P�F�K�D�� �[�L�]�P�D�W�� �W�D�U�P�R�T�O�D�U�L�Q�L�� �U�L�Y�R�M�O�D�Q�W�L�U�L�V�K��
zaruriyati mavjud. 

4. Kompaniyalar strategiyasi tuzilishi va ichki raqobat muhiti 
milliy raqobatbardoshlikni belgilovchi yana bir asosiy omillardan 
biridir. �,�F�K�N�L�� �E�R�]�R�U�G�D�� �V�D�P�D�U�D�O�L�� �Y�D�� �H�U�N�L�Q�� �U�D�T�R�E�D�W�� �P�D�Y�M�X�G�� �E�R�µ�O�J�D�Q�G�D��
korxonalar doimiy ravishda mahsulot sifatini oshirish, texnologiyalarni 
yangilash, ishlab chiqarish xarajatlarini optimallashtirish va boshqaruv 
tizimini takomillashtirishga harakat qiladi. Kuchli raqobat muhiti 
strategik qarorlar qabul qilish jarayonini ham jadallashtirib, korxona-
larni zamonaviy bozor talablariga mos innovatsion yechimlarni tez joriy 
etishga undaydi.  

Masalan, Janubiy Koreya elektronika sanoatida Samsung va LG 
�N�D�E�L�� �N�R�P�S�D�Q�L�\�D�O�D�U�� �R�µ�U�W�D�V�L�G�D�J�L�� �L�F�K�N�L�� �U�D�T�R�E�D�W�� �L�Q�Q�R�Y�D�W�V�L�R�Q�� �P�D�K�V�X�O�R�W�O�D�U��
yaratish, texnologik modernizatsiya va global bozorlar uchun yuqori 
�T�R�µ�V�K�L�O�J�D�Q�� �T�L�\�P�D�W�J�D�� �H�J�D�� �P�D�K�V�X�O�R�W�O�D�U�� �L�V�K�O�D�E�� �F�K�L�T�L�V�K�G�D�� �P�X�K�L�P�� �R�P�L�O��
�E�R�µ�O�J�D�Q���� �2�µ�]�E�H�N�L�V�W�R�Q�G�D�� �V�R�µ�Q�J�J�L�� �\�L�O�O�D�U�G�D�� �L�F�K�N�L�� �U�D�T�R�E�D�W�Q�L�� �N�X�F�K�D�\�W�L�U�L�V�K����
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bozorlardagi davlat ishtirokini qisqartirish va tartibga solishning shaffof-
�O�L�J�L�Q�L�� �R�V�K�L�U�L�V�K�� �E�R�µ�\�L�F�K�D bir qator chora-tadbirlar amalga oshirilmoqda, 
biroq ayrim tarmoqlarda davlat ulushining yuqoriligi erkin raqobat 
�P�H�[�D�Q�L�]�P�O�D�U�L�Q�L�Q�J���W�R�µ�O�L�T���V�K�D�N�O�O�D�Q�L�V�K�L�J�D���K�D�P�R�Q���F�K�H�N�O�R�Y�O�D�U���T�R�µ�\�P�R�T�G�D�� 

Zamonaviy iqtisodiyotda raqobatbardoshlikni belgilovchi omillar 
�G�R�L�U�D�V�L�� �N�H�Q�J�D�\�L�E�� �E�R�U�P�R�T�G�D�� �Y�D�� �D�Q�¶�D�Q�D�Y�L�\�� �G�H�W�H�U�P�L�Q�D�Q�W�O�D�U�� �E�L�O�D�Q�� �E�L�U��
qatorda yangi omillar ham muhim ahamiyat kasb etmoqda. Bugungi 
kunda texnologik transformatsiya, inson kapitalining sifati, institutsional 
muhitning barqarorligi va geoiqtisodiy imkoniyatlar milliy raqobatbar-
�G�R�V�K�O�L�N�Q�L�Q�J�� �D�M�U�D�O�P�D�V�� �W�D�U�N�L�E�L�\�� �T�L�V�P�L�J�D�� �D�\�O�D�Q�J�D�Q���� �6�X�Q�¶�L�\�� �L�Q�W�H�O�O�H�N�W����
avtomatlashtirilgan ishlab chiqarish tizimlari, elektron savdo, raqamli 
�O�R�J�L�V�W�L�N�D�� �Y�D�� �N�D�W�W�D�� �P�D�¶�O�X�P�R�W�O�D�U�Q�L�� �T�D�\�W�D�� �L�V�K�O�D�V�K�� �W�H�[�Q�R�O�R�J�L�\�D�O�D�U�L�� �[�D�U�D�M�D�W-
larni kamaytiradi, mahsulot sifatini oshiradi va iqtisodiyotning yuqori 
�T�R�µ�V�K�L�O�J�D�Q���T�L�\�P�D�W�J�D���H�J�D���W�D�U�P�R�T�O�D�U�J�D���R�µ�W�L�V�K�L�Q�L���W�H�]�O�D�V�K�W�L�U�D�G�L�� 

 

4.3. Milliy  iqtisodiyotning raqobatbardoshligini oshirish 
strategiyasi 

 

Milliy iqtisodiyotning raqobatbardoshligini oshirish uzoq muddatli 
�U�L�Y�R�M�O�D�Q�L�V�K�Q�L�Q�J�� �D�V�R�V�L�\�� �V�K�D�U�W�O�D�U�L�G�D�Q�� �E�R�µ�O�L�E���� �E�X�� �M�D�U�D�\�R�Q�� �W�L�]�L�P�O�L�� �\�R�Q�G�D-
shuvni, aniq belgilangan ustuvor �\�R�µ�Q�D�O�L�V�K�O�D�U�Q�L���Y�D���L�Q�V�W�L�W�X�W�V�L�R�Q�D�O���L�V�O�R�K�R�W-
�O�D�U�� �E�L�O�D�Q�� �X�\�J�µ�X�Q�O�D�V�K�J�D�Q�� �L�T�W�L�V�R�G�L�\�� �V�W�U�D�W�H�J�L�\�D�Q�L�� �W�D�O�D�E�� �H�W�D�G�L���� �5�D�T�R�E�D�W�E�D�U-
doshlikni kuchaytirish, avvalo, iqtisodiyotning ichki mexanizmlarini 
mustahkamlash, ishlab chiqarish samaradorligini oshirish va inno-
vatsion sa�O�R�K�L�\�D�W�Q�L���N�H�Q�J�D�\�W�L�U�L�V�K���E�L�O�D�Q���E�R�J�µ�O�L�T�� 

Milliy strategiyaning markazida texnologik modernizatsiya turadi. 
�5�D�T�D�P�O�D�V�K�W�L�U�L�V�K�����D�Y�W�R�P�D�W�O�D�V�K�W�L�U�L�V�K�����V�X�Q�¶�L�\���L�Q�W�H�O�O�H�N�W���Y�D���N�D�W�W�D���P�D�¶�O�X�P�R�W�O�D�U�Q�L��
qayta ishlash texnologiyalarini keng joriy etish ishlab chiqarish xarajatlarini 
kamaytiradi, mahsulot sifatini oshiradi va eksport qilinadigan mahsulotlar 
�W�D�U�N�L�E�L�G�D�� �\�X�T�R�U�L�� �T�R�µ�V�K�L�O�J�D�Q�� �T�L�\�P�D�W�� �X�O�X�V�K�L�Q�L�� �N�R�µ�S�D�\�W�L�U�D�G�L���� �7�H�[�Q�R�O�R�J�L�N��
modernizatsiya korxonalarning global qiymat zanjirlariga kirishini 
tezlashtirib, xalqaro bozordagi pozitsiyasini mustahkamlaydi. 

�5�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�� �V�W�U�D�W�H�J�L�\�D�V�L�Q�L�Q�J�� �\�D�Q�D�� �E�L�U�� �P�X�K�L�P�� �\�R�µ�Q�D�O�L�V�K�L��
inson kapitali�Q�L���U�L�Y�R�M�O�D�Q�W�L�U�L�V�K�G�L�U�����7�D�¶�O�L�P���V�L�I�D�W�L�����N�D�V�E�L�\���W�D�\�\�R�U�O�R�Y���W�L�]�L�P�L����
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ilmiy -tadqiqot infratuzilmasi va yuqori malakali kadrlar tayyorlash 
iqtisodiyotning innovatsion salohiyatini belgilaydi. Mehnat bozorida 
malakali mutaxassislar sonining ortishi korxonalar uchun yangi 
�W�H�[�Q�R�O�R�J�L�\�D�O�D�U�Q�L���R�µ�]�O�D�V�K�W�L�U�L�V�K�Q�L���R�V�R�Q�O�D�V�K�W�L�U�D�G�L���Y�D���L�T�W�L�V�R�G�L�\�R�W�Q�L�Q�J���\�X�T�R�U�L��
samaradorlikka yetishiga yordam beradi. 

Institutsional islohotlar ni chuqurlashtirish ham raqobatbardosh-
likni oshirishning ajralmas tarkibiy qismidir. Mulk huquqining 
himoyasi, sud tizimining mustaqilligi, tartibga solishning shaffofligi va 
korrupsiyaga qarshi kurashish choralari investitsiya muhitini yaxshi-
laydi. Insti�W�X�W�V�L�R�Q�D�O���E�D�U�T�D�U�R�U�O�L�N���[�R�U�L�M�L�\���L�Q�Y�H�V�W�L�W�V�L�\�D�O�D�U���R�T�L�P�L�Q�L���N�R�µ�S�D�\�W�L-
radi, tadbirkorlik faoliyati uchun barqaror sharoit yaratadi hamda ichki 
�U�D�T�R�E�D�W���P�X�K�L�W�L�Q�L�Q�J���V�D�P�D�U�D�O�L���L�V�K�O�D�V�K�L�Q�L���W�D�¶�P�L�Q�O�D�\�G�L�� 

�6�K�X�Q�L�Q�J�G�H�N���� �R�µ�]�D�U�R�� �E�R�J�µ�O�L�T�� �Y�D�� �T�R�µ�O�O�D�E-quvvatlovchi tarmoqlarni 
rivoj�O�D�Q�W�L�U�L�V�K�� �U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�� �V�W�U�D�W�H�J�L�\�D�V�L�Q�L�Q�J�� �P�X�K�L�P�� �\�R�µ�Q�D�O�L�V�K�O�D�U�L-
dan biridir. Klasterlashuvni kengaytirish, mahalliy yetkazib beruvchilar 
�W�D�U�P�R�J�µ�L�Q�L�� �N�X�F�K�D�\�W�L�U�L�V�K���� �L�O�P�L�\�� �P�D�U�N�D�]�O�D�U�� �Y�D�� �W�H�[�Q�R�S�D�U�N�O�D�U�� �E�L�O�D�Q�� �L�Q�W�H�J-
ratsiyani mustahkamlash sanoat tarmoqlarining barqaror rivojlanishiga 
xizmat qiladi. Kuchli klasterlar texnologiyalar tarqalishini tezlashtirib, 
�N�R�P�S�D�Q�L�\�D�O�D�U�� �R�µ�U�W�D�V�L�G�D�� �L�Q�Q�R�Y�D�W�V�L�R�Q�� �D�O�P�D�V�K�L�Q�X�Y�Q�L�� �N�X�F�K�D�\�W�L�U�D�G�L�� �Y�D��
mahsulot tannarxini kamaytiradi. 

Milliy raqobatbardoshlikni oshirish uchun ichki raqobat muhiti ni 
kuchaytirish ham alohida strategik ahamiyatga ega. Iqtisodiyotda davlat 
ishtirokini qisqartirish, monopoliyalarni oldini olish, teng sharoit 
yaratish va erkin raqobat tamoyillariga asoslangan tartibga solishni joriy 
etish korxonalarni samaradorlikka, texnologik yangilanishga va 
�L�Q�Q�R�Y�D�W�V�L�\�D�J�D���X�Q�G�D�\�G�L���� �,�F�K�N�L���E�R�]�R�U�G�D���U�D�T�R�E�D�W���T�D�Q�F�K�D�O�L�N���N�X�F�K�O�L���E�R�µ�O�V�D����
milliy kompaniyalarning xalqaro bozordagi pozitsiyasi shunchalik 
�P�X�V�W�D�K�N�D�P���E�R�µ�O�D�G�L�� 

Shuningdek, geoiqtisodiy imkoniyatlardan oqilona foydalanish 
ham strategiyaning muhim qismini tashkil qiladi. Mintaqaviy integ-
�U�D�W�V�L�\�D�����W�U�D�Q�V�S�R�U�W���\�R�µ�O�D�N�O�D�U�L�G�D�Q���V�D�P�D�U�D�O�L���I�R�\�G�D�O�D�Q�L�V�K�����W�U�D�Q�]�L�W���V�D�O�R�K�L�\�D�W�Q�L��
oshirish va logistika infratuzilmasini modernizatsiya qilish eksport 
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salohiyatini kengaytiradi, tashqi bozorlarga chiqish xarajatlarini kamay-
tiradi va mamlakatning xalqaro qiymat zanjirlaridagi rolini oshiradi. 

Qolaversa, milliy iqtisodiyotning raqobatbardoshligini oshirish 
�E�R�µ�\�L�F�K�D�� �V�W�U�D�W�H�J�L�\�D�� �W�H�[�Q�R�O�R�J�L�N�� �P�R�G�H�U�Q�L�]�D�W�V�L�\�D���� �L�Q�V�R�Q�� �N�D�S�L�W�D�O�L���� �L�Q�V�W�L-
tutsional barqarorlik, klasterlashuv, ichki raqobatni kuchaytirish va 
�J�H�R�L�T�W�L�V�R�G�L�\�� �L�P�N�R�Q�L�\�D�W�O�D�U�G�D�Q�� �V�D�P�D�U�D�O�L�� �I�R�\�G�D�O�D�Q�L�V�K�Q�L�� �R�µ�]�� �L�F�K�L�J�D�� �R�O�J�D�Q��
�N�R�P�S�O�H�N�V���\�R�Q�G�D�V�K�X�Y�G�D�Q���L�E�R�U�D�W�����8�V�K�E�X���\�R�µ�Q�D�O�L�V�K�O�D�U�Q�L�Q�J���X�\�J�µ�X�Q�O�D�V�K�X�Y�L��
�P�L�O�O�L�\�� �L�T�W�L�V�R�G�L�\�R�W�Q�L�Q�J�� �E�D�U�T�D�U�R�U�� �R�µ�V�L�V�K�L�� �Y�D�� �J�O�R�E�D�O�� �E�R�]�R�U�G�D�J�L�� �U�D�T�R�E�D�W��
salohiyatini�Q�J���R�V�K�L�V�K�L�Q�L���W�D�¶�P�L�Q�O�D�\�G�L�� 

Milliy raqobatbardoshlikni oshirishda iqtisodiyotning tarmoqlara-
�U�R���P�X�Y�R�]�D�Q�D�W�L�Q�L���W�D�¶�P�L�Q�O�D�V�K���Y�D���V�W�U�X�N�W�X�U�D�Y�L�\���L�V�O�R�K�R�W�O�D�U�Q�L���F�K�X�T�X�U�O�D�V�K�W�L�U�L�V�K��
�E�L�O�D�Q���K�D�P���E�H�Y�R�V�L�W�D���E�R�J�µ�O�L�T�G�L�U�����5�L�Y�R�M�O�D�Q�J�D�Q���P�D�P�O�D�N�D�W�O�D�U���W�D�M�U�L�E�D�V�L���V�K�X�Q�L��
�N�R�µ�U�V�D�W�D�G�L�N�L���� �U�D�T�R�E�D�W�E�D�U�G�R�V�K�� �L�T�W�L�V�R�G�L�\�R�W�O�D�U�� �I�D�T�D�W�� �D�O�R�K�L�G�D�� �W�D�U�P�R�T�O�D�U��
�H�P�D�V�����E�D�O�N�L���X�O�D�U���R�µ�U�W�D�V�L�G�D�J�L���V�D�P�D�U�D�O�L���L�Q�W�H�J�U�D�W�V�L�\�D���Y�D���N�R�R�S�H�U�D�W�V�L�\�D���D�V�R�V�L�G�D��
shakllanadi. Shu bois, ishlab chiqarish tarmoqlarining diversifikatsiyasi, 
xomashyo eksportiga qaramlikni kamaytirish, qayta ishlash sanoatining 
ulushini oshirish va xizmatlar sektorini modernizatsiya qilish raqobat-
bardoshlikni kuchaytirishga xizmat qiladi. Xususan, yuqori texnolo-
�J�L�\�D�O�L�����H�N�V�S�R�U�W�J�D���\�R�µ�Q�D�O�W�L�U�L�O�J�D�Q���Y�D���J�O�R�E�D�O���T�L�\�P�D�W���]�D�Q�M�L�U�O�D�U�L�J�D���X�O�D�Q�D�G�L�J�D�Q��
yangi tarmoqlarni shakllantirish iqtisodiyotning uzoq muddatli barqaror 
�R�µ�V�L�V�K���G�U�D�\�Y�H�U�L�J�D���D�\�O�D�Q�D�G�L�� 

Milliy iqtisodiyotning raqobatbardoshligini oshirishda eksport 
siyosati va tashqi iqtisodiy strategiyaning samaradorligi ham katta rol 
�R�µ�\�Q�D�\�G�L�����(�N�V�S�R�U�W���J�H�R�J�U�D�I�L�\�D�V�L�Q�L��diversifikatsiya qilish, yangi bozorlar 
bilan hamkorlikni kengaytirish, eksport qilinadigan mahsulotlar 
�W�D�U�N�L�E�L�Q�L�� �\�X�T�R�U�L�� �T�R�µ�V�K�L�O�J�D�Q�� �T�L�\�P�D�W�J�D�� �\�R�µ�Q�D�O�W�L�U�L�V�K�� �K�D�P�G�D�� �H�N�V�S�R�U�W�F�K�L��
�N�R�U�[�R�Q�D�O�D�U���X�F�K�X�Q���P�R�O�L�\�D�Y�L�\�� �Y�D���D�[�E�R�U�R�W���N�R�µ�P�D�J�L�Q�L���N�X�F�K�D�\�W�L�U�L�V�K���J�O�R�E�D�O��
bozorlarda mustahkam pozitsiya yaratadi.  

�%�D�U�T�D�U�R�U�� �U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�Q�L�� �W�D�¶�P�L�Q�O�D�V�Kning yana bir muhim  
�\�R�µ�Q�D�O�L�V�K�L���± makroiqtisodiy barqarorlikni mustahkamlashdir. Pul-kredit 
siyosati va fiskal siyosatning izchil amalga oshirilishi barqaror 
makroiqtisodiy muhit yaratadi. Bunday muhit investitsiya oqimlarining 
�N�R�µ�S�D�\�L�V�K�L�J�D���� �N�R�U�[�R�Q�D�O�D�U�� �W�R�P�R�Q�L�G�D�Q�� �X�]�R�T�� �P�X�G�G�D�W�O�L�� �V�W�U�D�W�H�J�L�N�� �T�D�U�R�U�O�D�U��
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�T�D�E�X�O���T�L�O�L�Q�L�V�K�L�J�D���T�X�O�D�\���V�K�D�U�R�L�W���\�D�U�D�W�D�G�L���K�D�P�G�D���L�T�W�L�V�R�G�L�\���R�µ�V�L�V�K�Q�L�Q�J���L�]�F�K�L�O��
�Y�D���E�D�U�T�D�U�R�U���G�D�Y�R�P���H�W�L�V�K�L�Q�L���W�D�¶�P�L�Q�O�D�\�G�L�� 

Raqobatbardoshlik strategiyasining yana bir asosiy komponenti 
yashil iqtisodiyot va barqaror rivojlanish tamoyillarini integratsiya-
lashdir. Energiya samaradorligini oshirish, qayta tiklanuvchi energiya 
manbalaridan foydalanishni kengaytirish, ekologik talablarga mos 
ishlab chiqarish jarayonl�D�U�L�Q�L�� �\�R�µ�O�J�D�� �T�R�µ�\�L�V�K�� �P�D�P�O�D�N�D�W�Q�L�Q�J�� �J�O�R�E�D�O��
�E�R�]�R�U�O�D�U�G�D�J�L�� �H�N�R�O�R�J�L�N�� �W�D�O�D�E�O�D�U�� �E�L�O�D�Q�� �P�R�V�O�D�V�K�X�Y�L�Q�L�� �W�D�¶�P�L�Q�O�D�\�G�L���� �<�D�V�K�L�O��
�W�H�[�Q�R�O�R�J�L�\�D�O�D�U�� �Q�D�I�D�T�D�W�� �H�N�R�O�R�J�L�N�� �E�D�U�T�D�U�R�U�O�L�N�Q�L�� �W�D�¶�P�L�Q�O�D�\�G�L���� �E�D�O�N�L��
energiya xarajatlarini kamaytirish orqali raqobatbardoshlikni oshiradi va 
yangi investitsion imkoniyatlar yaratadi. 

Shu bilan birga, hududiy rivojlanish strategiyasini takomillashti-
rish ham raqobatbardoshlikning muhim omillaridan biri hisoblanadi. 
Respublika hududlari �R�µ�U�W�D�V�L�G�D�J�L�� �L�T�W�L�V�R�G�L�\�� �W�D�I�R�Y�X�W�O�D�U�Q�L�� �N�D�P�D�\�W�L�U�L�V�K����
sanoat zonalari, texnoparklar va erkin iqtisodiy zonalar faoliyatini 
rivojlantirish, infratuzilma loyihalarini kengaytirish hududlarning 
iqtisodiy salohiyatini oshiradi.  

Umuman olganda, milliy iqtisodiyotning raqobatbardoshligini 
�R�V�K�L�U�L�V�K�� �N�R�P�S�O�H�N�V�� �Y�D�� �N�R�µ�S���E�R�V�T�L�F�K�O�L�� �M�D�U�D�\�R�Q�� �E�R�µ�O�L�E���� �W�H�[�Q�R�O�R�J�L�N�� �P�R�G�H�U-
nizatsiya, inson kapitali rivoji, institutsional barqarorlik, klasterlashuv, ichki 
raqobat, geoiqtisodiy integratsiya, makroiqtisodiy barqarorlik va yashil 
�L�T�W�L�V�R�G�L�\�R�W���W�D�P�R�\�L�O�O�D�U�L�Q�L�Q�J���X�\�J�µ�X�Q�O�D�V�K�X�Y�L�Q�L���W�D�O�D�E���H�W�D�G�L�����8�V�K�E�X���\�R�µ�Q�D�O�L�V�K�O�D�U-
ning samarali amalga oshirilishi milliy iqtisodiyotning global bozorlarda 
barqaror pozitsiya egallashiga, eksport salohiyatining ortishiga va uzoq 
�P�X�G�G�D�W�O�L���E�D�U�T�D�U�R�U���R�µ�V�L�V�K�Q�L�Q�J���W�D�¶�P�L�Q�O�D�Q�L�V�K�L�J�D���[�L�]�P�D�W���T�L�O�D�G�L�� 
 

4.4. Tovar raqobatbardoshligini baholash bosqichlari 
 

Tovar raqobatbardoshligini baholash milliy iqtisodiyotning global 
bozorlardagi istiqbollari va muvaffaqiyatini aniqlashda muhim ahamiyat 
kasb etadi. Ushbu jarayon mahsulotning faqat narxi va sifati bilan 
cheklanmay, balki �X�Q�L�Q�J�� �E�R�]�R�U�� �V�K�D�U�R�L�W�O�D�U�L�J�D�� �P�R�V�O�L�J�L�� �K�D�P�G�D�� �L�V�W�H�¶�P�R�O-
�F�K�L�O�D�U���H�K�W�L�\�R�M�O�D�U�L�Q�L���T�R�Q�G�L�U�D���R�O�L�V�K���G�D�U�D�M�D�V�L�Q�L���N�R�P�S�O�H�N�V���W�D�K�O�L�O���T�L�O�L�V�K�Q�L���R�µ�]��
ichiga oladi.  
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Maykl Porterning �³M�L�O�O�L�\�� �R�O�P�R�V�´��modeli bu baholashning 
metodologik asosini tashkil etib, milliy raqobatbardoshlikning �W�R�µ�U�W�W�D��
�D�V�R�V�L�\�� �G�H�W�H�U�P�L�Q�D�Q�W�L�� �� �L�V�K�O�D�E�� �F�K�L�T�D�U�L�V�K�� �R�P�L�O�O�D�U�L���� �W�D�O�D�E�� �V�K�D�U�R�L�W�L���� �T�R�µ�O�O�D�E-
quvvatlovchi tarmoqlar hamda kompaniya strategiyasi va raqobat 
�P�X�K�L�W�L�Q�L�Q�J�� �R�µ�]�D�U�R�� �W�D�¶�V�L�U�L�Q�L�� �L�]�R�K�O�D�\�G�L���� �8�V�K�E�X�� �G�H�W�H�U�P�L�Q�D�Q�W�O�D�U�� �W�R�Y�D�U�Q�L�Q�J��
raqobatbardoshligini shakllantirishda mar�N�D�]�L�\�� �R�µ�U�L�Q�� �W�X�W�L�E���� �E�D�K�R�O�D�V�K��
�M�D�U�D�\�R�Q�L�G�D���D�V�R�V�L�\���P�H�]�R�Q���V�L�I�D�W�L�G�D���T�R�µ�O�O�D�Q�L�O�D�G�L�����4�X�\�L�G�D���W�R�Y�D�U���U�D�T�R�E�D�Wbar-
�G�R�V�K�O�L�J�L�Q�L���E�D�K�R�O�D�V�K�Q�L�Q�J���D�V�R�V�L�\���E�R�V�T�L�F�K�O�D�U�L���N�H�O�W�L�U�L�E���R�µ�W�L�O�J�D�Q�� 

1. Ishlab chiqarish omillarini tahlil qilish.  
Tovar raqobatbardoshligini baholashning birinchi bosqichi ishlab 

chiqarish omillarining sifati va mavjudligini aniqlashdan iborat. Ushbu 
omillar tarkibiga tabiiy resurslar, malakali ishchi kuchi, kapital, 
texnologik baza va infratuzilma kiradi. M.Porterning �W�D�V�Q�L�I�L�J�D�� �N�R�µ�U�D����
ishlab chiqarish omillari ikk�L�� �J�X�U�X�K�J�D�� �E�R�µ�O�L�Q�D�G�L���� �D�V�R�V�L�\�� �R�P�L�O�O�D�U�� ���W�D�E�L�L�\��
�U�H�V�X�U�V�O�D�U�����J�H�R�J�U�D�I�L�N���M�R�\�O�D�V�K�X�Y�����R�G�G�L�\���P�H�K�Q�D�W���U�H�V�X�U�V�O�D�U�L�����Y�D���L�O�J�µ�R�U���R�P�L�O�O�D�U��
(advanced factors �± yuqori malakali kadrlar, zamonaviy texnologiyalar, 
ilmiy -tadqiqot salohiyati, rivojlangan logistika va raqamli infratuzilma). 
�$�V�R�V�L�\���R�P�L�O�O�D�U���T�L�V�T�D���P�X�G�G�D�W�O�L���U�D�T�R�E�D�W���X�V�W�X�Q�O�L�J�L�Q�L���W�D�¶�P�L�Q�O�D�V�K�L���P�X�P�N�L�Q����
�E�L�U�R�T�� �X�]�R�T�� �P�X�G�G�D�W�O�L�� �E�D�U�T�D�U�R�U�O�L�N�� �Y�D�� �\�X�T�R�U�L�� �T�R�µ�V�K�L�O�J�D�Q�� �T�L�\�P�D�W�� �D�\�Q�D�Q��
�L�O�J�µ�R�U���R�P�L�O�O�D�U (advanced factors)�Q�L�Q�J���V�L�I�D�W�L�J�D���E�R�J�µ�O�L�T�� 

�0�D�V�D�O�D�Q���� �6�D�X�G�L�\�D�� �$�U�D�E�L�V�W�R�Q�L�� �R�µ�]�L�Q�L�Q�J�� �N�D�W�W�D�� �Q�H�I�W�� �]axiralari orqali 
���D�V�R�V�L�\�� �R�P�L�O���� �H�Q�H�U�J�H�W�L�N�D�� �E�R�]�R�U�L�G�D�� �\�H�W�D�N�F�K�L�� �R�µ�U�L�Q�Q�L�� �H�J�D�O�O�D�E�� �N�H�O�P�R�T�G�D����
biroq bu resurslar cheklanganligi va diversifikatsiya zarurati uzoq 
�P�X�G�G�D�W�O�L�� �E�D�U�T�D�U�R�U�O�L�N�Q�L�� �W�D�¶�P�L�Q�O�D�P�D�\�G�L���� �$�N�V�L�Q�F�K�D���� �W�D�E�L�L�\�� �U�H�V�X�U�V�O�D�U�L�� �N�D�P��
�E�R�µ�O�J�D�Q���-�D�Q�X�E�L�\���.�R�U�H�\�D���P�D�O�D�N�D�O�L��muhandislar, ilmiy-tadqiqot markaz-
�O�D�U�L�� �Y�D�� �]�D�P�R�Q�D�Y�L�\�� �L�V�K�O�D�E�� �F�K�L�T�D�U�L�V�K�� �L�Q�I�U�D�W�X�]�L�O�P�D�V�L�� �N�D�E�L�� �L�O�J�µ�R�U�� �R�P�L�O�O�D�U�Q�L��
rivojlantirish orqali elektronika va avtomobilsozlikda dunyo miqyosida 
yetakchi davlatlardan biriga aylangan. 

2. Ichki bozordagi talab. 
Tovar raqobatbardoshligini aniqlashda ichki bozor talabining sifati 

�Y�D�� �P�X�U�D�N�N�D�E�O�L�J�L�� �P�X�K�L�P�� �R�µ�U�L�Q�� �W�X�W�D�G�L���� �0���3�R�U�W�H�U�Q�L�Q�J�� �³O�O�P�R�V�´�� �P�R�G�H�O�L�J�D��
�N�R�µ�U�D���� �L�F�K�N�L�� �E�R�]�R�U�� �W�D�O�D�E�L�� �Q�D�I�D�T�D�W�� �P�D�K�V�X�O�R�W�J�D�� �E�R�µ�O�J�D�Q�� �H�K�W�L�\�R�M�� �K�D�M�P�L�Q�L����
�E�D�O�N�L���L�V�W�H�¶�P�R�O�F�K�L�O�D�U�Q�L�Q�J���V�L�I�D�W�����I�X�Q�N�V�L�R�Q�D�O�O�L�N���Y�D���L�Q�Q�R�Y�D�W�V�L�R�Q���\�H�F�Kimlarga 
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�Q�L�V�E�D�W�D�Q���T�R�µ�\�D�\�R�W�J�D�Q���W�D�O�D�E�O�D�U�L���G�D�U�D�M�D�V�L�Q�L���K�D�P���L�I�R�G�D�O�D�\�G�L�����,�V�W�H�¶�P�R�O�F�K�L�O�D�U��
talabining yuqoriligi mahalliy kompaniyalarni mahsulot sifatini oshi-
rishga, texnologik yangilanishni jadallashtirishga va global standartlarga 
moslashishga undaydi. 

�<�D�S�R�Q�L�\�D���P�L�V�R�O�L�G�D���E�X���M�D�U�D�\�R�Q���\�D�T�T�R�O���N�R�µ�U�L�Q�D�G�L�����L�V�W�H�¶�P�R�O�F�K�L�O�D�U�Q�L�Q�J��
�\�X�T�R�U�L�� �V�L�I�D�W���� �L�V�K�R�Q�F�K�O�L�O�L�N�� �Y�D�� �G�L�]�D�\�Q�J�D�� �E�R�µ�O�J�D�Q�� �W�D�O�D�E�L�� �7�R�\�R�W�D�� �Y�D�� �+�R�Q�G�D��
kabi yirik ishlab chiqaruvchilarning ichki bozorda yuqori standartlarga 
javob beradigan mahsulotlar yaratishiga olib kelgan, bu esa ularning 
xalqaro bozorda yetakchi pozitsiyani egallashiga zamin yaratdi. 

�2�µ�]�E�H�N�L�V�W�R�Q�G�D�� �K�D�P�� �L�F�K�N�L�� �E�R�]�R�U�� �W�D�O�D�E�L�Q�L�Q�J�� �G�L�Y�H�U�V�L�I�L�N�D�W�V�L�\�D�O�D�Q�L�V�K�L��
�N�X�]�D�W�L�O�P�R�T�G�D���� �;�X�V�X�V�D�Q���� �T�L�V�K�O�R�T�� �[�R�µ�M�D�O�L�J�L�� �Y�D�� �W�R�µ�T�L�P�D�F�K�L�O�L�N�� �P�D�K�V�X�O�R�W-
lariga nisbatan organik, ekologik toza va sifatli mahsulotlarga talab ortib 
bormoqda. Bu holat mahalliy korxonalarni halol, organik va eksportga 
�\�R�µ�Q�D�O�W�L�U�L�O�J�D�Q�� �V�H�U�W�L�I�L�N�D�W�O�D�V�K�� �W�D�O�D�E�O�D�U�L�J�D�� �P�R�V�� �P�D�K�V�X�O�R�W�O�D�U�� �L�V�K�O�D�E�� �F�K�L�T�D-
rish�J�D�� �U�D�J�µ�E�D�W�O�D�Q�W�L�U�P�R�T�G�D�� �Y�D�� �W�R�Y�D�U�O�D�U�Q�L�Q�J�� �[�D�O�T�D�U�R�� �E�R�]�R�U�G�D�J�L�� �U�D�T�R�E�D�W-
bardoshligini oshirishga xizmat qilmoqda. 

�������2�µ�]�D�U�R���E�R�J�µ�O�L�T���Y�D���T�R�µ�O�O�D�E-quvvatlovchi sanoat tarmoqlarini 
tahlil qilish.  

�7�R�Y�D�U���U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�J�L�Q�L���E�D�K�R�O�D�V�K�G�D���R�µ�]�D�U�R���E�R�J�µ�O�L�T���Y�D���T�R�µ�O�O�D�E-
�T�X�Y�Y�D�W�O�R�Y�F�K�L���V�D�Q�R�D�W���W�D�U�P�R�T�O�D�U�L�Q�L�Q�J���U�L�Y�R�M�O�D�Q�J�D�Q�O�L�N���G�D�U�D�M�D�V�L���P�X�K�L�P���R�µ�U�L�Q��
tutadi. Port�H�U�Q�L�Q�J�� �³O�O�P�R�V�´�� �P�R�G�H�O�L�G�D�� �E�X�� �W�D�U�P�R�T�O�D�U�� �P�D�K�D�O�O�L�\�� �W�D�¶�P�L�Q�R�W-
�F�K�L�O�D�U�����[�L�]�P�D�W���N�R�µ�U�V�D�W�X�Y�F�K�L���W�D�V�K�N�L�O�R�W�O�D�U�����W�H�[�Q�R�O�R�J�L�N���K�D�P�N�R�U�O�D�U���Y�D���E�R�J�µ�O�L�T��
�V�D�Q�R�D�W�� �V�X�E�\�H�N�W�O�D�U�L�G�D�Q�� �L�E�R�U�D�W�� �E�R�µ�O�L�E���� �X�O�D�U�Q�L�Q�J�� �V�D�P�D�U�D�G�R�U�O�L�J�L�� �P�D�K�V�X�O�R�W��
sifatiga, ishlab chiqarish xarajatlariga va innovatsiyalarni joriy etish 
�W�H�]�O�L�J�L�J�D�� �E�H�Y�R�V�L�W�D�� �W�D�¶�V�L�U�� �T�L�O�D�G�L���� �5�L�Y�R�M�O�D�Q�J�D�Q�� �T�R�µ�O�O�D�E-quvvatlovchi 
�W�D�U�P�R�T�O�D�U���P�D�Y�M�X�G���E�R�µ�O�J�D�Q���K�X�G�X�G�O�D�U�G�D���N�R�U�[�R�Q�D�O�D�U���L�Q�Q�R�Y�D�W�V�L�R�Q���R�T�L�P�O�D�U-
�G�D�Q�� �W�H�]�� �I�R�\�G�D�O�D�Q�D�G�L���� �L�V�K�O�D�E�� �F�K�L�T�D�U�L�V�K�� �M�D�U�D�\�R�Q�O�D�U�L�� �E�D�U�T�D�U�R�U�� �E�R�µ�O�D�G�L�� �Y�D��
qiymat zanjiri samarali ishlaydi. 

�;�D�O�T�D�U�R���W�D�M�U�L�E�D���E�X�Q�L���\�D�T�T�R�O���N�R�µ�U�V�D�W�D�G�L�����0�D�V�D�O�D�Q�����,�W�D�O�L�\�D�Q�L�Q�J���0�L�O�D�Q��
va Toskana hududlaridagi moda sanoati klasterlari �± tekstil ishlab 
�F�K�L�T�D�U�X�Y�F�K�L�O�D�U���� �F�K�D�U�P���W�D�¶�P�L�Q�R�W�F�K�L�O�D�U���� �G�L�]�D�\�Q���V�W�X�G�L�\�D�O�D�U�L���K�D�P�G�D���[�L�]�P�D�W��
�N�R�µ�U�V�D�W�X�Y�F�K�L���L�Q�V�W�L�W�X�W�O�D�U���R�µ�U�W�D�V�L�G�D�J�L���L�Q�W�H�Jratsiyaga tayangan holda Gucci, 
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Prada kabi brendlarning global bozordagi raqobatbardoshligini 
�W�D�¶�P�L�Q�O�D�E���N�H�O�P�R�T�G�D���� 

�<�D�Q�D���E�L�U���P�L�V�R�O���V�L�I�D�W�L�G�D���$�4�6�K�Q�L�Q�J���6�L�O�L�N�R�Q���Y�R�G�L�\�V�L�Q�L���N�H�O�W�L�U�L�E���R�µ�W�L�V�K��
mumkin. Bu hududda IT kompaniyalari, universitetlar, ilmiy-tadqiqot 
markaz�O�D�U�L���Y�D���Y�H�Q�F�K�X�U���N�D�S�L�W�D�O���W�D�V�K�N�L�O�R�W�O�D�U�L���R�µ�U�W�D�V�L�G�D�J�L���K�D�P�N�R�U�O�L�N���N�X�F�K�O�L��
innovatsion muhitni yaratib, texnologik mahsulotlarning tez rivojla-
nishiga imkon bermoqda. 

�6�K�X���V�D�E�D�E�O�L�����R�µ�]�D�U�R���E�R�J�µ�O�L�T���Y�D���T�R�µ�O�O�D�E-quvvatlovchi sanoat tarmoq-
larining rivojlanganligi tovar raqobatbardoshligining muhim tarkibiy 
qismi hisoblanadi. Kuchli klasterlar, ishonchli yetkazib beruvchilar va 
�W�H�[�Q�R�O�R�J�L�N�� �[�L�]�P�D�W�� �H�N�R�W�L�]�L�P�L�� �P�D�Y�M�X�G�� �E�R�µ�O�J�D�Q�� �V�K�D�U�R�L�W�G�D�� �N�R�U�[�R�Q�D�O�D�U��
samaraliroq ishlaydi, mahsulot sifati oshadi va bozor talablariga 
moslashish jarayoni tezlashadi. 

4. Kompaniya strategiyasi va ichki raqobatni baholash. 
Tovar raqobatbardoshligini baholashda kompaniyalarning strate-

gik yondashuvi va ichki bozordagi raqobat muhiti hal qiluvchi aha-
miyatga ega. M.Porter yondashuviga �N�R�µ�U�D���� �L�F�K�N�L�� �E�R�]�R�U�G�D�� �U�D�T�R�E�D�W��
muhitining rivojlanganligi korxonalarni doimiy ravishda innovatsiyalar 
joriy etish, xarajatlarni optimallashtirish va bozor ehtiyojlariga moslash-
gan mahsulotlar ishlab chiqishga undaydi. Ichki bozorda samarali 
raqobat korxonalarning tashqi bozorlardagi ustunliklarini shakllanti-
rishda yordam beradi. 

Xalqaro misollar buni yaqqol tasdiqlaydi. Masalan, AQShning fast 
food �V�D�Q�R�D�W�L�G�D�� �0�F�'�R�Q�D�O�G�¶�V���� �.�)�&�� �Y�D�� �%�X�U�J�H�U�� �.�L�Q�J�� �R�µ�U�W�D�V�L�G�D�J�L�� �N�H�V�N�L�Q��
ichki raqobat kompaniyalarning mahsulot assortimentini kengaytirish, 
�[�L�]�P�D�W���N�R�µ�U�V�D�W�L�V�K���V�L�I�D�W�L�Q�L���R�V�K�L�U�L�V�K���Y�D���[�D�O�T�D�U�R���E�R�]�R�U�J�D��tezkor chiqishiga 
olib keldi���� �<�D�S�R�Q�L�\�D�G�D�� �H�V�D�� �7�R�\�R�W�D���� �+�R�Q�G�D�� �Y�D�� �1�L�V�V�D�Q�� �R�µrtasidagi uzoq 
yillik ichki raqobat avtomobilsozlikda yuqori sifat, texnologik inno-
vatsiyalar va ishlab chiqarish samaradorligining global standartlarini 
yaratdi. Shunday qilib, ichki bozorda raqobat muhitining rivojlanishi 
kompaniyalarning xalqaro bozordagi raqobat salohiyatini bevosita 
shakllantiradi. 
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5. Tashqi bozorlarni tahlil qilish.  
Tovar raqobatbardoshligini baholashning yakuniy bosqichi 

sifatida jahon bozori�Q�L�� �W�D�K�O�L�O�� �T�L�O�L�V�K�� �P�X�K�L�P�� �R�µ�U�L�Q�� �W�X�W�D�G�L���� �%�X�� �M�D�U�D�\�R�Q�G�D��
tovarning global bozordagi raqobatchilarga nisbatan pastligi, texnologik 
�X�V�W�X�Q�O�L�N�O�D�U�L���� �E�U�H�Q�G�� �S�R�]�L�W�V�L�\�D�V�L�� �Y�D�� �L�V�W�H�¶�P�R�O�F�K�L�O�D�U�� �W�D�O�D�E�L�J�D�� �P�R�V�O�L�J�L��
baholanadi. Xalqaro bozordagi talab dinamikasi, sertifikatlash talablari, 
tarif va notarif cheklovlari ham tovarning muvaffaqiyatini belgilovchi 
omillar hisoblanadi. 

Masalan, Samsung kompaniyasining global smartfon bozoridagi 
�P�X�Y�D�I�I�D�T�L�\�D�W�L�� �Q�D�U�[�� �Y�D�� �V�L�I�D�W�� �R�µ�U�W�D�V�L�G�D�J�L�� �R�S�W�L�P�D�O�� �P�X�Y�R�]�D�Q�D�W���� �G�R�L�P�L�\��
�L�Q�Q�R�Y�D�W�V�L�R�Q���\�H�F�K�L�P�O�D�U�����N�X�F�K�O�L���E�U�H�Q�G���V�W�U�D�W�H�J�L�\�D�V�L���K�D�P�G�D���W�X�U�O�L���L�V�W�H�¶�P�R�O�F�K�L��
segmentlariga mos diversifikatsiyalangan mahsulot siyosati bilan 
izohlanadi. Yevropa Ittifoqi bozorida oziq-ovqat mahsulotlarining 
muvaffaqiyatli sotilishi esa, odatda, xalqaro sifat standartlariga 
(Organic, GlobalG.A.P., HACCP) rioya etilishi, ekologik talablarning 
bajarilishi va logistika tizimining yuqori samaradorligi bilan bevosita 
�E�R�J�µ�O�L�T���E�R�µ�O�D�G�L�� 

Shu bois, tashqi bozor sharoitlarini chuqur tahlil qilish mahsulot-
�Q�L�Q�J�� �[�D�O�T�D�U�R�� �E�R�]�R�U�O�D�U�G�D�� �U�D�T�R�E�D�W�E�D�U�G�R�V�K�� �E�R�µ�O�L�V�K�L�Q�L�� �W�D�¶�P�L�Q�O�D�\�G�L�J�D�Q��
strategik qarorlarni shakllantirish, narx belgilash siyosatini optimallash-
tirish va eksport salohiyatini oshirish uchun zarur metodik asos sifatida 
qaraladi. 

 
Nazorat va muhokama uchun savollar 

 

1. Global raqobatning asosiy xususiyatlari nimadan iborat va u 
korxonalar, tarmoqlar hamda milliy iqtisodiyotlar faoliyatiga qanday 
�W�D�¶�V�L�U���N�R�µ�U�V�D�W�D�G�L�" 

2. Global qiymat zanjiri tushunchasining mazmunini izohlang. 
Mazkur yondashuv milliy raqobatbardoshlikni baholash mezonlarini 
�T�D�Q�G�D�\���R�µ�]�J�D�U�W�L�U�D�G�L�" 

3. Xorijiy investitsiyalarning (FDI) oqimi milliy iqtisodiyotning 
�U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�J�L�Q�L�� �R�V�K�L�U�L�V�K�G�D�� �T�D�Q�G�D�\�� �U�R�O�� �R�µ�\�Q�D�\�G�L�"�� �0�L�V�R�O�O�D�U�� �E�L�O�D�Q��
tushuntiring. 
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4. Globallashuvning ijobiy va salbiy oqibatlarini solishtiring. 
Rivojlanayotgan mamlakatlar uchun asosiy xavf va imkoniyatlar 
nimalardan iborat? 

5. Milliy raq�R�E�D�W�E�D�U�G�R�V�K�O�L�N�Q�L���I�D�T�D�W���L�T�W�L�V�R�G�L�\���R�µ�V�L�V�K�����H�N�V�S�R�U�W���K�D�M�P�L��
yoki valyuta kursi orqali baholashning ijobiy va salbiy jihatlari 
nimalardan iborat? 

6. �0�L�O�O�L�\�� �U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�Q�L���³�E�R�V�K�T�D���G�D�Y�O�D�W�O�D�U�G�D�Q���X�V�W�X�Q���N�H�O�L�V�K�´��
emas, balki iqtisodiy tizim samaradorligini oshirish nuqtayi nazaridan 
talqin qilishning afzalliklari nimada? 

7. �0���3�R�U�W�H�U�Q�L�Q�J���³M�L�O�O�L�\���R�O�P�R�V�´���P�R�G�H�O�L�G�D���N�H�O�W�L�U�L�O�J�D�Q���W�R�µ�U�W�W�D���G�H�W�H�U-
minantni sanab bering va ularning har biri milliy raqobatbardoshlikka 
�T�D�Q�G�D�\���W�D�¶�V�L�U���N�R�µ�U�V�D�W�L�V�K�L�Q�L���L�]�R�K�O�D�Q�J�� 

8. Ichki talabning sifati va murakkabligi milliy kompaniyalar 
�U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�J�L�Q�L�� �T�D�Q�G�D�\�� �V�K�D�N�O�O�D�Q�W�L�U�D�G�L�"�� �7�D�O�D�E�� �W�D�U�N�L�E�L�G�D�J�L�� �R�µ�]�J�D-
�U�L�V�K�O�D�U���W�D�U�P�R�T�O�D�U���U�L�Y�R�M�O�D�Q�L�V�K�L�J�D���T�D�Q�G�D�\���W�D�¶�V�L�U���T�L�O�D�G�L�" 

9. �2�µ�]�D�U�R���E�R�J�µ�O�L�T���Y�D���T�R�µ�O�O�D�E-quvvatlovchi sanoat tarmoqlari hamda 
klasterlar milliy raqobatba�U�G�R�V�K�O�L�N�N�D�� �T�D�Q�G�D�\�� �K�L�V�V�D�� �T�R�µ�V�K�D�G�L�"�� �;�D�O�T�D�U�R��
tajribadan misollar keltiring. 

10. Ichki raqobat muhiti va kompaniyalar strategiyasining xususi-
yatlari milliy iqtisodiyotning global bozorlardagi pozitsiyasini qanday 
belgilaydi? Kuchli ichki raqobatning afzalliklarini tushuntiring. 

11. Milliy iqtisodiyotning raqobatbardoshligini oshirish strategiya-
�V�L�G�D�� �W�H�[�Q�R�O�R�J�L�N�� �P�R�G�H�U�Q�L�]�D�W�V�L�\�D�� �Y�D�� �L�Q�V�R�Q�� �N�D�S�L�W�D�O�L�� �U�L�Y�R�M�L�Q�L�Q�J�� �R�µ�U�Q�L��
nimadan iborat?  

12. Makroiqtisodiy barqarorlik (pul-kredit va fiskal siyosatning 
izchilligi) raqobatbardoshlik uchun qanday sharoit yaratadi? Investitsiya 
�R�T�L�P�O�D�U�L���Y�D���W�D�G�E�L�U�N�R�U�O�L�N���I�D�R�O�O�L�J�L�J�D���W�D�¶�V�L�U�L�Q�L���L�]�R�K�O�D�Q�J�� 

13. Tovar raqobatbardoshligini baholashning asosiy bosqichlarini 
sanab bering. 
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V. RAQOBAT USTUNLIGI VA UNI EGALLASH 
KONSEPSIYASI 

 
5.1. Raqobat ustunligi tushunchasi 

 
Raqobat ustunligi �± �[�R�µ�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�Q�L�Q�J�� �E�R�]�R�U�G�D��

�U�D�T�R�E�D�W�F�K�L�O�D�U�G�D�Q�� �X�V�W�X�Q�� �W�X�U�L�V�K�L�Q�L�� �W�D�¶�P�L�Q�O�D�\�G�L�J�D�Q�� �L�T�W�L�V�R�G�L�\���� �W�D�V�K�N�L�O�L�\����
texnologik yoki marketing xarakteridagi afzalliklar majmuy�L�� �E�R�µ�O�L�E���� �X��
kompaniyaga mahsulot yoki xizmatlarni samaraliroq, sifatliroq yoki 
pastroq xarajatlar bilan taklif etish imkonini beradi. Mazkur tushuncha 
korxonaning bozordagi ustun mavqeyini mustahkamlash, yuqori foyda 
�R�O�L�V�K���� �P�L�M�R�]�O�D�U�� �X�F�K�X�Q�� �T�R�µ�V�K�L�P�F�K�D�� �T�L�\�P�D�W�� �\�D�U�D�W�L�V�K�� �Y�D�� �X�]�R�T�� �P�X�G�G�D�W�O�L��
raqobatbardosh pozitsiyani shakllantirishda muhim hisoblanadi. 
�5�D�T�R�E�D�W�� �X�V�W�X�Q�O�L�J�L�� �J�µ�R�\�D�V�L�� �0�D�\�N�O�� �3�R�U�W�H�U�� �W�R�P�R�Q�L�G�D�Q�� �L�O�P�L�\�� �D�V�R�V�O�D�Q�J�D�Q��
�E�R�µ�O�L�E���� �X�Q�L�Q�J�� �W�D�G�T�L�T�R�W�O�D�U�L�� �]�D�P�R�Q�D�Y�L�\�� �V�W�U�D�W�Hgik boshqaruvning eng 
muhim kon�V�H�S�W�X�D�O���S�R�\�G�H�Y�R�U�O�D�U�L�G�D�Q���E�L�U�L���V�L�I�D�W�L�G�D���H�¶�W�L�U�R�I���H�W�L�O�D�G�L�� 

Raqobat ustunligining shakllanishi iqtisodiy tizimning bir nechta 
�W�D�U�N�L�E�L�\�� �R�P�L�O�O�D�U�L�J�D�� �W�D�\�D�Q�D�G�L���� �$�Q�¶�D�Q�D�Y�L�\�� �\�R�Q�G�D�V�K�X�Y�G�D�� �D�I�]�D�O�O�L�N�O�D�U�� �L�N�N�L��
�J�X�U�X�K�J�D�� �E�R�µ�O�L�Q�D�G�L���� �[�D�U�D�M�D�W�O�D�U�� �X�V�W�X�Q�O�L�J�L��(cost advantage) va farqlash 
ustunligi (differentiation advantage). Xarajatlar ustunligi mahsulotni 
raqobatchilarga qaraganda pastroq tannarx bilan ishlab chiqarish 
imkoniyati orqali vujudga keladi. Ushbu ustunlik operatsion sama-
radorlik, logistika tizimining kuchliligi, masshtab iqtisodiyoti, resurslar-
dan oqilona foydalanish yoki ishlab chiqarish jarayonlarining optimal-
�O�D�V�K�W�L�U�L�O�J�D�Q�O�L�J�L���E�L�O�D�Q���E�R�J�µ�O�L�T���E�R�µ�O�D�G�L����Masalan, Walmart va Amazon kabi 
yirik korxonalar samarali logistika va ombor tizimlari, past operatsion 
�[�D�U�D�M�D�W�O�D�U�� �K�D�P�G�D�� �N�H�Q�J�� �Y�D�� �R�S�W�L�P�D�O�O�D�V�K�W�L�U�L�O�J�D�Q�� �W�D�¶�P�L�Q�R�W�� �]�D�Q�M�L�U�L�� �R�U�T�D�O�L��
xarajatlar ustunligiga asoslangan raqobatbardoshlikni shakllantirgan. 

�)�D�U�T�O�D�V�K�� �X�V�W�X�Q�O�L�J�L�� �N�R�U�[�R�Q�D�O�D�U�G�D�Q�� �L�V�W�H�¶�P�R�O�F�K�L�O�D�U�J�D�� �\�X�T�R�U�L�� �V�L�I�D�W����
�Q�R�\�R�E�� �G�L�]�D�\�Q���� �L�Q�Q�R�Y�D�W�V�L�R�Q�� �I�X�Q�N�V�L�\�D�O�D�U�� �\�R�N�L�� �[�L�]�P�D�W�� �N�R�µ�U�V�D�W�L�V�K�Q�L�Q�J��
�\�X�T�R�U�L���G�D�U�D�M�D�V�L���R�U�T�D�O�L���R�µ�]�L�J�D���[�R�V���T�L�\�P�D�W���W�D�N�O�L�I���H�W�L�V�K�Q�L���W�D�O�D�E���T�L�O�D�G�L�����$�S�S�O�H����
Tesla va Nike kabi kompaniyalar aynan farqlash strategiyasiga tayanib 
�J�O�R�E�D�O�� �E�R�]�R�U�G�D�� �P�X�Y�D�I�I�D�T�L�\�D�W�� �T�R�]�R�Q�J�D�Q�� �E�R�µ�O�L�E���� �X�O�D�U�� �U�D�T�R�E�D�W�Q�L�� �Q�D�U�[�J�D��
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emas, balki mahsulotning noyobligi va brend qadriyatlariga asoslaydi. 
Bunday ustunlik korxonaga yuqori narx segmentida faoliyat yuritish 
�L�P�N�R�Q�L�Q�L�� �E�H�U�D�G�L���� �F�K�X�Q�N�L�� �L�V�W�H�¶�P�R�O�F�K�L�O�D�U�� �W�D�T�G�L�P�� �H�W�L�O�D�\�R�W�J�D�Q�� �T�R�µ�V�K�L�P�F�K�D��
�T�L�\�P�D�W�Q�L���\�X�T�R�U�L���Q�D�U�[���R�U�T�D�O�L���T�R�S�O�D�V�K�J�D���W�D�\�\�R�U���E�R�µ�O�D�G�L�� 

Shuni alohida qayd etish lozimki, qiyosiy afzallik (comparative 
advantage) va raqobat ustunligi (competitive advantage) mazmun 
jihatidan bir-biridan keskin farqlanadi. Qiyosiy afzallik, asosan, mam-
lakatlar darajasida shakllanib, tabiiy resurslar, mehnat sharoitlari, iqlim, 
geografik joylashuv kabi omillarga tayanadi. Masalan, paxta yetishtirish 
uchun mavjud tabiiy-iqlim sharoitlari yoki mineral resurslarga boylik 
kabi omillar qiyosiy afzallikning klassik misollaridir. Raqobat ustunligi 
esa korxona yoki tarmoq darajasida shakllanadi hamda innovatsiyalar, 
texnologik va boshqaruv samaradorligi, brend kapitali va xizmat 
�N�R�µ�U�V�D�W�L�V�K���V�W�D�Q�G�D�U�W�O�D�U�L���N�D�E�L���R�P�L�O�O�D�U�J�D���W�D�\�D�Q�J�D�Q���K�R�O�Ga yuzaga keladi. Shu 
sababli raqobat ustunligi qiyosiy afzallikka nisbatan dinamik, takror 
�N�R�µ�F�K�L�U�L�O�L�V�K�L�� �T�L�\�L�Q�� �Y�D�� �\�X�T�R�U�L�� �G�D�U�D�M�D�G�D�� �L�Q�Q�R�Y�D�W�V�L�R�Q�� �E�R�µ�O�L�E���� �V�W�U�D�W�H�J�L�N��
�E�R�V�K�T�D�U�X�Y�Q�L�Q�J���D�V�R�V�L�\���Y�D�]�L�I�D�O�D�U�L�G�D�Q���E�L�U�L���V�L�I�D�W�L�G�D���H�¶�W�L�U�R�I���H�W�L�O�D�G�L�� 

Kompaniyalar raqobat ustunligini shakllantirish jarayonida bir 
necha strategik yondashuvlardan foydalanadilar. Bular qatoriga narx 
siyosatini optimallashtirish, texnologik modernizatsiya, brend kapitalini 
kuchaytirish, xizmat sifatini oshirish, ixtisoslashgan bozor segmentla-
�U�L�J�D�� �\�R�µ�Q�D�O�W�L�U�L�O�J�D�Q�� �V�W�U�D�W�H�J�L�\�D�O�D�U���� �E�R�]�R�U�J�D�� �N�L�U�L�V�K�� �W�R�µ�V�L�T�O�D�U�L�Q�L�� �\�D�U�D�W�L�V�K����
intellektual mulkni himoya qilish va xarajatlarni kamaytirish strate-
giyalari kiradi.  

Raqobat ustunligiga �H�J�D�� �E�R�µ�O�L�V�K�� �N�R�U�[�R�Q�D�O�D�U�J�D�� �Q�D�I�D�T�D�W�� �E�R�]�R�U�G�D��
ustun mavqeni egallash, balki uzoq muddatli �E�D�U�T�D�U�R�U�O�L�N�Q�L�� �W�D�¶�P�L�Q�O�D�V�K����
investitsiya oqimlarini oshirish, mijozlar sodiqligini mustahkamlash va 
innovatsion salohiyatni kengaytirish imkonini beradi. Raqobatchilar 
�W�R�P�R�Q�L�G�D�Q���W�H�]���Y�D���R�V�R�Q���W�D�N�U�R�U�O�D�E���E�R�µ�O�P�D�\�G�L�J�D�Q���X�V�W�X�Q�O�L�N�O�D�U���H�Q�J���E�D�U�T�D�U�R�U��
raqobat afzalligi sifatida qaraladi. Masalan, brend kapitali, ilmiy-
tadqiqotlar natijalari, noyob texnologik yechimlar yoki mustahkam 
korporativ madaniyat singari omillar korxonaga uzoq muddatli va qayta 
�N�R�µ�F�K�L�U�L�O�L�V�K�L���T�L�\�L�Q���E�R�µ�O�J�D�Q���X�V�W�X�Q�O�L�N�Q�L���W�D�¶�P�L�Q�O�D�\�G�L�� 
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Qolaversa, raqobat ustunligi korxona strategiyasining asosiy 
�W�D�U�N�L�E�L�\���T�L�V�P�L���E�R�µ�O�L�E�����E�R�]�R�U�G�D�J�L��ustun mavqeni mustahkamlash, yuqori 
�T�R�µ�V�K�L�O�J�D�Q���T�L�\�P�D�W���\�D�U�D�W�L�V�K���Y�D���L�V�W�H�¶�P�R�O�F�K�L�O�D�U���H�K�W�L�\�R�M�O�D�U�L�Q�L���V�D�P�D�U�D�O�L���T�R�Q-
dirish imkonini beradi. Ushbu ustunlik korxonadan mavjud resurslardan 
oqilona foydalanish, innovatsion yechimlar ishlab chiqish, bozor talab-
lariga moslashish va �J�O�R�E�D�O���W�H�Q�G�H�Q�V�L�\�D�O�D�U�Q�L���R�µ�]���Y�D�T�W�L�G�D���D�Q�J�O�D�V�K�Q�L���W�D�O�D�E��
qiladi. Strategik boshqaruv nuqtayi nazaridan raqobat ustunligi kompa-
ni�\�D�Q�L�Q�J�� �X�]�R�T�� �P�X�G�G�D�W�O�L�� �P�X�Y�D�I�I�D�T�L�\�D�W�L���� �E�D�U�T�D�U�R�U�� �R�µ�V�L�V�K�L�� �Y�D�� �U�D�T�Rbat-
�E�D�U�G�R�V�K�O�L�J�L�Q�L�� �E�H�O�J�L�O�R�Y�F�K�L�� �H�Q�J�� �P�X�K�L�P�� �P�H�]�R�Q�O�D�U�G�D�Q�� �E�L�U�L�� �V�L�I�D�W�L�G�D�� �H�¶�W�Lrof 
etiladi. 

�5�D�T�R�E�D�W�� �X�V�W�X�Q�O�L�J�L�Q�L�Q�J�� �E�D�U�T�D�U�R�U�O�L�J�L�Q�L�� �W�D�¶�P�L�Q�O�D�V�K�G�D�� �W�D�V�K�T�L�� �P�X�K�L�W��
�R�P�L�O�O�D�U�L�Q�L�Q�J���W�D�¶�V�L�U�L���K�D�P���D�O�R�K�L�G�D���H�¶�W�L�E�R�U�J�D���O�R�\�L�T�G�L�U�����%�R�]�R�U���V�K�D�U�R�L�W�O�D�U�L�Q�L�Q�J��
�R�µ�]�J�D�U�X�Y�F�K�D�Q�O�L�J�L�����W�H�[�Q�R�O�R�J�L�N���\�D�Q�J�L�O�L�N�O�D�U�Q�L�Q�J���W�H�]���V�X�U�¶�D�W�O�D�U�G�D���U�L�Y�R�M�O�D�Q�L�V�K�L����
�L�V�W�H�¶�P�R�O�F�K�L�O�D�U�Q�L�Q�J�� �D�I�]�D�O�O�L�N�O�D�Ui va global iqtisodiy tendensiyalar korxo-
nalarni doimiy moslashuvchanlikka undaydi. Shu sababli kompaniyalar 
strategik monitoring, risklarni boshqarish va innovatsion strategik 
�U�H�M�D�O�D�V�K�W�L�U�L�V�K�� �N�D�E�L�� �L�O�J�µ�R�U�� �\�R�Q�G�D�V�K�X�Y�O�D�U�G�D�Q�� �I�R�\�G�D�O�D�Q�L�V�K�L�� �]�D�U�X�U�� �E�R�µ�O�D�G�L����
Globallashuv sharoitida raqobat afzalligi statik emas, balki dinamik 
�N�D�W�H�J�R�U�L�\�D�� �E�R�µ�O�L�E���� �X�Q�L�� �V�D�T�O�D�V�K�� �X�F�K�X�Q�� �N�R�U�[�R�Q�D�� �W�D�V�K�T�L�� �P�X�K�L�W�� �R�µ�]�J�D�U�L�V�K-
lariga moslashuvchan tarzda javob berishi kerak. 

Bundan tashqari, raqobat ustunligining milliy iqtisodiyot 
darajasida shakllanishi institutsional muhit, infratuzilma sifati, davlat 
siyosatining izchilligi va innovatsion ekotizimning rivojlanganligi bilan 
�F�K�D�P�E�D�U�F�K�D�V�� �E�R�J�µ�O�L�T�G�L�U���� �,�O�P�L�\-tadqiqot markazlari, universitetlar, tex-
noparklar, startap ekotizimi, venchur kapital bozori va intellektual 
�P�X�O�N�Q�L�� �K�L�P�R�\�D�� �T�L�O�X�Y�F�K�L�� �L�Q�V�W�L�W�X�W�O�D�U�� �T�D�Q�F�K�D�O�L�N�� �U�L�Y�R�M�O�D�Q�J�D�Q�� �E�R�µ�O�V�D���� �N�R�U-
xonalar uchun raqobat ustunligi yaratish imkoniyatlari shunchalik keng 
�E�R�µ�O�D�G�L���� �5�D�T�R�E�D�W�� �V�L�\�R�V�D�W�L�Q�L�Q�J�� �V�K�D�I�I�R�I�O�L�J�L���� �W�H�Q�J�� �V�K�D�U�R�L�W�� �\�D�U�D�W�L�V�K�� �W�D�P�R-
yillari va erkin bozor mexanizmlarining samarali ishlashi esa korxona-
larning innovatsion faolligini oshiradi. 
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5.2. Maykl Porterning asosiy raqobat strategiyalari 
 
Maykl Porter strategik boshqaruv nazariyasining eng muhim 

tamoyillarini shakllantirgan olimlardan biri hisoblanadi. Uning raqobat 
strategiyalari haqidagi konsepsiyasi korxonalar uchun barqaror ustunlik 
yaratishning ilmiy-�P�H�W�R�G�R�O�R�J�L�N���D�V�R�V�L�Q�L���E�H�O�J�L�O�D�E���E�H�U�D�G�L�����3�R�U�W�H�U���W�D�¶�N�L�G�O�D-
ganidek, istalgan tarmoqdagi raqobat muhiti besh asosiy kuchning 
�R�µ�]�D�U�R���W�D�¶�V�L�U�L���R�U�T�D�Oi shakllanadi va korxonaning mazkur kuchlar fonida 
qanday pozitsiya egallashi uning uzoq muddatli muvaffaqiyatini 
belgilovchi omilga aylanadi. Shu nuqtayi nazardan, Porter korxonalar 
uchun uchta fun�G�D�P�H�Q�W�D�O�� �V�W�U�D�W�H�J�L�N�� �\�R�µ�Q�D�O�L�V�K�Q�L���± �[�D�U�D�M�D�W�O�D�U�� �E�R�µ�\�L�F�K�D��
yetakchilik, farqlash va fokuslash strategiyalarini taklif etadi. Mazkur 
strategiyalar korxonaga bozor sharoitida samarali pozitsiya egallash, 
�U�D�T�R�E�D�W�F�K�L�O�D�U�G�D�Q�� �X�V�W�X�Q�O�L�N�N�D�� �H�U�L�V�K�L�V�K�� �Y�D�� �L�V�W�H�¶�P�R�O�F�K�L�O�D�U�� �X�F�K�X�Q�� �E�D�U�T�D�U�R�U��
�T�R�µ�V�K�L�P�F�K�D�� �T�L�\�P�D�W�� �\�D�U�D�Wish imkonini beradigan asosiy metodologik 
asos vazifasini bajaradi. 

�;�D�U�D�M�D�W�O�D�U���E�R�µ�\�L�F�K�D���\�H�W�D�N�F�K�L�O�L�N 
�;�D�U�D�M�D�W�O�D�U���E�R�µ�\�L�F�K�D���\�H�W�D�N�F�K�L�O�L�N���V�W�U�D�W�H�J�L�\�D�V�L���N�R�U�[�R�Q�D�Q�L�Q�J���P�D�K�V�X�O�R�W��

yoki xizmatlarni raqobatchilarga qaraganda pastroq tannarx bilan ishlab 
chiqarishi orqali ustunlikka erishishini anglatadi. Ushbu yondashuv 
ishlab chiqarish jarayonlarini optimallashtirish, resurslardan tejamkor 
foydalanish, logistika tizimini takomillashtirish, avtomatlashtirilgan 
texnologiyalarni joriy etish va energiya samaradorligini oshirish kabi 
�F�K�R�U�D�O�D�U�Q�L�Q�J�� �L�]�F�K�L�O�� �T�R�µ�O�O�D�Q�L�O�L�V�K�L�Q�L�� �W�D�O�D�E�� �T�L�O�D�G�L���� �;�D�U�D�M�D�W�� �X�V�W�X�Q�O�L�J�L�Q�L�Q�J��
shakllanishi korxonaga quyidagi ikki asosiy imkoniyat yaratadi: 

mahsulot narxini raqobatchilarga nisbatan pastroq belgilash 
orqali bozor ulushini kengaytirish; 

narxlar bir xil �E�R�µ�O�J�D�Q���V�K�D�U�R�L�W�G�D���\�X�T�R�U�L���I�R�\�G�D���P�D�U�M�D�V�L�Q�L���V�K�D�N�O�O�D�Q-
�W�L�U�L�V�K���K�D�P�G�D���N�R�U�[�R�Q�D�Q�L�Q�J���P�R�O�L�\�D�Y�L�\���E�D�U�T�D�U�R�U�O�L�J�L�Q�L���W�D�¶�P�L�Q�O�D�V�K�� 

Masalan, Walmart, IKEA, Amazon hamda Turkish Airlines singari 
�\�L�U�L�N���[�R�U�L�M�L�\���N�R�P�S�D�Q�L�\�D�O�D�U���[�D�U�D�M�D�W�O�D�U���E�R�µ�\�L�F�K�D���X�V�W�X�Q�O�L�N���V�W�U�D�W�H�J�L�\�D�V�L�Q�L�Q�J��
yorqin misollaridir. Ular ishlab chiqarish jarayonlarini optimallashtirish, 
�O�R�J�L�V�W�L�N�D�� �V�D�P�D�U�D�G�R�U�O�L�J�L�Q�L�� �R�V�K�L�U�L�V�K�� �Y�D�� �[�D�U�D�M�D�W�O�D�U�Q�L�� �T�D�W�¶�L�\�� �Q�D�]�R�U�D�W�� �T�L�O�L�V�K��
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�R�U�T�D�O�L���E�R�]�R�U�G�D���R�µ�]�L�Q�L�Q�J���X�V�W�X�Q���P�D�Y�T�H�V�L�Q�L���V�K�D�N�O�O�D�Q�W�L�U�D���R�O�J�D�Q�����%�L�U�R�T���X�V�K�E�X��
�V�W�U�D�W�H�J�L�\�D�Q�L�Q�J�� �R�µ�]�L�J�D�� �[�R�V�� �[�D�Y�I�O�D�U�L�� �K�D�P�� �P�D�Y�M�Xd. Texnologik eskiruv, 
raqobatchilar tomonidan tezkor taqlid qilinishi, sifatning pasayib ketish 
ehtimoli va bozor talabi dinamikasi kabi omillar xarajat ustunligining 
barqarorligini zaiflashtirishi mumkin. Shu sababli xarajatlarni 
kamaytirish bilan bir vaqtda sifat standartlarini saqlash, jarayonlarni 
doimiy modernizatsiya qilish va innovatsion yechimlarni joriy etish 
�P�D�]�N�X�U���V�W�U�D�W�H�J�L�\�D�Q�L�Q�J���X�]�R�T���P�X�G�G�D�W�O�L���V�D�P�D�U�D�G�R�U�O�L�J�L�Q�L���W�D�¶�P�L�Q�O�D�\�G�L�� 

Farqlash (differensiatsiya) 
Farqlash strategiyasi korxonaning �L�V�W�H�¶�P�R�O�F�K�L�O�D�U�� �X�F�K�X�Q�� �Q�R�\�R�E��

�T�L�\�P�D�W�� �\�D�U�D�W�L�V�K�J�D�� �T�D�U�D�W�L�O�J�D�Q�� �E�R�µ�O�L�E���� �P�D�K�V�X�O�R�W�� �\�R�N�L�� �[�L�]�P�D�W�Q�L��
raqobatchilarnikidan sezilarli darajada farqlanadigan shaklda taklif 
etishni nazarda tutadi. Ushbu yondashuvning mohiyati mahsulotning 
�W�H�[�Q�L�N�� �N�R�µ�U�V�D�W�N�L�F�K�O�D�U�L���� �I�X�Q�N�V�L�R�Q�D�O�O�L�J�L���� �G�L�]�D�\�Q�L���� �[�L�]�P�D�W�� �N�R�µ�U�V�D�W�L�V�K�� �V�L�I�D�W�L����
�E�U�H�Q�G���L�P�L�M�L���\�R�N�L���W�H�[�Q�R�O�R�J�L�N���L�Q�Q�R�Y�D�W�V�L�\�D�O�D�U���R�U�T�D�O�L���L�V�W�H�¶�P�R�O�F�K�L�Q�L�Q�J���R�Q�J�L�G�D��
alohida qadr-sharaf shakllantirishdan iborat. Differensiat�V�L�\�D�� �L�V�W�H�¶�P�R�O-
chi sodiqligini mustahkamlaydi, kompaniyaga yuqori narx segmentida 
fao�O�L�\�D�W�� �\�X�U�L�W�L�V�K�� �L�P�N�R�Q�L�Q�L�� �E�H�U�D�G�L�� �Y�D�� �U�D�T�R�E�D�W�F�K�L�O�D�U�� �E�R�V�L�P�L�G�D�Q�� �P�D�¶�O�X�P��
darajada himoya yaratadi. 

Apple, Tesla, BMW, Nike va Samsung kabi kompaniyalar farqlash 
strategiyasining eng yorqin amaliy misollaridan hisoblanadi. Ushbu 
yondashuv odatda katta hajmdagi investitsiyalarni talab qiladi. Ilmiy-
tadqiqot faoliyati, yuqori sifatli materiallardan foydalanish, dizayndagi 
innovatsiyalar, texnologik mukammallik va kuchli brending farqlash 
strategiyasining asosiy tayanchlaridir. 

Muvaffaqiyatli differensiatsiya korxonaga bozorning premium 
�V�H�J�P�H�Q�W�L�G�D���E�D�U�T�D�U�R�U���R�µ�U�L�Q���H�J�D�O�O�D�V�K�����W�D�O�D�E-ta�N�O�L�I���R�µ�]�J�D�U�L�V�K�O�D�U�L�G�D�Q���N�D�P�U�R�T��
�]�D�U�D�U�� �N�R�µ�U�L�V�K�� �K�D�P�G�D�� �L�V�W�H�¶�P�R�O�F�K�L�O�D�U�� �R�Q�J�L�G�D�� �P�X�V�W�D�K�N�D�P�� �Y�D�� �L�V�K�R�Q�F�K�O�L��
brend imijini shakllantirish imkoniyatini yaratadi. 

Fokuslash strategiyasi 
Fokuslash strategiyasi korxonaning bozorning muayyan seg-

mentiga �± �P�D�¶�O�X�P�� �E�L�U�� �P�D�K�V�X�O�R�W�� �W�X�U�L���� �P�D�¶�O�X�P�� �P�L�M�R�]�O�D�U�� �J�X�U�X�K�L�� �\�R�N�L��
mintaqaga ixtisoslashgan holda raqobatlashishini anglatadi. Ushbu 
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strategiya korxona resurslarini keng bozorga emas, balki torroq 
�V�H�J�P�H�Q�W�J�D���\�R�µ�Q�D�O�W�L�U�J�D�Q���K�R�O�G�D���F�K�X�T�X�U���L�[�W�L�V�R�V�O�D�V�K�J�D�Q���T�L�\�P�D�W���\�D�U�D�W�L�V�K�J�D��
im�N�R�Q���E�H�U�D�G�L�����)�R�N�X�V�O�D�V�K�Q�L�Q�J���L�N�N�L���N�R�µ�U�L�Q�L�V�K�L���P�D�Y�M�X�G�����[�D�U�D�M�D�W�O�D�U���E�R�µ�\�L�F�K�D��
�I�R�N�X�V�O�D�V�K�� �Y�D�� �I�D�U�T�O�D�V�K�� �E�R�µ�\�L�F�K�D�� �I�R�N�X�V�O�D�V�K���� �5�R�O�O�V-Royce hashamatli 
avtomobillar bozorida, Ferrari sport avtomobillari bozorida, Patagonia 
ekologik kiyimlar segmentida aynan fokuslash strategiyasi orqali 
mustahkam pozitsiya yaratgan. 

Fokuslash yondashuvi ayniqsa resurslari cheklangan kichik va 
�R�µ�U�W�D���E�L�]�Q�H�V�O�D�U���X�F�K�X�Q���V�D�P�D�U�D�O�L���E�R�µ�O�D�G�L�����%�L�U�R�T���E�R�]�R�U���V�H�J�P�H�Q�W�L���K�D�M�P�L�Q�L�Q�J��
�N�L�F�K�L�N�O�L�J�L���� �V�H�J�P�H�Q�W�� �H�K�W�L�\�R�M�O�D�U�L�Q�L�Q�J�� �R�µ�]�J�D�U�L�V�K�L�� �\�R�N�L�� �\�L�U�L�N�� �U�D�T�R�E�D�W�F�K�L�O�D�U��
tomonidan ushbu segmentga kirish xavfi kabi cheklovlarga ega. Shunga 
qaramay, aniq belgilangan fokus segment korxonaga yuqori darajadagi 
ixtisoslashuv, sodiq mijozlar auditoriyasini shakllantirish va bozorda 
barqaror pozitsiyani mustahkamlash imkonini beradi. 

M.Porterning raqobat strategiyalarining amaliy ahamiyati shun-
daki, ular korxonaga bozor tuzilishini tizimli tahlil qilish, raqobatchi-
�O�D�U�Q�L�Q�J���N�X�F�K�O�L���Y�D���]�D�L�I���M�L�K�D�W�O�D�U�L�Q�L���D�Q�L�T�O�D�V�K���K�D�P�G�D���L�V�W�H�¶�P�R�O�F�K�L�O�D�U�Q�L�Q�J���[�X�O�T-
�D�W�Y�R�U�L�J�D�� �P�R�V�� �U�D�Y�L�V�K�G�D�� �V�W�U�D�W�H�J�L�N�� �\�R�µ�Q�D�O�L�V�K�� �W�D�Q�O�D�V�K��imkonini beradi. 
Ushbu yondashuv korxonani tasodifiy yoki qisqa muddatli qarorlardan 
�V�D�T�O�D�\�G�L���� �E�L�]�Q�H�V�� �M�D�U�D�\�R�Q�O�D�U�L�Q�L�� �D�Q�L�T�� �P�D�T�V�D�G�J�D�� �\�R�µ�Q�D�O�W�L�U�D�G�L�� �Y�D�� �V�W�U�D�W�H�J�L�N��
resurslarni optimal taqsimlash uchun asos yaratadi. Strategiyaning izchil 
amalga oshirilishi korxona�J�D���X�]�R�T���P�X�G�G�D�W�O�L���U�D�T�R�E�D�W�E�D�U�G�R�V�K�O�L�N�Q�L���W�D�¶�P�L�Q-
�O�D�\�G�L���� �E�R�]�R�U�� �V�K�D�U�R�L�W�O�D�U�L�G�D�J�L�� �R�µ�]�J�D�U�L�V�K�O�D�U�J�D�� �P�R�V�O�D�V�K�X�Y�F�K�D�Q�� �Y�D�� �W�H�]�N�R�U��
javob berish qobiliyatini kuchaytiradi. 

 

5.3. Raqobatning turlari  
 

Raqobatning turlari bozor tuzilmasi va undagi ishtirokchilar soniga 
qarab farqlanadi. Mukammal raqobat (perfect competition)da korxonalar 
�M�X�G�D�� �N�R�µ�S�� �E�R�µ�O�D�G�L���� �P�D�K�V�X�O�R�W�O�D�U�� �E�L�U�� �[�L�O�� �Y�D�� �K�H�F�K�� �E�L�U�� �N�R�P�S�D�Q�L�\�D�� �Q�D�U�[�Q�L��
�R�µ�]�J�D�U�W�L�U�D�� �R�O�P�D�\�G�L���� �2�O�L�J�R�S�R�O�L�\�D�G�D�� �H�V�D�� �E�R�]�R�U�� �E�L�U�� �Q�Hchta yirik 
�R�µ�\�L�Q�F�K�L�O�D�U�Q�L�Q�J�� �T�R�µ�O�L�G�D�� �E�R�µ�O�D�G�L�� �Y�D�� �N�L�U�L�V�K�� �W�R�µ�V�L�T�O�D�U�L�� �\�X�T�R�U�L�� �E�R�µ�O�D�G�L����
�0�R�Q�R�S�R�O�L�\�D�G�D�� �H�V�D�� �E�R�]�R�U�G�D�� �\�D�J�R�Q�D�� �L�V�K�O�D�E�� �F�K�L�T�D�U�X�Y�F�K�L�� �P�D�Y�M�X�G�� �E�R�µ�O�L�E����
�W�D�Q�O�R�Y���F�K�H�N�O�D�Q�J�D�Q���Y�D���Q�D�U�[�O�D�U���\�X�T�R�U�L�U�R�T���E�R�µ�O�D�G�L�� 
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�6�K�X�Q�L�Q�J�G�H�N���� �2�‹�]�E�H�N�L�V�W�R�Q�� �5�H�V�S�X�E�O�L�N�D�V�L�Q�L�Q�J�� ��������-yil 3-iyuldagi 
O�µ�5�4-850-son Qonuni hamda �2�‹�]�E�H�N�L�V�W�R�Q�� �5�H�V�S�X�E�O�L�N�D�V�L�� �9�D�]�L�U�O�D�U��
Mahkamasining 2024-yil 1-maydagi 256-sonli qarorida raqobat muhi-
�W�L�Q�L���W�D�K�O�L�O���T�L�O�L�V�K�G�D���X�V�W�X�Q���P�D�Y�T�H���Y�D���X�V�W�X�Q���P�X�]�R�N�D�U�D���N�X�F�K�O�D�U�L�J�D���E�R�µ�O�L�Q�L�V�K�L��
belgilangan. 

Ustun mavqe 
Tovar yoki moliya �E�R�]�R�U�L�G�D�J�L�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�Q�L�Q�J��

�\�R�[�X�G�� �V�K�D�[�V�O�D�U�� �J�X�U�X�K�L�Q�L�Q�J�� �X�Q�J�D�� �R�‹�]�� �I�D�R�O�L�\�D�W�L�Q�L�� �U�D�T�R�E�D�W�O�D�V�K�X�Y�F�K�L��
�[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�O�D�U�J�D�� �E�R�J�‹�O�L�T�� �E�R�‹�O�P�D�J�D�Q�� �K�R�O�G�D�� �D�P�D�O�J�D��
�R�V�K�L�U�L�V�K�� �Y�D�� �U�D�T�R�E�D�W�Q�L�Q�J�� �K�R�O�D�W�L�J�D�� �K�D�O�� �T�L�O�X�Y�F�K�L�� �W�D�Œ�V�L�U�� �N�R�‹�U�V�D�W�L�V�K���� �W�H�J�L�V�K�O�L��
bozorga bos�K�T�D�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�O�D�U�Q�L�Q�J�� �N�L�U�L�V�K�L�Q�L��
qiyinlashtirish yoxud ushbu boshqa subyektlarning iqtisodiy faoliyat 
erkinligini boshqacha tarzda cheklash imkoniyatini beradigan holati 
ustun mavqedir. 

Tovar yoki moliya bozorida quyidagilar ustun mavqe deb �H�Œ�W�L�U�R�I��
etiladi: 

�D�J�D�U�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�Q�L�Q�J�� �\�R�N�L�� �V�K�D�[�V�O�D�U�� �J�X�U�X�K�L�Q�L�Q�J��
�U�D�T�R�E�D�W�F�K�L�O�D�U�L���P�D�Y�M�X�G���E�R�‹�O�P�D�V�D�� 

�D�J�D�U�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�Q�L�Q�J�� �\�R�[�X�G�� �V�K�D�[�V�O�D�U�� �J�X�U�X�K�L�Q�L�Q�J��
bozordagi ulushi 40 foizni va undan ortiqni tashkil etsa; 

�D�J�D�U�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�Ki subyekt yoki shaxslar guruhi tabiiy 
�P�R�Q�R�S�R�O�L�\�D���V�X�E�\�H�N�W�L���G�H�E���H�Œ�W�L�U�R�I���H�W�L�O�V�D�� 

�D�J�D�U�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�J�D�� �\�R�N�L�� �V�K�D�[�V�O�D�U�� �J�X�U�X�K�L�J�D��
muayyan tovarlarni ishlab chiqarish yoki realizatsiya qilish yoxud olish 
uchun qonunchilikda belgilangan tartibda mutlaq va (yoki) eksklyuziv 
�K�X�T�X�T���E�H�U�L�O�J�D�Q���E�R�‹�O�V�D�� 

Oxirgi kalendar yilda tovarlarni realizatsiya qilishdan olingan 
�W�X�V�K�X�P�L�� �E�D�]�D�Y�L�\�� �K�L�V�R�E�O�D�V�K�� �P�L�T�G�R�U�L�Q�L�Q�J�� �R�‹�W�W�L�]�� �P�L�Q�J�� �E�D�U�D�Y�D�U�L�G�D�Q��
�N�D�P�U�R�T�Q�L���W�D�V�K�N�L�O���H�W�X�Y�F�K�L���[�R�‹�M�D�O�L�N���\�X�U�L�W�X�Y�F�K�L���V�X�E�\�H�N�W�Q�L�Q�J���\�R�N�L���V�K�D�[�V�O�D�U��
guruhining (bundan tabiiy monopoliya subyektlari, mahsulotlarining 
�Q�D�U�[�O�D�U�L�� �G�D�Y�O�D�W�� �W�R�P�R�Q�L�G�D�Q�� �W�D�U�W�L�E�J�D�� �V�R�O�L�Q�D�G�L�J�D�Q�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L��
subyektlar mustasno) tovar yoki moliya bozoridagi holati ustun mavqe 
�G�H�E���H�Œ�W�L�U�R�I���H�W�L�O�P�D�\�G�L�� 
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�;�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�Q�L�Q�J�� �\�R�N�L�� �V�K�D�[�V�O�Dr guruhining tovar 
�\�R�N�L���P�R�O�L�\�D���E�R�]�R�U�L�G�D�J�L���X�V�W�X�Q���P�D�Y�T�H�\�L���H�Œ�W�L�U�R�I���H�W�L�O�J�D�Q���N�X�Q�G�D�Q���H�Œ�W�L�E�R�U�D�Q��
uch kunlik muddatda vakolatli davlat organi bu haqda ularga xabarnoma 
�\�X�E�R�U�D�G�L�����P�D�]�N�X�U���[�R�‹�M�D�O�L�N���\�X�U�L�W�X�Y�F�K�L���V�X�E�\�H�N�W�Q�L�Q�J���\�R�N�L���V�K�D�[�V�O�D�U���J�X�U�X�K�L-
ning tovarlariga nisbatan narxlar davlat tomonidan tartibga solingan 
taqdirda esa bu haqda narxni tartibga soluvchi organga ham xabar 
beradi. 

�6�K�X�Q�L�Q�J�G�H�N�����2�µ�]�E�H�N�L�V�W�R�Q���5�H�V�S�X�E�O�L�N�D�V�L���5�D�T�R�E�D�W�Q�L���U�L�Y�R�M�O�D�Q�W�L�U�L�V�K���Y�D��
�L�V�W�H�¶�P�R�O�F�K�L�O�D�U���K�X�T�X�T�O�D�U�L�Q�L���K�L�P�R�\�D���T�L�O�L�V�K���T�R�µ�P�L�W�D�V�L�Q�L�Q�J����������-yilgi tahlil 
nat�L�M�D�O�D�U�L�G�D�� �³�5�D�T�R�E�D�W�� �W�R�µ�J�µ�U�L�V�L�G�D�´�J�L�� �4�R�Q�X�Q�Q�L�Q�J�� ����-moddasiga asosan, 
�������W�D���N�R�U�[�R�Q�D���������W�D���W�R�Y�D�U���Y�D���[�L�]�P�D�W�O�D�U���E�R�µ�\�L�F�K�D���X�V�W�X�Q���P�D�Y�T�H�J�D���H�J�D���G�H�E��
�H�¶�W�L�U�R�I���H�W�L�O�G�L���K�D�P�G�D�������W�D���N�R�U�[�R�Q�D�������W�D���W�R�Y�D�U���Y�D���[�L�]�P�D�W�O�D�U���E�R�µ�\�L�F�K�D���X�V�W�X�Q��
�P�D�Y�T�H�\�L�Q�L���\�R�µ�T�R�W�J�D�Q�O�L�J�L���H�¶�W�L�U�R�I���H�W�L�O�G�L�� 

Jumladan���� �³�-�9�� �&�R�Q�W�L�Q�D�]�´�� �0�&�K�-��formalin  �E�R�µ�\�L�F�K�D���� �³�,�Q�G�R�U�D�P�D��
�.�R�N�D�Q�G�� �I�H�U�W�L�O�L�]�H�U�V�� �D�Q�G�� �F�K�H�P�L�F�D�O�V�´�� �Y�D�� �³�)�D�U�J�µ�R�Q�D�D�]�R�W�´�� �$�-�O�D�U�� �V�K�D�[�V�O�D�U��
guruhi sifatida superfosfat �E�R�µ�\�L�F�K�D���� �³�)�D�U�J�µ�R�Q�D�D�]�R�W�´�� �$�-��karbamid 
�E�R�µ�\�L�F�K�D�����³�7�H�P�L�U�\�R�µ�O�H�N�V�S�U�H�V�V�´���Y�D���³�2�µ�]�W�H�P�L�U�\�R�µ�O�\�R�µ�O�R�Y�F�K�L�´���$�-�O�D�U��temir 
�\�R�µ�O�O�D�U�G�D�� �\�R�µ�O�R�Y�F�K�L�� �W�D�V�K�L�V�K�� �[�L�]�P�D�W�L �E�R�µ�\�L�F�K�D���� �³�6�K�D�K�D�U�� �D�W�U�R�I�L�G�D��
�\�R�µ�O�R�Y�F�K�L�� �W�D�V�K�L�V�K�´�� �0�&�K�-���V�K�D�K�D�U�� �D�W�U�R�I�L�G�D�� �\�R�µ�O�R�Y�F�K�L�� �W�D�V�K�L�V�K�� �[�L�]�P�D�W�L 
�E�R�µ�\�L�F�K�D���� �³�*�D�]�O�L�� �*�D�V�� �6�W�R�U�D�J�H�´�� �0�&�K�-�� �4�4��tabiiy gazni yer ostiga 
quyish, saqlash va tortib olish xizmati �E�R�µ�\�L�F�K�D���� �³�<�D�Q�G�H�[�*�R�� �8�%�´��
�0�&�K�-���\�R�µ�O�R�Y�F�K�L�O�D�U�Q�L���W�D�V�K�L�V�K�����W�D�N�V�L�����X�F�K�X�Q���E�X�\�X�U�W�P�D�O�D�U�Q�L���M�R�\�O�D�V�K-
�W�L�U�L�V�K���Y�D���W�D�N�V�L���[�L�]�P�D�W�O�D�U�L�Q�L���N�R�µ�U�V�D�W�L�V�K�J�D���L�P�N�R�Q���E�H�U�X�Y�F�K�L���Y�R�V�L�W�D�F�K�L�O�L�N��
(aggregator) xizmatlari �E�R�µ�\�L�F�K�D���� �³�<�D�Q�G�H�[�� �H�D�W�V�´�� �0�&�K�-�� �;K va 
�³�(�[�S�U�H�V�V������ �$�3�3�´�� �0�&�K�-�O�D�U�� �W�D�\�\�R�U�� �R�Y�T�D�W�� �Y�D�� �E�R�V�K�T�D�� �L�V�W�H�¶�P�R�O�� �P�D�K�V�X-
lotlari uchun buyurtmalarni joylashtirish va yetkazib berishga imkon 
�E�H�U�X�Y�F�K�L���Y�R�V�L�W�D�F�K�L�O�L�N�����D�J�J�U�H�J�D�W�R�U�����[�L�]�P�D�W�O�D�U�L�����³�8�]�E�H�N�L�V�W�D�Q���D�L�U�Z�D�\�V�´���$�-��
�Y�D���³�8�]�E�H�N�L�V�W�D�Q���+�H�O�L�F�R�S�W�H�U�V�´���0�&�K�-�O�D�U���V�K�D�[�V�O�D�U���J�X�U�Xhi sifatida mahalliy 
�\�R�µ�Q�D�O�L�V�K�O�D�U�G�D�� �K�D�Y�R�� �W�U�D�Q�V�S�R�U�W�L�G�D�� �\�R�µ�O�R�Y�F�K�L�� �W�D�V�K�L�V�K�� �[�L�]�P�D�W�L�� �Y�D��
�³�8�]�E�H�N�L�V�W�D�Q�� �D�L�U�Z�D�\�V�´�� �$�-���[�D�O�T�D�U�R�� �\�R�µ�Q�D�O�L�V�K�O�D�U�G�D�� �K�D�Y�R�� �W�U�D�Q�V�S�R�U�W�L�G�D��
�\�R�µ�O�R�Y�F�K�L���W�D�V�K�L�V�K���[�L�]�P�D�W�L �E�R�µ�\�L�F�K�D���X�V�W�X�Q���P�D�Y�T�H�J�D���H�J�D���G�H�E���H�¶�W�L�U�R�I���H�W�L�O�G�L�� 

�0�D�¶�O�X�P�R�W�� �X�F�K�X�Q����2024-yil yakunlarig�D�� �N�R�µ�U�D tovar yoki moliya 
bozorida ustun mavqey�L�� �H�¶�W�L�U�R�I�� �H�W�L�O�J�D�Q�� ������ �W�D�� �[�R�µ�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L��
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�V�X�E�\�H�N�W�O�D�U���P�D�Y�M�X�G���E�R�µ�O�L�E�����X�O�D�U�G�D�Q���������W�D�V�L�����������I�R�L�]�����G�D�Y�O�D�W���L�V�K�W�L�U�R�N�L�G�D�J�L��
korxonalar, 28 tasi esa (29 foiz) xususiy korxonalardir. 

Ustun muzokara kuchi 
Ustun �P�D�Y�T�H�J�D�� �H�J�D�� �E�R�‹�O�P�D�J�D�Q�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�� �\�R�N�L��

shaxslar guruhi tomonidan bitim shartlarini, tovarlar realizatsiya 
�T�L�O�L�Q�D�G�L�J�D�Q�� �K�X�G�X�G�Q�L�� �Y�D�� �Q�D�U�[�Q�L�� �E�H�O�J�L�O�D�V�K�J�D�� �E�L�U�� �W�R�P�R�Q�O�D�P�D�� �W�D�Œ�V�L�U��
�N�R�‹�U�V�D�W�L�V�K���L�P�N�R�Q�L�\�D�W�L�Q�L�Q�J���P�D�Y�M�X�G�O�L�J�L���X�V�W�X�Q���P�X�]�R�N�D�U�D���N�X�F�K�L���G�H�E���H�Œ�W�L�U�R�I��
etiladi. Shuningdek, Tovar yoki moliya bozorida quyidagi shartlarning 
�E�L�U�L�� �\�R�N�L�� �E�L�U�� �Q�H�F�K�W�D�V�L�� �E�D�M�D�U�L�O�J�D�Q�G�D�� �[�R�‹�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�� �\�R�[�X�G��
�V�K�D�[�V�O�D�U�� �J�X�U�X�K�L�� �R�‹�]�� �N�R�Q�W�U�D�J�H�Q�W�O�D�U�L�J�D�� �Q�L�V�E�D�W�D�Q���X�V�W�X�Q���P�X�]�R�N�D�U�D���N�X�F�K�L�J�D��
�H�J�D���G�H�E���H�Œ�W�L�U�R�I���H�W�L�O�D�G�L�� 

kontragentlar bilan shartnoma tuzishda shartnoma shartlariga bir 
�W�R�P�R�Q�O�D�P�D���W�D�Œ�V�L�U���R�‹�W�N�D�]�L�V�K���L�P�N�R�Q�L�\�D�W�L���P�D�Y�M�X�G���E�R�‹�O�J�D�Q�G�D�� 

tovarlar realizatsiya qilinadigan hududni belgilashga bir 
�W�R�P�R�Q�O�D�P�D���W�D�Œ�V�L�U���N�R�‹�U�V�D�W�L�V�K���L�P�N�R�Q�L�\�D�W�L���P�D�Y�M�X�G���E�R�‹�O�J�D�Q�G�D�� 

narxni belgilashda bir tomonlama �W�D�Œ�V�L�U�� �N�R�‹�U�V�D�W�L�V�K�� �L�P�N�R�Q�L�\�D�W�L��
�P�D�Y�M�X�G���E�R�‹�O�J�D�Q�G�D�� 

�4�R�O�D�Y�H�U�V�D�����[�R�‹�M�D�O�L�N���\�X�U�L�W�X�Y�F�K�L���V�X�E�\�H�N�W�Q�L�Q�J���\�R�[�X�G���V�K�D�[�V�O�D�U���J�X�U�X�K�L-
�Q�L�Q�J�� �X�V�W�X�Q�� �P�D�Y�T�H�\�L�Q�L�� �\�R�N�L�� �X�V�W�X�Q�� �P�X�]�R�N�D�U�D�� �N�X�F�K�L�Q�L�� �H�Œ�W�L�U�R�I�� �H�W�L�V�K��
�P�R�Q�R�S�R�O�L�\�D�J�D�� �T�D�U�V�K�L�� �R�U�J�D�Q�� �U�D�K�E�D�U�L�Q�L�Q�J�� �E�X�\�U�X�J�‹�L�� �E�L�O�D�Q�� �U�D�V�P�L�\�O�D�V�K-
tiriladi. 

Shuning�G�H�N���� �5�D�T�R�E�D�W�� �T�R�µ�P�L�W�D�V�L�� �W�R�P�R�Q�L�G�D�Q�� ��������-�\�L�O�G�D�� �³�5�D�T�R�E�D�W��
�W�R�µ�J�µ�U�L�V�L�G�D�´�J�L���4�R�Q�X�Q�Q�L�Q�J������-�P�R�G�G�D�V�L�J�D���D�V�R�V�D�Q�����³�,�Q�W�H�U�W�H�U�P�L�Q�D�O�´�� �0�&hJ 
�4�.���W�H�P�L�U�\�R�µ�O���O�L�Q�L�\�D�V�L�Q�L �L�M�D�U�D�J�D���E�H�U�L�V�K���[�L�]�P�D�W�L���E�R�µ�\�L�F�K�D���Y�D���³�2�O�W�L�D�U�L�T���J�D�]��
�W�R�µ�O�G�L�U�L�V�K�´���0�&hJ suyultirilgan gaz mahsulotini saqlash xizmati �E�R�µ�\�L�F�K�D��
�X�V�W�X�Q���P�X�]�R�N�D�U�D���N�X�F�K�L�J�D���H�J�D���G�H�E���H�¶�W�L�U�R�I���H�W�L�O�G�L�� 

 
5.4. Raqobat salohiyati va raqobatdoshlik darajasining  

umumiy tushunchasi 
 
Raqobat bozor iqtisodiyotining asosiy harakatlantiruvchi kuchi 

�E�R�µ�O�L�E���� �[�R�µ�M�D�O�L�N�� �\�X�U�L�W�X�Y�F�K�L�� �V�X�E�\�H�N�W�O�D�U�Q�L�Q�J�� �V�D�P�D�U�D�G�R�U�O�L�N�N�D�� �L�Q�W�L�O�L�V�K�L����
mahsulot va xizmat sifatini oshirishi, innovatsion texnologiyalarni joriy 
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qilishi ham�G�D���L�V�W�H�¶�P�R�O�F�K�L�O�D�U���H�K�W�L�\�R�M�L�J�D���P�X�Q�R�V�L�E taklif shakllantirishiga 
turtki beradi. Shuning uchun ham raqobat salohiyati va raqobatdoshlik 
darajasi iqtisodiy rivojlanishning muhim kategoriyalari sifatida qaraladi.  

Raqobat salohiyati deganda korxona yoki tarmoqning bozor 
sharoitida muvaffaqiyatli faoliyat yuritish imkoniyatlari, mavjud 
resurslardan samarali foydalanish darajasi, innovatsion yechimlarni 
joriy etish qobiliyati, ishlab chiqarish jarayonining texnik-texnologik 
�W�D�U�D�T�T�L�\�R�W�L�� �Y�D�� �L�Q�V�R�Q�� �N�D�S�L�W�D�O�L�Q�L�Q�J�� �P�D�O�D�N�D�V�L�� �W�X�V�K�X�Q�L�O�D�G�L���� �<�D�¶�Q�L���� �U�D�T�R�E�D�W��
salohiyati subyektning potensial imkoniyatlari majmuasini ifodalaydi va 
uning kelajakdagi rivojlanish istiqbolini belgilaydi. Ushbu salohiyat 
korxonaning ichki imkoniyatlari �± ishlab chiqarish quvvatlari, texno-
logik daraja, moliyaviy barqarorlik, tashkiliy boshqaruv, innovatsion 
�I�D�R�O�O�L�N���Y�D���[�R�G�L�P�O�D�U���P�D�O�D�N�D�V�L���E�L�O�D�Q���F�K�D�P�E�D�U�F�K�D�V���E�R�J�‹�O�L�T���E�R�µ�O�D�G�L�� 

Raqobatdoshlik darajasi esa korxonaning amaldagi bozor 
sharoitida raqobatchilari �E�L�O�D�Q���W�D�T�T�R�V�O�D�J�D�Q�G�D���N�R�µ�U�V�D�W�D�G�L�J�D�Q���X�V�W�X�Q�O�L�N�O�D�U�L����
bozordagi ustun mavqey�L�����L�V�W�H�¶molchiga taklif etilayotgan mahsulot yoki 
xizmatning sifati, narxning maqbulligi, marketing strategiyasining 
samaradorligi va ishlab chiqarish samaradorligi kabi omillar bilan 
belgilanadi. Shuningdek, raqobatdoshlik subyektning real iqtisodiy 
natijalarida �Q�D�P�R�\�R�Q�� �E�R�µ�O�D�G�L�J�D�Q�� �N�D�W�H�J�R�U�L�\�D�G�L�U���� �0�D�V�D�O�D�Q���� �N�R�U�[�R�Q�D�Q�L�Q�J��
�E�R�]�R�U���X�O�X�V�K�L�����H�N�V�S�R�U�W���N�R�µ�U�V�D�W�N�L�F�K�O�D�U�L�����V�D�Y�G�R���K�D�M�P�L���Y�D���E�U�H�Q�G���R�E�U�R�µ�V�L���X�Q�L�Q�J��
�U�D�T�R�E�D�W�G�R�V�K�O�L�N���G�D�U�D�M�D�V�L�Q�L�Q�J���D�V�R�V�L�\���N�R�µ�U�V�D�W�N�L�F�K�O�D�U�L���K�L�V�R�E�O�D�Q�D�G�L�����'�H�P�D�N����
raqobat salohiyati kelajakdagi imkoniyatlarni, raqobatdoshlik esa 
�E�X�J�X�Q�J�L���E�R�]�R�U���X�V�W�X�Q�O�L�N�O�D�U�L�Q�L���L�I�R�G�D�O�D�\�G�L�����,�N�N�D�O�D���W�X�V�K�X�Q�F�K�D���R�‹zaro cham-
�E�D�U�F�K�D�V�� �E�R�J�‹�O�L�T�� �E�R�µ�O�V�D-da, ularning mohiyati bir-biridan farq qiladi: 
raqobat salohiyati �± resurslar va ichki imkoniyatlar majmuasi, raqobat-
doshlik esa �± ushbu imkoniyatlar asosida erishilgan natijaning bozorga 
�W�D�¶�V�L�U�L�� 

�5�D�T�R�E�D�W�� �V�D�O�R�K�L�\�D�W�L�� �\�X�T�R�U�L�� �E�R�µ�O�J�D�Q�� �N�R�U�[�R�Q�D�O�D�U�� �E�R�]�R�U�� �W�D�O�D�E�L�Q�L�Q�J��
�R�µ�]�J�D�U�L�V�K�L�J�D�� �W�H�]�� �P�R�V�O�D�V�K�D�� �R�O�D�G�L���� �\�D�Q�J�L�� �W�H�[�Q�R�O�R�J�L�\�D�O�D�U�Q�L�� �M�R�U�L�\�� �H�W�D�G�L����
tannarxni pasaytirish orqali narx siyosatini optimallashtiradi va bozorda 
barqar�R�U�� �K�R�O�D�W�J�D�� �H�J�D�� �E�R�µ�O�D�G�L���� �5�D�T�R�E�D�W�G�R�V�K�O�L�N�� �G�D�U�D�M�D�V�L�� �\�X�T�R�U�L�� �E�R�µ�O�J�D�Q��
�N�R�U�[�R�Q�D�O�D�U���H�V�D���E�R�]�R�U�G�D���X�V�W�X�Q���P�D�Y�T�H�J�D���H�J�D���E�R�µ�O�L�E�����N�D�W�W�D���E�R�]�R�U���X�O�X�V�K�L�Q�L��



70 

egallash, eksport geografiyasini kengaytirish, brend qiymatini oshirish 
�Y�D���L�V�W�H�¶�P�R�O�F�K�L���L�V�K�R�Q�F�K�L�Q�L���T�R�µ�O�J�D���N�L�U�L�W�L�V�K���L�P�N�R�Q�L�\�D�W�L�J�D���H�J�D���E�R�µ�O�D�G�L���� 

Raqobat salohiyatining shakllanishi korxonada inson kapitalining 
�P�D�O�D�N�D�V�L�����\�D�Q�J�L���E�R�V�K�T�D�U�X�Y���X�V�O�X�E�O�D�U�L�Q�L���T�R�µ�O�O�D�V�K�����V�W�U�D�W�H�J�L�N���U�H�M�D�O�D�V�K�W�L�U�L�V�K����
ishlab chiqarish jarayonining avtomatlashtirilishi va raqamlashtirish 
�G�D�U�D�M�D�V�L�� �E�L�O�D�Q�� �E�R�J�µ�O�L�T���� �%�X�J�X�Qgi globallashuv jarayonida korxonalar 
ra�T�R�E�D�W�� �V�D�O�R�K�L�\�D�W�L�Q�L�� �R�V�K�L�U�L�V�K�J�D�� �H�¶�W�L�E�R�U�� �T�D�U�D�W�P�D�V�D, bozorning tez 
�R�µ�]�J�D�U�Xvchan sharoitida ustun mavqeyini saqlab qola olmaydi. Raqo-
batdoshlik darajasi esa nafaqat mahsulot sifati va narxi bilan, balki 
xizmat �N�R�µ�U�V�D�W�L�V�K�� �G�D�U�D�M�D�V�L���� �O�R�J�L�V�W�L�N�D�� �V�D�P�D�U�D�G�R�U�O�L�J�L���� �E�U�H�Q�G�� �L�G�H�Q�W�L�I�L-
katsiyasi va korxonaning bozor strategiyasi bilan belgilanadi. 

Iqtisodiy nuqtayi nazardan, raqobat salohiyati va raqobatdoshlik 
darajasi nafaqat korxona darajasida, balki tarmoqlar va hattoki butun 
milliy iqtisodiyot miqyosida muhim ahamiyat kasb etadi. Hududlarning 
investitsion jozibadorligi, texnologik rivojlanish darajasi, infratuzilma 
sifati, transport-�O�R�J�L�V�W�L�N�D�� �W�L�]�L�P�L�Q�L�Q�J�� �V�D�P�D�U�D�G�R�U�O�L�J�L�� �Y�D�� �W�D�¶�O�L�P�� �W�L�]�L�P�L�Q�L�Q�J��
raqobatbardoshligi mamlakatning umumiy raqobat salohiyatini 
belgilovchi omillar si�I�D�W�L�G�D���H�¶�W�L�U�R�I���H�W�L�O�D�G�L�����$�\�Q�L���S�D�\�W�G�D���-�D�K�R�Q���L�T�W�L�V�R�G�L�\��
forumining Global Raqobatdoshlik Indeksi, IMD xalqaro reytingi va 
boshqa xalqaro baholash tizimlari mamlakatlarning milliy raqobatdosh-
lik darajasini aniqlash�G�D���D�V�R�V�L�\���Y�R�V�L�W�D���V�L�I�D�W�L�G�D���T�R�µ�O�O�D�Q�L�O�D�G�L�� 

Raqobat salohiyati va raqobatdoshlik darajasining ortishi 
iqtisodiyotda samaradorlikning oshishi, ishlab chiqarish xarajatlarining 
kamayishi, texnologik yangilanishning tezlashishi, eksport salohiyati-
ning kengayishi���� �\�D�Q�J�L�� �L�V�K�� �R�µ�U�L�Q�O�D�U�L�Q�L�Q�J�� �\�D�U�D�W�L�O�L�V�K�L�� �Y�D�� �L�T�W�L�V�R�G�L�\��
barqarorlikning mustahkamlanishiga xizmat qiladi.  

�5�D�T�R�E�D�W�� �P�X�K�L�W�L�� �V�R�J�µ�O�R�P�� �E�R�µ�O�J�D�Q�� �V�K�D�U�R�L�W�G�D�� �N�R�U�[�R�Q�D�O�D�U�� �R�µ�]�D�U�R��
musobaqalashuv orqali innovatsiyalar yaratadi, sifatni oshiradi va 
iqtisodiyotning umumiy rivoj�O�D�Q�L�V�K�L�J�D�� �K�L�V�V�D�� �T�R�µ�V�K�D�G�L���� �6�K�X�� �V�D�E�D�E�O�L��
raqobat siyosatini takomillashtirish, raqobat muhitini rivojlantirish, 
�E�R�]�R�U�J�D�� �N�L�U�L�V�K�Q�L�� �F�K�H�N�O�R�Y�F�K�L�� �V�X�Q�¶�L�\�� �W�R�µ�V�L�T�O�D�U�Q�L�� �E�D�U�W�D�U�D�I�� �H�W�L�V�K�� �K�D�P�G�D��
monopolistik tendensiyalarning oldini olish davlat iqtisodiy siyosatining 
ustuv�R�U���\�R�µ�Q�D�O�L�V�K�O�D�U�L�G�D�Q���E�L�U�L���E�R�µ�O�L�E���T�R�O�P�R�T�G�D�� 








































































































































































